ADVERTISER'S WEEKLY J*., 6,000 SITES FOR CHRISTMAS POSTERS : 
es LANDSLIDE TO COLOUR ADVERTISING 


* 
~ 


| Advertiser's 
Weekly 


THE ORGAN OF BRITISH ADVERTISING 


up and up go 


JOHN BULL 
sales... 


up and up goes its value as a 


mass-market medium... greater 
and greater grows its power of 


home penetration ! 


Here is a magazine with a huge. 
rapidly increasing family reader- 
ship, which coupled with a full- 
colour rate that, at 21.2" shillings 
per page, is the lowest per L000 
copies sold of any weekly in its 
field, makes JOHN BULL at once 
the best, and the cheapest. buy of 
any advertising medium of its 
kind for mass-appeal branded 


commodities. 


Make your reservations now 


for 1951-—especially for 
colour. 


‘JOHN BULL 


Britain's Family Magazine of Good Reading 


*Based on Jan./June, 1953, A.B.C. figure 


1.091.463 


since when the circulation has gone 
up considerably. 


HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LTD., 96-98, LONG ACRE, LONDON, W.C.2 
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ADVERTISER'S WEEKLY 


Commercial TV 


Salesmanship 
or culture ? 


Sir, When stressing some of 
Britain's industrial weaknesses, 
Lord McGowan said, in 1951, 
that by comparison with the 
Americans “we are much too 
conservative”; in the U.S.A., but 
not here, there was a “fervent 
belief that the discovery of 
faster, cheaper ways of doing a 
job and making better products 

. 18 everybody's business.”’ 

There is little doubt that one 
of the principal reasons for this 
American attitude is the tre- 
mendous impact of advertising 
on the public (whether they like 
it or not) using every possible 
medium, including press, posters, 
television and radio, 

Lord Beveridge and three 
other members of the Broad- 
casting Committee agreed also, 
in the Broadcasting Report, that 
a limited form of commercial 
broadcasting is desirable, but 
they did not appear to lay 
sufficient stress on the urgent 
need for making the general 
public more commercially and 
“new product” minded. Too 
great stress seems to be laid, in 
many present Parliamentary re- 
ates on the cultural value of 
roadcasting and not enough on 
its power to educate the public 
about the economic value of 
every form of high-pressure 
salesmanship. 

To remain a first-class power 
Britain must continue to invent 
and produce in vast quantities 
for internal consumption (other- 
wise the export price will be too 
high) every type of modern 
labour-saving device which the 
world demands. The most 
powerful selling media must be 
made available to manufacturers 
in order to achieve this aim. If 
not, our people are likely to be 


To The Editor. . 


too conservative in their taste, 
as they undoubtedly were before 
the war. Commercial television, 
in properly supervised form, is 
probably the best medium ever 
invented for this purpose. 

. G. D. Sortry. 
Davington Court, 
Faversham. 


The salaries paid 


in advertising 


Sir,—I wrote originally 
(November 12) on the subject 
of salaries paid in advertising 
to emphasise that the pessimistic 
figure which the Ministry of 
Labour gave as the copywriter’s 
norm was calculated to dis- 
courage many able young people 
from entering advertising—as 
well as giving a false impression 
generally of the status of the 
profession. 

I took copywriting as an 
example only because the pas- 
sages which your journal quoted 
from the booklet made special 
reference to that branch. 

The impression I did not seek 
to convey, and which certain 
correspondence on the subject 
tends to suggest I did, is that 
copywriters as a class are under- 
paid. 

I was not, of course, arguing 
in that direction. The point at 
issue was something altogether 
different. It is relevant to re- 
mark, however, that the terms 
which “Copywriter” (November 
26) quoted from the newspaper 
advertisement of a public body 
are not untypical of official 
organisations, and probably it 
was from such sources that the 
Ministry of Labour conveniently 
culled the ideas which it dis- 
seminates about who gets paid 
what in advertising. 

JOHN HArRISs. 
5S Eastway, 
Epsom. 


Honoured without 


passing exams 


Sir,--On reading the long list 
of names of men, many of whom 
are distinguished in the adver- 
tising business, who have become 
associate members of the LIL.P.A., 
presumably without passing the 
Institute’s examinations, one can- 
not help wondering what are the 
feelings of the younger men who, 
at this moment, are studying hard 
to pass these examinations, 

| am a great believer in the 
Institute’s examinations and have 


spoken strongly in favour of 
them on several occasions in 
public. No one could possibly 
object to distinguished men in 
the advertising business being 
given honorary degrees which, 
when used, would be followed by 
the phrase “Hon,” but so long 
as it is possible for any young 
man to feel that if he waits long 
enough, the Institute will give 
him his degree without having 
to study for it, the letters A.LP.A. 
following a name will never 
achieve their full meaning. 

FP. HuGHES-PREELAND. 
102 Baker Street, 
London, W.1 


Hitting the critics 
on the head 


Sirx,—-The reference in “Com- 
ment” (November 26) to the 
Advertising Association's scheme 
to “hit the critics on the head 
as soon as they open their 
mouths” seems to me most un- 
fortunate. 

This implies that the Associa- 
tion is above criticism, or 
alternatively that the Associa- 
tion wishes to stifle criticism of 
any sort. 

Writing as one who has no 
connection with the Association 
at all I feel sure that the Adver- 


THIS WEEK 
Advice for the Nonplussed, by 
Copytaster—page 524 
NEXT WEEK 
Eastern Counties’ Market Survey 


tising Association would welcome 
criticism of a constructive and 
helpful nature. 

Surely the object of the scheme 
is to provide a quick and 
authoritative answer to any 
untrue or irresponsible statements 
about advertising which may 
be made by those in a position 
of responsibility who ought to 
know better! 

LAWRENCE F. Wass. 
Director, 
Wass, Pritchard & Co., Ltd. 

[The reference to hitting the 
critics was taken from a speech 
by E. J. Robertson, when presi- 
dent of the Advertising Associa- 
tion. He told the Society of 
Diploma Members, “We are not 
going to sit down any longer 
and listen to people who traduce 
advertising. They will be hit on 
the head the moment they open 
their mouths.” —Editor.] 
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Spending power in 
the suburbs 


Sik, Your articles in the 
feature “Greater London Survey” 
(November 26) give valuable in- 
formation of the immense trading 
in the suburbs. It is also in- 
teresting to note that in this same 
report details are given of spend- 
ing per head of population and 
in these northern areas Wood 
Green (with the smallest of popu- 
lations compared with its sur- 
rounding districts) is highest with 
£164 10s. average per head. 

One other record for the 
suburbs is contained in the 
Report of the District Advisory 
Committee of the Regional Board 
for Industry--Tottenham is the 
only district in that area where 
unemployment has dropped. 

S. C. J. BARTON. 
The Big Three Weekly Heralds. 


Colour and light 


Sirk, —Dayannite (November 
19) draws attention to a feature 
of colour which is often over- 
looked—its behaviour in arti- 
ficial light. | Ordinary colours, 
as distinct from fluorescents, can 
only reflect light of the same 
colour and if this is missing, 
little colour value will be ap- 
parent. For example, mercury 
vapour street lamps emit light 
chiefly at the blue end of the 
spectrum and in consequence 
reds appear almost black. Simi- 
larly, in sodium light, colours 
other than yellow are virtually 
indistinguishable. 

Fluorescent colours do not 
suffer to the same extent and 
some advertisers, realising this, 
have gone to the trouble and ex- 
pense of plotting the distribution 
of street lighting on a national 
scale. 

J. COTTERELL. 
Photocolour Laboratories Ltd. 


GRAFTON WORKS LONDON, NW.6 
GUiliver S595-6-7 


G. A. Si 


FINE QUALITY SILK SCREEN 
DISPLAY. STOVE ENAMELLING 
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bug panascta’ TIMES | 
™ - 


He is seeing your Salesman now 


This salesman is the — business news is so complete, 

first to get a hearing accurate and well-informed the 

Ss every morning. No — “ Financial Times ”’ is essential to 
secretary bars the way. No execu- Top Management. Put its adver- 
tive is too busy to listen with — tising columns to work for you and 
respect. What other salesman has you can be assured of getting into 


such advantages or produces such thousands of offices where impor- 


results ? Because its reporting of — tant buying decisions are made. 


* 


THE 


FINANCIAL TIMES ysl 


reaches Top Management every da) 


SIDNEY HENSCHEL, ADVERTISEMENT MANAGER, 72 COL! \N ST., LONDON E.C.2 
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If you have goods to sell, tell Britain’s housewives. They 

spend more than 90°, of the nation’s wage packet. 

Tell them through WOMAN AND HOME — the monthly 
magazine with the largest sale in Great Britain. 

With its magnificent selling record and its remarkably 

low page rate WOMAN AND HOME is indispensable to 
any advertiser with goods to sell to women. 
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AN AP PUBLICATION »% 1/- MONTHLY % PAGE RATE £540 


A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD., 
THE FLEETWAY HOUSE, LONDON, E.C.4 - CENTRAL 8080 
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Quick-squirt cream 
hits shave market 


IG developments are expected in the shaving cream market 
following the introduction of Rise, a new type of shaving 


cream, by Pretested Products Ltd. 


competitors is certain. 


§ FLEET STREET 
COLUMN CLUB 


Lord Mayor at 
Christmas 
lunch again 


For the second year running 
the Lord Mayor of London 
will attend the Fleet Street 
Column Club Christmas 
luncheon. 

Sir Noel Bowater will be 
chief guest at the Connaught 
Rooms on Wednesday, 
December 16. 

The demand for tickets for 
this annual event has been 
heavy, and anyone wishing to 
attend should apply this week 
to the club 


Iwo join board of 
Kennerley Edwards 
Neil Tyfield, press and pub- 
licity officer for the British 
Legion since May, 1950, is resign- 
ing his post to become executive 
director of Kennerley Edwards 
and Associates Ltd., the public 
relations company 

Before joining the British 
Legion Mr. Tyfield was in charge 
of propaganda for the Liberal 
Party. During the war he was 
with East Africa Command. 

Kennerley Edwards and Asso- 
ciates also announce that J. Wat- 
son Baker has joined the board 


New BDA president 
New president of British Dis- 
play Association, in succession to 
Sir Charles Tennyson, is Sir 


Gerald Barry, formerly Director- 
General of the Festival of Britain 
and chairman of its exhibitions 
panel, and before that editor of 
the News Chronicle. 


A swift response from 


Similar products are already on the 


market in the United States. 

Rise is packed in a pres- 
surised container. The user 
presses a button and receives 
the shaving cream already 
lathered. 


Pretested Products Ltd. are 
an English company controlled 
by the Harry Hoyt concern of 
America, who also control 
Carters Little Liver Pills and 
Arrid. Distribution of Rise is 
through A. J. White Ltd. 


‘Jet propelled’ 


Wilfred Tisbury & Co., Ltd., 
are handling the advertising. 
Eight-inch d.c. spaces are being 
taken in London evening news- 
papers. 

The advertisements are 
headed: ‘“New—Jet-propelled 
pressurised shaving! Ready- 
made push-button lather halves 
shaving time.” 


The copy points out that 
Rise provides real soft-water 
soap lather however hard the 
tap-water supply in the user's 
neighbourhood may be. Rise 
sells at 6s. 6d. 


>> 


Samples war | 
+ starting in 


N. Ireland 


¢* A big free samples war 
among the detergents’ is 
breaking in Northern Ircland.¢ 
Thousands of special free 
sample packs of Daz, made 
¢by Thomas Hedley and Co., 
Ltd., and Surf, a Lever pro-¢ 
duct, are being distributed. 7 
By yesterday (Wednesday) 
the Belfast Post Office had 
handled 26,000 packets of Daz 
pand were getting ready to 
receive 100,000 advertising 
pamphlets for distribution. 4 
For several weeks Lever's 4 
Phave been giving away thou- 
sands of special miniature 
packs of Surf to housewives 
in Greater London and other 
areas throughout the country. 
>» Now they have decided to 
extend the scheme to North- 
»ern Ireland. 
Not only will Belfast and { 
Pother large towns be covered 
by the Hedley ‘and Lever 
p>schemes but the free samples 
twill also go to rural areas. } 
0-0 0000000000000 2+ eee! 


New director for 
EE. Walter George 
T. E. Allbeury has been ap- 


pointed a director of - Walter 
George Ltd, and will be 
responsible for marketing and 
merchandising 

His previous positions include 


sales manager and later general 
manager to Federated Sales Ltd., 
and general sales manayer to 
Fisher & Ludlow Ltd 


Big campaign 
to boost 
‘Picture Post’ 


The J, Walter Thompson Co., 
Ltd., have launched a campaign 
to publicise a new series of 
articles on the theme “The best 
and worst of Britain” to run for 
six weeks in Picture Post. 

This week's advertisements, 
which feature a picture of 
Edward Hulton, consist of 11 in 
triples in The Times, News 
Chronicle, Daily Sketch, Man 
chester Guardian, The Star, 
Evening Standard and about 35 
provincial papers and a_ half 
page in The Recorder. 

Next week's advertisements 
will be 8 in. d.c.’s and will carry 
the heading “Six million people 
rediscover Britain.” 

Leaflets are being used to cir- 
cularise political clubs, literary 
societies and other bodies and 
there are double-crown posters 
for newsagents and booksellers 

Leading London advertising 
agency directors were the guests 
of Picture Post at a showing of 
the forthcoming film “Gentlemen 
Prefer Blondes” in the private 
theatre of Twentieth Century-Fox 
Films on Tuesday evening. The 
film was preceded by a short film 
extending the welcome of Picture 
Post and the film company, and 
was followed by a y exis Baran 
buffet party. 

The entertainment was 
arranged by George A. Cooper, 
on behalf of Picture Post, 
in conjunction with Twentieth 
Century-Fox, whose publicity 
director is John Ware. Edward 
Hulton was present 
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‘Talks suggested in controversy on screen 


advertising costs | 


ISBA ASK: WHY WATT UNTIL MAY TO 
ASSESS DROP IN ATTTENDANCES? 
LAr EST development in the controversy which has arisen 

over screen advertising costs is a suggestion from the 
Incorporated Society of British Advertisers that talks should 


be held between their representatives and the Screen 
Advertising Association “to clarify the situation.” 


The following statement was 
issued this week by Alan Whit- 
worth, director of the I.S.B.A 

“In a statement published in 
ADVERTISER'S WEEKLY, on 
November 19, the Screen Adver- 
tising Association challenged a 
suggestion in the LS.B.A. News 
Sheet for October that, in view 
of the decline in cinema atten 
dances, ‘advertisers have, for a 
long while past, been getting 
progressively less value for their 
money.” 


Comparison of figures 


“The Association sought to 
make the point that a true picture 
of the position could not be 
arrived at by comparing the 
figures for a quarter with those 
for a full year or by comparing 
one quarter’s figures with those 
for any other quarter, as the 
1.S.B.A. had done. They argued 
that it would not be possible to 
make a true comparison of the 
situation in 1953 with that in 
1952 until the final 1953 figures 
were published, probably in May, 
1954. 

“Board of Trade _ statistics, 
which we quoted, showed that 
cinema attendances in 192 were 
83,751,000—-or 6 per cent-—fewer 
than in 1950 and that there had 
been a drop of 17 million, or 
5 per cent, in the first quarter 
of 1953, as compared with the 
corresponding period in 1952. As 
we pointed out in the News 
Sheet, screen advertising rates for 
the principal circuits are cur- 
rently based on the 1950  per- 
centage of ‘audience to seating 
capacity’ and it seemed to us 
inevitable, in view of the con- 
sistent decline in cinema atten- 
dances since 1950, that there must 
also have been a reduction in the 
percentage of audience to seating 
capacity. 


Reliable source 


“Without full Knowledge of the 
many factors involved we could 
not have hoped to determine the 
present percentage ourselves. We 
obtained it, however, from a reli- 
able and authoritative source and 
we had no reason to suppose 
that it would be disputed by the 
Screen Advertising Association, 
as such, or even that it would 
be a matter of concern to them, 
since we referred specifically to 
the basis of calculation used by 
the principal circuits 


“Quarterly comparisons may 
he misleading but we consider 
that advertisers are entitled to 
know the effect of the marked 
decline in’ cinema attendances 
without having to wait until 
May, 1954, as the Association 
suggests they should. 

“We see no reason why per- 
centage figures should not be cal- 
culated in respect of the 12 
months which end on the last day 
of each quarter. 

“The present system of arriving 
at the total potential seating 
capacity of all cinemas through- 
out the country is highly complex 
and entails elaborate records. In 
the circumstances, it is, perhaps, 
not surprising that when calcula- 
tions are worked out by different 
organisations they do not neces- 
sarily agree. 

“We have suggested that a dis- 
cussion with the Screen Adver- 
tising Association would do much 
to clarify the situation.” 


phrase 


Third in the series of ad-¢ 

vertisements to “advertise 
Jadvertising” which is being4 
run by the Irish Association 
of Advertising Agencies 1s 
appearing this week in the4 
Irish Times, Trish Indepen- 
dent, Trish ~~ Press, © Cork 
Examiner and Dublin Even-4 
ing Herald. 

Continuing the “behind the 
scenes” story of how a 
4mythical product--Déanta— { 
>would be launched, it explains 
fihe parts played by copy- 
writer and the studio. The 
headline, set in reverse, along- 
side ths picture of a pipe- 
smoking copywriter at his? 
typewriter, is “Hunting the) 
Deanta phrase.” . 

Next in the series will 
show the client’s reaction. 


Christmas smokes 


For the Christmas season du 
Maurier cigarettes are being mar- 
keted in a special pack of SO selling 
at &s. 114d. The normal du Maurier 
schedule of national newspapers and 
magazines is being used to advertise 
the pack. Service Advertising Co., 


Ltd., are the agents 


One of the basic stand designs 
Organisation for use during the two recent Hoover Weeks, They 
prepared 39 exhibitions which were all moved to new sites during 


the week-end dividins 


the two “weeks.” 


prepared by the City Display 


Their consultant designer 


James Gardner, together with the Hoover display and exhibition 
department produced the basic design and method of construction, 


Sir Sngieen Talents awaits the day 
When employers seek PR 


men from the Institute 


“I look forward to the day when no sensible would-be 
employer of a public relations officer will need to extend 
his search beyond the ranks of the Institute of Public 
Relations,” said the president, Sir Stephen Tallents, at the 
annual meeting of the Institute in London. 


Sir Stephen, who was com- 
menting upon progress towards 
a method of testing the qualifica- 
tions of public relations officers 
(2 proposed examination scheme 
was outlined in our last issue), 
said there were few callings in 
which it was more desirable to 
sift the grain from the chaff, but 
few in which it was more difhi- 
cult to devise a proper winnow- 
ing machine 

He looked forward to the day 
when every competent P.R.O. in 
the country would realise that 
he owed it to himself and others 
to be a member of the Institute. 

The Institute, which has 
already had friendly talks with 
journalists, is going to make a 
similar approach to the Adver- 
tising Association and the 
Institute of Incorporated Practi- 
tioners in Advertising 

This move was decided on the 
suggestion of R. C. Liebman, 
who alleged that many advertis 
ing agents were “woefully lack- 
ing in an understanding of the 
work of the public relations 
consultant.” He said that 
though a small number ol 
agencies in this country had 
started their own public relations 
departments, barely 10 per cent 
of agents were as vet in favour 
of public relations 

Mr. Liebman was commenting 
on a proposal that the Institute's 
public relations panel should 
extend its talks with journalists’ 
organisations to include = ap- 
proaches to the Newspaper 
Proprictors Association, — the 
@ Continued on page 549. 


Blocks switched by mistake 


Standard car 
in Rover ad 


The Rover Co., Ltd., were in 
undated with telephone calls 
from dealers on Monday inqutr- 
ing about their “new model.” 
Phones were also ringing con- 
tinuously at C. Vernon & Sons, 
Rover agents, and at Kemsley 
House. 

Cause of the commotion was 
an advertisement for Rover cars 
in the Sunday Times. It included 
an illustration of a Standard 
Eight. 


Readers phoned 

Michael Renshaw, Sunday 
Times advertisement manager, 
told ADVERTISER'S WEEKLY that 
many readers phoned Kemsley 
House on Sunday about the 
mistake. 

The newspaper received an 
order from Vernon's to repeat an 
advertisement which appeared in 
the October 18 issue, a week 
when there was also an advertise- 
ment for the Standard Eight 
The blocks had been returned 
from the printers wrapped in- 
dividually but they were labelled 
wrongly The one marked 
“Rover” was, in fact, the 
Standard Eight block. By a co- 
incidence both were the same 
size. A certain amount of re- 
touching had to be done and the 
proofs arrived too late for the 
mistake to be spotted 
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Archbishop’s TV ad pool 
plan will be studied 


ASSURANCE was given during the House of Lords debate 

on the Government’s White Paper on television policy 
that a suggestion by the Archbishop of Canterbury for a 
revenue pool from advertisements in which the B.B.C. might 


Peeress= 
‘WE HAVE ASKED 
FOR A LICENCE’ 


Lord Layton, vice-chairman 
of the Daily News Ltd., the 
parent company of the “News 
Chronicle” and “The Star,” 
revealed that one of the 
papers with which he was 
connected had applied for a 
licence to operate a TV 
station. 

He added: “The conditions 
are somewhat changed and, 
like other major newspapers 
in the country, we shall have 
to consider what attitude to 
adopt under the scheme in 
the White Paper.” 


PPS SSS SSSOSOSOSOOSOOS 


The audimeter used in TV research 


To check TV 
viewership 


If commercial television starts 
in Britain, Nielsen’s are to con- 
sider setting up a system of re- 
search now in use in the United 
States for a 


continuous auto- 
matic measurement of viewer- 
ship. 


Pictured above is one of the 
several types of Nielsen audi- 
meter. It is, in fact, the first 
of its kind to be imported into 
the United Kingdom. 

Nielsen have invested approxi- 
mately 10 million dollars in 
perfecting this type of research. 
This is claimed to be the largest 
investment by any one company 
in a specific type of media re- 
search 

If the system were started here 
audimeters would be fitted in a 
sample of homes in areas covered 
by commercial television, to 
check on both commercial and 
B.B.C. programmes. From their 
records the company could then 
compile details of television 
audiences by income levels, the 
average minutes viewed _ per 
home, and what would be the 
cumulative audiences over a 
period of weeks 


share, will be studied. 

“Let the money from adver- 
tising go into the general pool to 
tructify the whole enterprise,” 
said the Archbishop. “Let adver- 
tisements be permitted on both 
systems—on the B.B.C. system 
and on the system of the free 
enterprise group. If, as we are 
told--and if the future does not 
undermine it—advertisements can 
be strictly confined to a matter 
of a few minutes between pro- 
grammes, the damage would not 
be all that serious. 

“It would please the adver- 
tisers, who would get twice the 
range of programmes, Further- 
more, it might double the 
revenue, if that is what is needed. 

“It need not be offensive to 
anyone if the times for advertise- 
ments were short and fixed. It 
would then be easy to avoid 
them, and there would be 
room for much ingenuity of taste 
and discretion in deciding what 
advertisements on either system 
should precede the various types 
of programmes on the B.B.C. and 
the free enterprise system. 

“I do not want any advertise- 
ment at all. I want a licence fee 
by which people pay for what 
they get. But if advertisements 
de come, let them be a means of 
subsidising the whole service, for 
thus they will certainly be kept 
in their proper places. Instead 
of a new and untried combina 
tion of private enterprise having 
to deal with advertisers, there 
would be the whole tradition, ex- 
perience and authority of the 
B.B.C. to deal with what would 
clearly be sometimes a_ rather 
ticklish matter.” 

Traders vote 

By 34 votes to 28 the North- 
Western Area Council of the 
National Chamber of Trade, 
meeting in Manchester last week, 
rejected a resolution stipulating 
that commercial TV and radio 


should not be introduced in 
Britain 


W. & 1. Gilbey Ltd. are now 
marketing their range of Spanish 
sherries in redesigned lx and 
labels. They are being put on sale 
in time for the Christus trad 
Milner Gray of the Design Research 
Unit was responsible for the desien 
The labels were printed by Ellerman 
Harms Lid. The Gilbev range of 
South African sherries will soon be 
receiving similar treatment 
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Move to end 
blanket veto 
on sky signs 


London's 28 boroughs want to 
be free to approve or reject 
applications for the erection of 
sky signs Their organisation, 
the Metropolitan Boroughs’ 
Standing Joint Committee, has 
approached the London County 
Council to seck an amendment 


to the London Buildings Aet, 
which at present totally forbids 
sky signs 


Adequate control 


Wandsworth Borough Council, 
which has taken the lead in rais 
ing the question, believes that 
adequate control is afforded by 
the town and country planning 
regulations 

Under the London Buildings 
Act, any sign extending for more 
than three feet above the roof 
level is a “sky sign” and is 
totally forbidden, though some 
time ago, following representa 
tions by Marylebone Council, an 
exception was made in favour 
of firms’ house flags 


‘Herald’ holidays survey reveals 
half population stay at home 


A survey which will «assist 
national advertisers planning 
summer campaigns, ay.Well as 
those catering specifically for 


holiday-makers, has just been 
issued by the Daily Herald. It 
is the sixth in their new series 
of commodity reports 

The report deals with the holi- 


days people had away from 
home in 1952. other than dzy- 
trips Some people had more 
than one holiday, but most of 


the tables given deal only with 
the main holiday 


Tables show the extent to 
which holidays were taken, most 
favoured months, duration of 
holidays, where holidays were 


spent, means of travel and types 
of accommodation occupied 

A significant fact is that 54 per 
cent of the population did not 


take a holiday away from home 
For Daily Herald readers the 
percentage of “stay-at-homes 


was 57 


On commercial television, 
these observations were made 
at the annual dinner of the 
Advertising Association. 

Norman Moore: This is a 
subject on which we, as an 
Association, can pronounce 
no definite corporate opinion. 
Some people in this room are 
longing for commercial tele- 


vision; some are longing to 
see it squashed, dead and 
buried. If it has got to come 


and it looks as though it 
will come—we should take 


New medium and old traditions 


care it is carried out in (ie 
same high traditions ay «ore 
observed in other forn f 
advertising. 

G. R. Pope: If it coms 1 
think those who are he 
responsible for it wou lo 
well to study the volu 
controls applied to adver 
It will save them a gre 
of heart-burning and 
he better if commercia 
sion comes throus ir 
channels than throu 
other. ‘ 


The favourite holiday 
is shown as August, chosen by 
33) oper cent of holiday-makers. 
July (30 per cent) is a close 
second, followed by June (15 per 
cent) and September (13 per 
cent). Kew people go away for 
more than a fortnight, 46 per 
cent taking four-seven days and 
45 per cent seven-fourteen days 

The seaside attracted 64° per 
cent of  holiday-makers, — the 
country 22 per cent and large 
towns and cities 7 per cent 
Only 46 per cent stayed at hotels, 
boarding houses and — guest 
houses; 33 per cent stayed with 
relatives and friends 

Motor-coaches carried 23 pet 
cent of the holiday traflic, com 
pared with the railways’ 43° per 
cent and the 28 per cent who 
used their own cars 


month 


‘Vogue’ aids sales to 
Sweden 


Four large stores and a big 
chain of retail shops in Sweden 
have co-operated to promote 
British hosiery by means of a 
brochure produced and published 
in Sweden by British Vogue 
Export Book. Pages of editorial 
showing hosiery styles from 11 
British firms are supplemented by 
colour and black and white ad 
vertisements, some of which carry 
copy in English 

Thousands of copies of this 
brochure have been sent to these 


five stores for mailing to their 
account customers, and = show 
cards of every page for window 


display were also dispatched 
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‘Trade practice’ and new 
Merchandise Marks Act 


HE 1953 Merchandise Marks Act will enable the agent 
and advertisement manager to tell the man who has been 
getting away with “near-the-knuckle” copy to “get to hell out 


of it.” 


In these racy terms, Roger Diplock, secretary of the 


Retail Trading-Standards Association, described what he believed 
would be the effect of the Act, to the Publicity Club of London 


on Monday. 

He added: “Now they can say: 
‘This copy is misleading; and if it 
is misleading, it is an offence.’ The 
Act will give the advertisement 
manager and the agent more power 
to their elbows.” It would intertere 
merely with the advertiser or agent 
who used the newspaper columns 
to mislead the public. Commenting 
that the Act allotted public disquiet 
at certain types of copy, he added: 
“But I do say that no newspaper 
advertisement manager can possibly 
know everything about the 30,000 
voods that are advertised, He has to 


Club News. 


trust in the honesty of the people 
who are using his columns.” 

Mr. Diplock had scant mercy for 
misleading terms used in recognised 
“trade practice.”” 

“If your trade practice is not a 
practice known to the public, then 
abandon it!" he advised. 


Kick the bad ’uns 


Asked how many of the 17 firms 
against which he had conducted 
successful prosecutions had advertis- 
ing agents, he retorted: “Every 
single one of them-—-and in three 
cases | would say that the agent was 
hand-in-glove with the advertiser. 
There are bad ‘uns in the advertis- 
ing, world just as in the retail world. 
All you can do is to kick ‘em now 
and again!” 

Giving an assurance that the R.T.- 
S.A., far from practising malicious 
prosecutions, would rather not pro 
secute at all, he said: “It costs £75 
to win a case and it has cost me 
a fortnight off with the next. best 
thing to a nervous breakdown to 
win 12 cases.”’ 

Mr. Diplock 
three “M_P.s 
terests’"—-F, P 
and John 


regretted that the 
with advertising in- 
Bishop, lan Harvey, 
Rodgers, who had un 
successfully moved amendments to 
the Act--were unable to be present 
Letters from Mr. Rodgers and Mr 
nage were read to the meeting by 
the chairman, Harold Butler. 


Mr. Rodgers wrote: “All of us in 


the advertising business, | am sure, 
wish to prevent merchandise de- 
scriptions which are misleading to 
the public.” 

Mr. Bishop wrote: “We tried to 
improve the Bill and make some 
parts of it a little easier to under- 
stand, and in the latter respect, at 
least, | am afraid we were not 
entirely successful." 


Nottingham 


Lithography was 
made easy 


A talk on lithography, which was 
described by the chairman, F. G. 
Cragg, aS an extremely difficult sub- 
ject to put over, was given to the 
Publicity Club of Nottingham by 
Winston H. Bellamy of J. Howitt 
and Son, Ltd. 

Mr. Bellamy was complimented 
on the very simple way in which 
he explained his subject and illus- 
trated it with some rich examples 
of completed works, as well as 
showing them in the various stages 
of production 


Southampton 


Call for colour 


Surprisingly lithe of a seaside 
resort's income is derived from 
holiday visitors, Southampton 
Publicity Club were told by W. 
Dyer, publicity director of Hastings. 

Hastings gained less than 25 per 


Publicity Association 
on Monday evening decided un- 
animnously to present a chair to the 
Advertising Association for use in 
the new council chamber. A 
cheque has been sent to the A.A. 


cent of its income from holiday- 
makers——and with most other resorts 
the proportion was even less. 

Fach year Hastings spent about 
£12,000 on advertising. Mr. Dyer 
stressed that however small the sum 
spent, advertising these days had to 
have “colour, colour and more 
colour.” 


Members of the East Anglian Publicity Club, together with the cast of 


“Relative Values,” at a reception 
Theatre 


given after their 
one of their recent social occasions 


visit to the Ipswich 


An enthusiastic crowd gathers 


H. Clarkson eft), general manager 
of John Swain & Son Ltd., process 
engravers, chatting with R. H. Gil- 
bert, advertising and sales pro- 
motion manager of J. & P. Coats 
Lid., after Friday's luncheon of the 
Publicity Club of Glasgow. In an 
address on “Advertising in Export 
Markets,” Mr. Gilbert complained 
about the effect on the overseas 
market of block-making delays 


Hull 


Colour block-making 


Colour block-making was the sub- 
ject of a talk and a tilm show by 
the chairman, P. J. Brown, director 
of the City Engraving Co., Ltd., at 
a meeting of Hull Publicity Club. 

Ihe film showed the whole pro- 
cess from colour wash drawings to 
the final stage 


Friday, December 4 

, Pisticity Cite or GLascow 
luncheon. F. de P. Hanika on “‘In- 
dustry and Productivity.”’ 

Disptay PRODUCERS AND 
SCREEN PRINTEKS ASSOCIATION (Mid 
lands branch) nnual meeting 
White Horse Hotel, Birmingham 


Monday, December 7 

Popticiry Cit or Norroik 
AND Nowwicn Kenneth Holmes 
on ‘“Traming the industrial and 
commercial artist Castle Hotel 
Norwich 7.30 pom 

Pu sLicrry Clits oF 
A. Beverley Baxter 
miles in Canada 
6.15 p.m 


LONDON, 
M.P. on °8,000 
Waldorf Hotei 


Tuesday, December & 
REGENT ADVERTISING CLUB J 
Haydock on Market Research 
Bexks and Bicks PUBLICITY 
Ciup (Berks branch) R. Warren 
on “Sponsored = film Berkshire 
Club, Station Square. Readin 7.430 
p.m 
Prsuiciry CLUn OF NorrinGHaM 
Olive A Bird n Women and 
women's mavaring of the 19th 
‘ cemury.”” Spread bagle Hotel 1 
p.m 


round the tombola stand at the 
Publicity Club's 
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Hull 
gala. 


Manchester 


Gift to NABS 


The council of Manchester Pub- 
licity Association has decided to 
donate £25 to the N.A.B.S. as a 
Coronation year gesture. 

The Association is to act as host 
club to the Club Development Com- 
mittee meeting in Manchester on 
January 16 and 17. 

A Christmas lunch is to be held 
by the Association at the Café 
Royal, Manchester, on Wednesday. 
December 16. 


A berdeen 


. . . 

Poster exhibition 

Members heard Charles Carter, 
director of the Art Galleries, speak 
on the restoration of ‘Provost 
Skene’s House,” an historic building 
in Aberdeen. The talk was illus- 
trated with excellent lantern slides. 

The Club is to sponsor, in Feb- 
ruary 1954, an exhibition of the 
prizewinning designs in the British 
and London Poster Advertising 
Associations’ International poster 
design competition. 


Bradford 


Beauty business 


d 

Mrs. Angela Beresford, addressing 
a Bradford Publicity Association 
ladies’ night, gave the story of the 
development of the Elizabeth Arden 
organisation. 


BRADFORD PUBLICITY ASSOCIATION 
Speaker: G. Vernon Nye 
WOMEN'S ADVERTISING CLUB OF 
LONDON Eric Linklater on ‘“‘Idle- 
ness abroad Trocadero Restaurant 
7 pm 
Barris SALES PROMOTION ASSoO- 
ermrion, D. A.C. Butlin on ‘The 
impact of literacy on sales promo- 
thon techniques 
Wednesday, December 9 
NEWSPAPER AND 
GrOLEING Socrery 
Club 


ADVERTISERS 
annual meeting 
Hamilton Place 


Posuiciry Cis oF Leicester 

dinner and dance. Bell Hotel 
Friday, December 11 

LIVERPOOL PUBLICITY ASSOCIATION 
Christmas luncheon Reece's 
Restaurant 

Posticity CLUB OF SHEFFIELD 
luncheon Alan Whitworth on 
“This advertising business.’" Ken- 
wood Horel 1 p.m 

PUBLICITY Cites OF PETER- 
BOROUGH, Debate—"‘Is Peterborough 
a city worthy of publicising 
Should manufacturers and visitors 
be induced to the district?"’ 

Pusticitry Cita or Gtascow 
luncheon Speaker: Wm. Sinclair. 
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6.000 free sites for Christm: 


poster 
campaign 


Throughout December 6,000 
16-sheet posters depicting the 
Nativity will be seen on sites 


given free for the purpose by 
poster companies 

This is the first Christmas 
poster campaign in which the 
sites have been given entirely 
free. The poster was designed 
by Alan Barlow, a young artist 
who is now a novice in a 
Benedictine monastery. 

In addition, 10,000 double- 
crown copies of the poster 
designed by Doris Zinkeisen and 
used in 1951 and 1952 will be 
available for private posting in 
churches, halls and elsewhere. 

In 1950 a group of Catholics 


with limited cash and unlimited 
optimism decided “to start a 
counter-blast to the — super 
materialist advertising which 
heralds in modern times. the 
anniversary of the Birth of 
Christ.” 


Anonymous workers 


They ordered 3,000 16-sheet 
posters of a Nativity picture 
which, with the co-operation of 


advertising agents and bill 
posters, were prominently  dis- 
played all over the country. The 
following year 6,000 of the 
Zinkeisen posters were used 
Although Catholic in. origin, 


the campaign is now widely sup- 
ported by all Christian denomin- 
ations. One Jewish poster 
contractor has given a _ large 
number of sites 

Behind the campaign is a 
group of anonymous workers, 
operating through the offices of 
D. J. Murphy (Publishers) Ltd. 
(who publish Pony and Light 
Horse). Money to meet printing 
and other costs 1s raised through 
the sale to churches, convents, 
schools and societies of book- 
lets containing 30 poster stamps, 


of six different designs on the 
Nativity theme, for resale at a 
penny per stamp 

Campaign may become 

international 

The work of organising the 
distribution of the posters 
throughout the British Isles is 


being done free of charge by 
Wide Publicity Ltd., whose man- 
aging director, A. O. Hemus, 
himself a Catholic, has worked 
enthusiastically for the campaign 
since its inception. In its first 
year he succeeded in getting 
£20,000 worth of space for an 
expenditure of about £6,000. 

The campaign has received the 
approval of the poster associa- 
tions and the railways 

Ihe campaign is now on a 
permanent basis, states Mr 
Hemus, and it is hoped that it 
will in time become international. 


4,000 copies of this Nativity poster 


designed by 


displayed this month 


. 
Collective ad 
scheme urged 

A plea for national collective 
advertising by the retail furnish- 
ing trade was made by R. S$ 
Caplin, the London advertising 
agent, at the annual meeting of 
the South-Eastern Area Council. 
National Association of Retail 
Furnishers 

The cost, he said, would be 
between £50,000 and £100,000 


THE RESULTS OF 
READING ADS 


\ reader writing in Woman said 
that just recently she had started to 
read all the advertisements in the 


magazine 
She wrote “The results of 
advert-reading for me so far—a 
new soap powder (to me anyway) 
which | love using; my hushand’s 
corn of long sitting has been re 
new fruit drink for my 


moved; a 
little boy which he adores; and my 
feet are shod in the most comfort 
able shoes I have ever possessed in 
my life.” 


Packaging contest 
is planned 


“To help show Sheffield traders 
how to package goods with the 
maximum sales appeal,’ a_ joint 
competition and exhibition — is 
planned by the Master Cutler, R. L 
Walsh, and Sheffield Junior Cham 


ber of Commerce 


The exhibition will be held next 
May, and will cover all types of 
point-of-sale publicity. The com- 


petition will involve packaging of a 
number of articles at a given price 


Trade litho firm’s 
new factory 


As a result of continued expan- 


sion and to allow for further 
development, the trade offset litho 
graphic minting and = showcard 
house 0 Hubners Ltd have 
recently place a contract’ with 
James Longley & Co.. Ltd.. for the 
building of a new factory on a 


two acre site at Crawley in Sussex. 


‘ 


tising in 


claim. 


7 
“After 


1 new Ke 


#5. V. White, ‘ 
’ Berks and Bucks Publicity Club 
“Bulletin.” 


“I was talking a few months} 
ago to the managing 
of one of the biggest advertisers 
in the United Kingdom. 
bsaid that he was not at all con-{ 
tvinced that advertising brought 
the results that its advocates 
This in spite of the fact 
»that his own company spends 
at least a quartes of a million 
4a year on advertising. § 


its 


some 


‘yVilone 


Alan Rurlow 


benefits,” 
sident, 


one 


brand 


being packed in polyth 


avoid any 


wasting 


Knight Ltd 


th 


ar 


iS 


heme 


pene ee 
+ CAN’T AFFORD TO | 
' STOP HIS ADS 


“There is still a great deal of 
»misconception regarding adver- 
many ftorms, 
only in the minds of the general 
public but of those in the highest] 
positions in the country and in 
some instances in the minds of 
the directors of certain 
ppanies to which it has brought 
pthe greatest 


not 


com- 


writes 


in the | 


director 


He 


discussion I 
p finally suggested to him that he { 
tshould pick 
roducts and stop advertising 
or a year and then I felt sure 
4 that he would be convinced that 
¢the advertising in the past had 
p}done a great deal of good 


“His reply was, ‘Oh nw I 
can't afford to do that!” 
Lecccccccoee 


“rrr ere f 


his 


{ 


4 


4 
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4 


4 


ADVERTISER'S WEEKI Y 


New ad revenue 
record for 
‘Express’ group 


At  £6,216,000, = advertising 
revenue of all four papers in the 
“Express” group, for the year 
ended June ¥, 1953, has again 
set a new record. 

ihe annual report shows that 
commission paid to advertising 
agents was £874,191. The net 
advertisement revenue rose from 
$4.3 million in 1952 to £83 
million 

The report 
though paper 


comments Al 
for magazines, 
periodicals and weekly news 
papers has been decontrolled 
newsprint for morning, evening 
and Sunday newspapers is still 
strictly rationed. As a result, 
space for advertisements in our 
and other successful newspapers 
is in short supply, and adver 
users are having to curtail cam 
paigns and postpone the launch 
ing of new projects.” 


The finances are ttemised as 
follows: 

Income: paid by the public 
for newspapers,  £11,641,875 


(62.96 per cent); paid by adver 
tisers for space, £6,215,672 (33.62 
per cent); miscellaneous revenue 
(gross), £349,556; paid for public 
ations, £283,018 

Lapenditure : 
£5,195,303; staff salaries, 
and national 
£4,464,039; discounts to news 
agents, £3,932,448; distribution 
including road and rail carriage, 
£1,182,440; commission to adver 
tising agents, £874,191 (4.73 per 
cent); production cost (other than 
paper and ink), £664,460; tax 
ation, £544,084; general estab 
lishment charges, £510,143; news 
services and reporting expenses, 
£508,118; promotion and pub 
lrcity, £285,068; dividends 
£225,931; carry forward, £80,879, 
reserve, £23,017 


ink, 
wages 
imsurance, 


paper and 


Levlands lead 


Leyland Motors Ltd. still lead 
the field in the export of heavy 
duty buses to India during 1953 
stated D. G. Stokes, general sales 
and service manager, at the com 
pany'’s sales conference this weck 

For the first time salesmen from 
Albion Motors Ltd. were invited 


to the conference 


lue, marketed in the form of a jelly, ws 


They 
facturers of 


strip cleanly 
ey stone 


from the glue and 
glue are Duche and 


is Ltd. are handling the publicity 
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City Display 
name new 
directors 


P. Sparrow and E. C. Collins, of 
the City Display Organisation, have 
been appointed to the board of 
C.D Electric Co., Ltd. Both are 
well-known figures in the exhibition 
industry. For the last seven years 
they have been manager of C.D 
Electric Co., Ltd., and works mana- 
ger «60of)6©CLD. Products” Ltd, 


respectively, which positions they 
continue to hold. 
* * * 


At the Press Advertisement Mana 
gers’ Association meeting — last 
Thursday, W. H. Cooper, who 
recently retired as London manager 
of the Bristol Evening Post after 
45 years in Fleet Strect, was made 
an honorary member of the Asso- 
ciation and presented with a Parker 
Sl pen set in recognition of 28 
years’ service, and having been 
president 1950-51. 

* * om 

G. 8S. Hirst has been appointed 
manager to Appleyard of Leeds 
Ltd. and associated companies. He 
was formerly publicity manager to 
British Jeffrey-Diamond Ltd., and 
Galion (Great Britain) Ltd., 
Waketield 

* * * 

Percy Cudlipp, who has been 
editor of the Daily Herald since 
1940, has relinquished his connec- 
tion with that newspaper Sydney 
Elliott, general manager of the Daily 
Herald since 1952, has been 
appointed editor, Mr. Elliott was 
formerly managing editor of Res 
nolds News. He edited the Evening 
Standard trom 1943 to 1945, when 
he became associated with the Daily 
Mirror, and was later managing 
editor of Argus and Australasian 
Litd., publishers of the Melbourn: 
Irgus 

. * 

Giles Witherington and 
Duckwort have been — elected 
directors of Spicers Ltd.. Lt.-Col. 
lan F. Bowater, who in April, 1953 
resizned from the board of the 
Bowater Paper Corporation Ltd 
and severed all connection with that 


Arthur 


organisation, has also joined the 
board 
om * ao 
Claude Morny, assistant secretary, 
Institute of Incorporated Practi 


tioners in Advertising, is leaving at 
the end of the year He will be 
succeeded by J. P. Mel O'Connor, 


who left Paul BE. Derrick Advertis 
ing, Ltd., to join the LLPLA. in 
September 

* * * 


J. C. Thetford has been appointed 
general manager of the East African 


AND PR 
TEMPLE BAR 2 
PRINCIPAL BRANCHES 


Standard group of newspapers. He 
was with the Evening Standard, 
London, for 20 years before join- 


ing the Tanganyika Standard in 

Dar es Salaam as manager in April, 

1948. He will take up his new 

duties in Nairobi early in January. 
* * * 

Laurence Bell has joined John 
Edgington and Co., Ltd., as a sales 
executive. He was formerly with 
the City Display Organisation Ltd. 

* * © 

B. A. Lawless, secretary, Period- 
ical Proprietors’ Association, 18 
leaving towards the end of Decem- 
ber to settle in Canada. 

* * * 

C. Betty Arlow has joined Rem- 
brandt Dresses Ltd., as advertising 
and publicity manager. For the 
ee five years she has been with 
sijou dresses in a similar capacity 

* * * 

Miss Emily Yooll, advertising and 
publicity manager and P.R.O. of 
Gossard Ltd. since 1945, will relin 
quish this position at the end ol 
Yecember, to operate as an 'n- 
dependent press and publicity con- 
sultant. She will be succeeded at 
Gossard by Miss Marion McKenzie. 


Mabel Blackmore, late advertising 


manager of Van den Berghs 
Jurgens Lid., looking at “‘Mabel's 
1KhC) oof Advertising” which was 


compiled and presented to her by 
S. FE. Marsden, advertising manager 


of the Craigmillar  & British 

Creameries Lid., in appreciation of 

her 34 vears’ service in advertising 
* * . 

L. G. Pine, managing editor of 


Burke's Peerage, has been called to 
the Bar at the Inner Temple 
* * * 

At the eighth annual mecting of 
the Advertising Agencies Association 
of India, in Calcutta, attended by 
members from all over India, J. N. 
Saini of Bombay was elected the 
new president. Elected to the com- 
mittee were W. F, Dyer,  vice- 
president (Calcutta); S. Ramachan- 
dran, Madras, A. M. Patel, M. 
Premnarayan and E. J. Fielden {rom 
Bombay, J. P. English, S. K. Bose 
and A. K. Gupta from Calcutta. 


xe 


¢ 


ae 


P. Sparrow 


What Alan Hess 
will do 


The duties of Alan Hess, whose 
appointment to the board = of 
Portable Balers Ltd. has already 
been announced, have now been 
defined by C. E. T. Cridland, who 
controls this new company, which 
has acquired provisional world 
patents for an entirely new type of 
industrial baler which it is hoped 
to manufacture early next year. In 
addition to being sales director, 
Mr. Hess will be in. charge of 
yublic relations for this firm and 
for Aldis Brothers Ltd., Aero Heat 
Treatments Ltd., Hard Coating 
Ltd. and Hawkes & Snow (Curtain- 
craft) Ltd., which are also con- 
trolled by Mr. Cridland. 


* r * 

The daughter of Lewis Harris, 
Odhams’ Midlands manager, has 
presented him with another grand 
son, Andrew Duncan 


‘Courier’ art exhibition 


Nearly 200 artists from London 
and = provincial agencies, from 
managing directors to layout artists, 
have submitted works for the 
Courier art) exhibition, which ts 
being held from December 9-18 at 
the Royal Watercolour Society 
Galleries in Conduit Street, London. 

Among the exhibitors is J. B. 
Nicholas, of Rumble, Crowther and 
Nicholas—also his senior visualiser 
Vv. Herbert-Ceasari. ©. H. Benson 
are represented by J. A. Lobban, 
R. F. Moore and A. Aldridge; the 
J. Walter Thompson Co. by H. E 
Jones and Cyril Palmer; Royds by 
J. Moreley Fletcher, John Weston, 
Constance Guerrier and Donald 
Grey; S. T. Garland by Leslie 
Shaw, Christopher Greaves, John 
Benison and Lesley Sheila Hutton; 
Service Advertising by Gordon 
Crossley and Monica Summerlin. 


Prices of exhibits range from 
three to 175 guineas 
* * * 
Clyde J. Stewart, secretary of 


Cook's Display Productions Ltd. for 
the past four years, has been ap- 
pointed general manager of the com 


pany. Stanley J. Dee has joined as 
sales director. He previously held a 
similar position with — Pictorial 


Displays Ltd. 
was with Beck 
years, 


R. A. Fitzjohn, who 
& Pollitzer for 14 
has become works manager. 


PROPRIETORS 


ODHAMS PRESS LTD 


112 HIGH HOLBORN WC1. 
BIRMINGHAM 


MANCHESTER 


LEEDS 


E. C. Collins 
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J. N. Jaini 


Keith Cohen, production manager 
at Conroy Wykes Advertising Ltd., 
is to be married on Sunday, at the 
Central Synagogue, Great Portland 
Street, London, to Doreen Kaye. 

* * * 

On the nomination of the Bishop 
of London, Claude Simmonds has 
been elected to the honorary post 
of vice-chairman of the Church In- 
formation Board and chairman of 
the Executive Committee. He suc- 
ceeds Sir Kenneth Grubb. The 
Church Information Board is _tre- 
sponsible for the public relations 
and publishing of the Church of 
England. Mr. Simmonds is manag- 
ing director of The Winter Thomas 
Co., Ltd., and of Editorial Services 
Ltd. 

* * * 

Aidan O'Hanlon, 32-year-old Irish 
News Agency sub-editor, has been 
appointed public relations officer to 
the Irish Tourist Board (an Bord 
Failte). He previously worked with 
the Sunday Press (Dublin), the Irish 
Independent and the Standard. For 
two years he was P.R.O. to the Irish 
Medical Association 

* * * 

J. R. M. Williams has been 
appointed Northern Ireland regional 
sales manager of Leyland Motors 
Ltd., in succession to.the late C. R. 


Clutsom. Mr. Williams, who has 
been on the company's North- 
Western sales staff since the war, 


will take up his appointment early 
in the New Year. 
* * * 

David Inches, who has been with 
Leon Goodman Displays Ltd., for 
the past six years has joined 
Kennedy Displays Ltd., as an 
account executive in the - sales 
promotion department. 


‘’ . 
Good English and 
. . 
copywriting 

“If you are looking for good 
English in the common ways of 
daily life, you are more likely to 
find it in use by advertisers in the 
press than in the editorial columns,” 
wrote a columnist in the Church 
Times. 

“Advertising may justly claim to 
be an art Its practitioners are 
men of taste and discrimination, 
exercising a skill which calls for 
close scrutiny of words. The 
advertisement copywriter must 
needs choose his or her words with 
that fastidious discontent with any- 
thing but the best which is inherent 
in the artist.” 


G. Lt. M LLAN - DIRECTO 


WATFORD 


SOUTH COAST 
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With the biggest daily 

net sale on earth the 

Daily Mirror offers the 
most powerful mass market 
coverage in the history of 
daily newspapers at the 
lowest square inch per 
thousand rate of all 


national dailies. 


eenssuanansincuumssceeerier 
Ly 


They book that box 
every 


Saturday night 


They seem to be enjoying themse!\«s. Local people? 

Come over by car from the next town He’s a foreman in the building 
trade. Knocks up quite a good wa’ | should say. The children are 
always well dressed. And so is his 

Nothing surprising about that. \\ | with overtime, our friend in 
the box makes more money than :.ny a managerial type. And he 
doesn’t have such heavy overhea’ — ither. 


Are there many like him do you thi 


Far too many to ignore. I bet , could find quite a few in this 


audience. They’re the people wit == money to spend nowadays. 


DAILY }) TRROR 
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Landslide to colour advertising 


HARRIS KAMLISH GIVES REASONS FOR 
LATEST RECORD BOOKINGS 


The return of competition and freedom from controls are 
the main reasons for a landslide towards colour advertising, 
Harris Kamlish, advertisement director, Odhams Press, stated 
this week. Taine eA neare mene eae 7 


Advertisements, he said, had | 5 
got to sell and particularly with | New slogan for 


such commodities as food, tex 


; . 
tiles. clothing, footwear, furnish- | export drive 
ings and cosmetics the impact aes wu 
of colour was enormously It's simple——buy British. 
greater than that of black-and This might be a new slogan for 
white advertising this country’s export 


So much so, that many re trade, suggested Dr. G. Tugend- 
tailers and stockists were now hat, speaking at Southampton 


asking manufacturers’ — repre Rotary Club. 

sentatives whether it way in Austrian born Dr. Tugendhat, 
tended to advertise their lines in| managing director of the Man- 
colour chester Oil Refinery Ltd., and 


All colour advertising in Petrocarbon Ltd., asked: What 
Woman at £3,000 a page 1s attitude should Britain adopt to- 
booked up for the whole of — wards her future export trade? 
1954, except the last issue in America and Germany were 
that vear. Colour bookings in producing highly complicated 
both /Mustrated (at £1,500 per and highly expensive equipment. 
page) and John Bull (£1,320) How long could the poorer 
are now about 100 per cent countries of the world continue 
above the comparable figures a to pay for this expensive equip- 
year ago ment? ; 

Ihe ability to provide This was Britain’s opportunity. 
colour advertising, Mr. Kamlish — Britain’ should concentrate on 
claimed, — selling simple and economic 
gave the equipment and the country’s ex- 
great mass port slogan for the future should 
circulation — be based on selling simplicity. 
magazines a 
bi advan 
ine over 10,000 enter for 

swspapers 
As fons 0 treasure hunt 
competition Over 
remained, 
the trend to 


10,000 entries have been 
received from all parts of the 
country for a Christmas competi- 


wards — col tion staged by Louis Newmark 
our advertis Ltd. in Eagle 

ing = would It took the form of a code 
continue un message purporting to lead 


Harris Kamlish abated 
ke §. 
trated and John Buil are 
making arrangements to include 
additional — colour ages on 
selected issues; in the fast month 
or two several issues have car 


solvers to the “pirate’s treasure.” 
Ihe “ireasure” was a free New- 
mark watch for the first 50 
correct entries. The competition 
was organised by Newmark’s 
agents, Everetts Advertising Ltd. 


The family likeness is preserved in 
this re-designed range of packs. 


December 3. 1953 


FLASH POINT 


Food packs are 
re-designed 


The complete range of packs 
for food products manufactured 


and marketed by 


Morton — Ltd. 
designed 


C. and E. 


has been re- 


Ihe basic design element of 
the earlier packs, the “flash” — 
the name “Morton” on a rect- 


angular shape 


has been re- 


tained, the visual strength being 
increased by the use of a white 
panel against a sharply contrast- 


ing background 


By this means, and by the 
choice of a colour scheme and 


letter-forms not 


too radically 


different from those previously 
used, the built-up goodwill of the 


old packs was 


retained, whilst 


establishing a character in line 
with contemporary trends. 


The designers 


were Milner 


Gray and Kenneth Lamble. 


both of Design 


Research Unit 


Fruit and vegetable ilustrauons 


were by Eric 
printers were 


Frazer. Label 
Bernrose Ltd 


and Thomas Forman Ltd., and 
tin printers, the Metal Box Co., 


Ltd. 


reed Il colour pages as against le Se - 
the normal tive for Mlustrated “EAT MORE FRI if 


and four for John Bull At A seamedion Gut members of 
the same time, black-and-white the Retail Fruit Trade Federation 
bookings for these papers are 4d. which has 150 branches 
well above those for the same — throughout the country and 50,000 
period last year membership, should pay one shil- 
, ling a week into a tund for a 

omens —s ogy was 

Pornas made by Charles F. Sharp, former 

I ension fund president of the Kirkgate Market 

R. Alexander, president of — Fruit, Flower and Potato Merchants’ 

Itord Auaxthary, Printers’ Pension Association (Leeds) Ltd... at a 
Corporation, has received nearly dinner of the Leeds branch Retail 
£525 for a pension to perpetuate the Fruit Trade Federation Ltd. He 
memory of the late A. W. Paul said the public were consuming less 
printer of Punch fruit and vegetables, and something 


Transportation advertising? 


CAMPAIGN URGED 


must be done to arrest this decline. 


@ 


Advertising, 
TV, w 


me 


including commercial 
ans to this end, The 


a 

Lord Mayor of Leeds (Alderman 
Donald G. Cowling) who is head 
of a large wholesale game, poultry, 
etc., concern, expressed agreement, 
and said that the trade would benefit 
enormously by a national advertising 
campaign. He said: “If every 
member of your Federation gave 
Is. per week towards such a scheme 
it would mean at least £130,000 per 


year.” 


NORFOLK STREET 


STRAND, LONDON 


3-D IN CAR SALES 
BROCHURE 


The Austin Motor Company 
reports a great demand for a 
booklet which claims to be the 
first example of the use of 3-D 
in motor sales literature. Deal- 
ing with the new two-door A30 
Seven, the booklet was intro- 
duced at the Motor Show. 

The brochure, which carries 
coloured spectacles in a pocket 
in the inside cover, gives 
stereoscopic pictures of the car, 
various features of design, and 
the engine. 


Tribute to Sir F. Low 


The Indian and Eastern News- 
paper Society and the Indian Jour 
nalists’ Association gave a luncheon 
at the Criterion in Piccadilly. 
London, in honour of Sir Francis 
Low on his retirement from the 
Times of India 

Sir Stanley Reed, president of the 
Indian and Eastern Newspaper 
Society, who presided, paid high 
tribute to the long and useful con 
tribution made by Sir Francis to 
Indian journalism 


Butlin’s contest 


A £2,000 competition is being run 
in connection with Butlin’s annual 
publicity brochure Butlin’'s News 
which is sent to half a = million 
clients. 

Competitors have to select in 
order of merit 12 of 20° Buthn 
holiday camp attractions. The first 
prize is a Hillman Minx saloon car, 
second, £250 in cash, third, a Pye 
television set, fourth, a Pye radio 
gram and fifth and sixth, Vactric 
vacuum cleaners 

This is the first competition of 
this kind conducted by Butlin’s 
Butlin's News, a 16-page folio sized 
newspaper including articles and 
pictures on the attractions of Butlin 
Holiday Camps, is produced by 
J. Murray-Smith Ltd 


ask MASONS 


W'.C.2 Phone: Temple Bar 2044 
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rtisers 


are discovering the sellin» ‘power 


MORE and more advertisers find that advertising in 
HouseWIFE pays. 


pays even bigger dividends 


They're finding, too, that colour 
and costs only 36°, 
more than a facing matter advertisement in black 
and white! 

But that’s not all. As from April 1954 we shall 


be using... 


... lleavier gauge paper 

All colourgravure advertisements in HouseWIFE, 
starting April next vear, will be printed on a heavier 
gauge paper. This means greater substance and weight 
for all colourgravure pages and a marked improve- 


ment in their finish. 


a 


ALSO: 


Short notice accommodation 
HouseWI1E E's thes 


sections of 4,8 a: 


system of making up, by which 
J pages can be included to meet 
demand, means c advertisements can be accom 
modated in most i at short notice, You are invited 


to make use of th luable service. 


Reg Levi, Advertisement Manager, 
HouseWIFE, Hulton Press Ltd., 
1-44 Shoe Lane, London, ECA 
CENtral 71400 
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A section of the large crowd which attended the annual dinner of the Advertising 


Association 


‘Good ads are best background 
to public confidence campaign 


If the general public were constantly impressed by the 
high quality of advertisements, the forthcoming campaign 
of the Advertising Association to promote public confidence 
in advertising would have the finest background possible. 


This was the contention of 
G. R. Pope who, at the annual 
dinner of the Advertising Associ- 
ation last Wednesday night, re- 
ceived the Mackintosh Medal, 
the highest award that advertis- 
ing can ofler. 

After receiving the medal from 


the new president, Norman 
Moore, Mr. Pope said that the 
Association would broaden its 


service to the community as the 
new campaign developed. It, 
at the same time, the public were 
presented with the finest ex- 
amples of advertising then what 
was said by the way of public 
relations would be accepted with 
greater confidence by the public. 

Advertising had its part to play 
in the national and international 
picture, said Mr. Pope. Every 
one knew what it had done in 
the war; what it had done for 
the big companies; and what it 
could do for all companies if 
only given the chance —and itl 
those in command of advertising 
would give the creative people 
their heads 

The guest of honour, Lord 
Brabazon of Tara, said the 
ordinary public owed advertising 
a deep debt of gratitude. He 
mentioned various possible media 


which, so far, had remained un- 
developed, Some he hoped 
would never be developed, for 
example, a 10,000 horse power 
voice shouting from an aero- 
plane! He wondered if adver 


tisements set in reflector studs on 


i 


the backs of lorries would per- 
suade motorists stuck behind 
them for many miles to buy or 
to avoid the product? 

Lord Brabazon was critical of 
vouchers and of advertisement 
strips. Posters, he thought, im- 
proved life very much. In fact, 
we were now living in a perma- 
nent picture gallery. 

He considered that British 
posters were as good as any in 
the world. 

They were noticed, too. One 
poster he had heard of showed 
a mother bathing a baby, and 
at least 6,000 people wrote to 
the firm responsible to point out 
that the mother hadn't a wedding 
ring on. 


Valiant support 


The action of the Advertising 


Association in) supporting illu- 
minated signs was, he thought, 
“a glorious — thing.” Lord 


Brabazon added, “Such signs are 
the only things that make London 
worth looking at at night!” 
Norman Moore said he took 
over the presidency assured of 
valiant) support The retiring 
president, EF. J. Robertson, would 
continue to head the action com- 
mittee which had done so much 
to raise the subscription income 
of the Association by many 
thousands. The president hoped 
that every member would follow 
the lead of the newspaper pub- 
lishers who had promised to 


A CAPITAL MEDIUM 


FOR YOUR ADVERTISING 


GR. He receives the Mackintosh 


Meda 


from Norman Moore. 


more than double their subscrip- 
tions 

The Association 
to form a new public aflairs 
committee to emphasise to 
manufacturers, to the Govern- 
ment and to the public the real 
value and dependability of ad- 
vertising to-day. There were far 
too many detractors who picked 
on some small point and magni- 
fied it into a big grouse, and 
tried to tar everyone with the 
same brush if they encountered 
anything disreputable anywhere. 

Sir Miles Thomas would be 
chairman of this committee, 
which, it was hoped, would make 
a great contribution to increasing 
the standing of the Association. 

Mr. Moore spoke of the work 
of the clubs and of the diploma 
holders in helping to raise 
standards of advertising through- 
out the country. His hope was 
that during his term of office he 
would be able to help advertising 
present a more 
raising its standards and winning 
greater public contidence. 


had decided 
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OD and AD 


How they helped 
advertising in 
America 


A pioneer attempt to advertise 
advertising in America made 
use of two imaginary characters 
“OD” was a retailer who tried 
to establish a business without 
advertising—and failed; “AD” 
advertised and succeeded. 

How these two characters were 
born-——and lived—is described by 
G. Lynn Sumner, whose brain 
children they were, in his book 
How I Learned the Secrets of 
Success in Advertising, which. 
after achieving a wide sale in 
the U.S., is now being published 
in this country by World’s Work 
(1913), Ltd. (price 15s.). 

“Why is it that among all 
departments of business, the truc 
function of advertising is the 
least understood by the public 
which it so largely benefits?” he 
challenges. One reason he dis- 
covered was that those engaged 
in advertising had not taken the 
time to sell advertising itself. 


Parable technique 


He reached this conclusion 
after trying to collect inform- 
ation about advertising for a 


talk to women’s clubs. Asked for 
a “simple and forceful statement 
of just what advertising is, how 


it works, and its social and 
economic benefits to the con- 
sumer,” he discovered that the 


thousands of articles and hun- 
dreds of books on the subject 
were practically all for people in 
the business. Then and _ there, 
he resolved that something ought 
to be done about it. From this 
resolve OD and AD came into 
being. A_ series of modern 
parables about these two was 
projected almost in primer style. 
so simple that anyone could un- 
derstand them, and_ illustrated 
with good-natured line drawings 

Next step was to get the back- 
ing of the American Association 
of Advertising Agencies, who 
responded by sending out a letter 
supporting the idea to publishers 
throughout the U.S. and Canada. 


During 1938 a series of these 
advertisements, telling the OD 
and AD story in relation to 


various Commodities, was exten 
sively used. 

Mr. Sumner’s conclusion is 
that the effort to advertise adver- 
tising must be continuous, for 
advertising is all too little un- 
derstood by those who use tt, 
by many who might use it profit- 


united front in ably, and by the consumer to 
whom it renders its greatest 
service. 
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For full particulars of this prosperous market, ples 
communicate with our representative, Mr. F. A. Smy: pals Admitted 
34-40 Ludgate Hill, London, E.C.4. "Phone: City 2/ 


THE SOUTHAM NEWSPAPERS 92> oe 


ACADEMIC GOWN CA 


REBELUON AT PRINCET > Re Dee on 
OF CANADA Py at eee ly ty 
THE OTTAWA CITIZEN THE HAMILTON SPE‘ Png. tamer aed ~e ee 
THE WINNIPEG TRIBUNE THE MEDICINE HA! «Peon oer ee om one 
THE CALGARY HERALD THE EDMONTON ic pli, + we pe nes 
THE VANCOUVER PROVINCE Cc ; 
on 2 ie. etetean > os ane Be 
Sn aie - 6 et + wine Fm me Me es to 


y eee a | oa : i a d . 
S21 es 
Fall Shasek Stace a 
tall Storm Rips#f§ ‘ 
; - , | =, 
. ® 
4 1 S. 
At Power Lin S BB i | The Bg . on! stressed thel s main bugtie 
de Ss - ower me with Be itso *¢7e- meet the the base woeld 
Second Onslaught Expec a note availatie to Gettom 8 + cle only @ event af 
blanket of frand air that turned inte com aif ins , : phe 4 tl 7 
on M te ar, orl hank the ehiver od th ou : 
aes Se \ "a IWA Men - 
= = 
= - 
PO NMORION The ive rs eae an te ei ‘ 5 a . te — a canna - « they we : he wind 
; Newent LX pram lproky ho ine ont bs Sig: ,j ae af ea ee ee - 
- oumg p S"8te ws crews > apps : mys «Mag See ca “ tase @ aeageee ° “" ‘an a at re q 
. - “yr cath = ee COMING 4 ot et % de Mi ¢ . es t “* ! : ? 4 ts ees : 
. a wi a 
re | 
od - 
se 
“ : : ves ; 
— ty Fe 
e ae a 
aio 
| ee 
' om 
7 
7 a 
. ‘ 
- 
| i 
so , 
: 
2 
o 
. 
/ pg 0 RS ee a ie —— | es ee 1 A : 7 ‘ : . 7 


ADVERTISER'S WEEKLY 


PROVINCIAL PULL 


There can never be too many 
reliable readership statistics, 
and the LLP.A. pian for an 
extensive new survey will be 
generally welcomed in prin- 
ciple. 

Ihe few preliminary details of 
the scheme which are available 
indicate that provincial publi- 
cations will be dealt with “to 
a limited extent.” 

Before the field work begins 
those responsible for planning 
the research should give close 
consideration to the possibility 
of laying the emphasis on the 
provincial press, rather than 
nibbling at it as if by after- 
thought. 

The provincial press of Britain 
is a powerful aid to any 
marketing scheme, with pull- 
ing power which cannot be 
gauged by net sales figures 
alone. A_ properly conducted 
readership survey would show 
it in its true light. 


COLOUR VALUES 


The value of colour in advertis- 
ing is emphasised by the news 
that magazines have record 
bookings for next year. 

It is significant that the demand 
for something more than black 
and white comes increasingly 
from the retailers whose 
shelves are the best measure of 
the effectiveness of any sales 
campaign. 

The question that now poses 
itself is: How long can the 
national newspapers afford to 
delay the introduction = of 
colour to their advertisement 
columns? 

Labour difficulties baulked a 
“Daily Express’ experiment 
with colour in half-page adver- 
tisements. That incident may 
have scared off others. 

But surely the time has come for 
renewed efforts to achieve an 
understanding within the news- 
paper printing industry to per- 
mit advertising to display its 
full talents, 


WARNING 


A word of praise for the Insti- 
tute of Public Relations: It is 
a sound idea to exchange 
views with other organisations 
and thus create better under- 
standing. 

And a word of warning: While 
it is reasonable to persuade all 
competent practitioners to join, 
it would be dangerous to admit 
all and sundry under the cloak 
of associate membership. 


its pl 


HE Government's new 
proposals for additional 
television services—-the new 


channels in the airstrike out 
on a bold new course. 

The new proposals establish a 
new corporation —perhaps a 
better word for it would be a new 
service--to cover the new field 
of commercially financed tele- 
vision. The new corporation will 
hire facilities to independent 
companies or other organisations 
which will be responsible for the 
programmes themselves and draw 
their revenue from advertise- 
ments for which they bear the 
full responsibility 

This provides an independent 
service, and at the same time 
establishes adequate safeguards 
against a lowering of standards 
in a search for quick profits. 

Ihe stations will be built under 
Treasury advances repayable 
from revenues received from the 
programme companies. Obvious- 
ly, licences to these companies 
will not be granted lightly. If 
abused, licences may be with- 
drawn from one company and re- 
assigned to another. ‘There are 
many applicants in the queue 
anxious to show their ability and 
their desire to maintain the high 
standards of taste that are neces- 
sary if the would-be customer is 
not to be put off, or offended. 

The “risky” programme is not 
the advertiser's ideal. Rather 
the contrary. Look at the many 
high-grade newspapers which 
carry sheets upon sheets” of 
advertising. 

The Government's plans reflect 
a compromise, but a fair com- 
promise, with power to revise 
and develop as circumstances 
show the need. When competi- 
tion in television was first 
mooted there was argued a case 
for full sponsorship. Under this, 
advertisers would) mount their 
own programmes, boosting their 
own wares throughout them, as 
and when they thought fit. In 
the United States, with its differ- 
ent tradition, such a system both 


appeals and works reasonably 
well. 
But this approach is. clearly 


not desired in Britain, The White 
Paper makes it quite clear that 
sponsorship ino the American 
sense of that term is, here, not 
an issue Ihe competing com 
mercial service 1s to” proceed 
along quite different lines 

The phrase “competitive tele 
vision’ 1s a good one. It defines 


Creators of 


DESIGN-PRINT- DISPLAY 


Faraday Street, Manchester 1. Tel. Central 4965/6 
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mats Competitive TV must earn 


ace in Britain 


precisely what is intended here 
Television in this country will be 
competitive in the strictest sense 
of the word. These new stations 
are not to monopolise the air in 
any sense They will provide 
competition for the B.B.C. But 
also, and this is vital, the B.B.C 
will provide competition for the 
new stations. Set cach to better 
the other The viewing public 
may reasonably expect an 
immediate improvement in the 
quality of televised productions, 

We can reasonably expect, 
also, an increased export of 


GUEST COLUMN 
by 
WALTER ELLIOT, MP. 


filmed television programmes, 
composed and produced here in 
Britain. We shall be in a posi- 
tion to say to those countries 
which are themselves thinking of 
launching television services or 
maintaining present ones: “We 
have experience in running public 
service, and commercial _ tele- 
vision service. Indeed we are 
the only country in the world to 
be able to say that. We have 


® One of the biggest food firms 
is to launch a full-scale ad- 
vertising campaign for bread 
in, the New Year. Emphasis 
will probably be on the 
“new” white loaf. 


® Heavier than usual advertis- 
ing for fertilisers will break 
in the early spring. Several 
lines are being re-packed in 


readiness for the increased 
competition. 

® Quick-frozen food processers 
are considering a joint pub- 
licity campaign, Media 
would include fiims and exhi- 
bitions. 

® More films are to be made 
to sell British goods in over- 
sea markets 

ss 


Despite suggestions for more 


social activities, the next 


To-morrows TOPICS 


the experts in both We can 
meet your requirements. wha! 
ever they are, in full.” 

For the radio industry as 4 
whole, and also for all the 
creative artists, this new field o1 
television offers wide and expand 
ing prospects. 

It is not expected that the first 
competitive stations will begin 
operations much inside a year 
London, Manchester and Bir 
mingham offer most immediate 
scope. They are most easily 
and most economically — served 
But Scotland, Ulster, Wales and 
the West Country will not be 
long in making their demands 
heard. 

That, of course, is a 
term view. The financing and 
building of television trans 
mitters is both a lengthy and 
costly — business. It must be 
weighed in the’ balance oi 
Defence requirements as well as 
of Treasury limitations. 

A last word. Competitive pro- 
grammes have got to be more 
than just “good.” They have to 
be excellent. They have no 
ready-made audience. They have 
to attract their own. Their con- 
sistency and brilliance will have 
to earn their place in the side. 

It is up to them, to these new 
Stations, to justify their places in 
the British television team. 


long 


Advertising Association Con- 
ference will be mainly busi- 
ness, on the post-war 
pattera. 
Dairy farmers are investigat- 
ing the possibilities of selling 
concentrated milk in pack 
aged form to counter in 
creased consumer resistance 
in the event of the milk sub 
sidy being removed in the 
Budget. 
® Plans are being made by a 
new company to stage a 
series of trade fairs through- 


out the country in pre- 
fabricated buildings. They 
will be international in 


character and support has 
been promised from several 
countries. 
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7/64. per bottle. 


INGER wine has never 
been my cup of tea, but 
if it were I should certainiy be 
stopped in my tracks by this 
advertisement. It arouses such 
deep, though not necessarily 
deserved, suspicion of all other 
ginger wines. 

Indeed it reminds me of the 
dying farmer near Bordeaux. 
His sons were called to his bed- 
side and he told them that his 
prosperous estate had been left 
equally between them. But it 
would not be prosperous for long 
unless they worked hard and 
used their brains. Above all, 
never must they forget that wine 
can be made of almost any- 
thing. Even grapes. 

But don’t think I am mocking 
this advertisement 

It is hideous, | know, and its 
syntax is shaky, but even if all 
ginger wines contain ginger (as 
1 suppose they must under the 
new Merchandise Marks Act), it 
is far better to make this claim 
than to fall back on some 
illusory “plus” that people don't 
really want in their wine. 

You might say that this adver- 
tisement ts stating the obvious. 
Moreover, it is making a claim 
that every other manufacturer 
could make, so it isn’t really a 
selling point at all. But do you 


also say that Cadburys are stating 
obvious when 


the they tell us 


Yes, Stone’s Ginger 


GINGER WINE 
Enjoy also Stone's Orange Wine & Stone's Rich Reisin Wise. 


Review of 


524 


Advertising 


for 


Left: Far better to 

Wine is made from make a plain 

real ginger — made statement in a 

to the same formula 1 toga wag ag wer 
oe ‘ than to fa rac 
originated im 1740. on some illusory 

9 “plus.” Above 
STONE'S ight The cred- 
ORIGINAL ibility of this 
advertisement is 


damaged by soa 
coldly factual 
statement 


that milk 


milk? 


chocolate contains 


By being the first to make a 
big point of it--and the first 
to be really specific about it 
Cadburys adopted as their own 
a selling point that any rival 
could have made with just as 
much success if he had been 
clever enough to use it first, 
use it consistently, and put all 
his weight behind it. 


Then, again, very few painters 
are martyrs to moulting paint- 
brushes. Some may have picked 
up a dud once or twice in a life- 
time, but it is not a_ general 
complaint. Yet Harris Brushes 
seem to have done very well in- 
deed by hammering away year 
after year at the claim that their 
bristles don't come out. Any 
other brushmaker could have 
made the same claim and had 
the same success. 

The thing to remember is that 
an exclusive feature in a product 
is by no means essential to suc- 
cess. To be the exclusive user 
of a common selling point may 
be just as effective and it is often 
a good deal more so, for too 
many “exclusive features” are 
mere distinctions without a 
worthwhile difference. 


+ oe ok 


IF you have to sell a product 
with a limited appropriation in 


Advice 


nonplussed 


By COPYTASTER 


! 
-t 


the 


a market 
assailably dominated by one out- 
standing leader, it is surely never 
wise to fight him with his own 


that is almost un- 


weapons on his own grounds. 
Dunlop Tyres almost always use 
a big picture of a tyre and rather 
boastful copy. If | had to adver- 
tise a competitor to Dunlop I 
should argue as follows: 

Dunlop's advertising is far 
from specific. Instead of being 
“selling in print” it is scarcely 
more than repetition of a name 
But at the present moment there 
are tens of thousands of motorists 
who know they will soon need 
a new tyre. They keep looking 
at the tread and thinking about 
it, and putting it off for another 
week. Dunlop gives them no 
really specific reason for buying 
its tyres, so let us go all out for 
those chaps and try to sell them 
our own tyre to-day. Let us 
pick them out by using a head- 
line aimed straight at them, and 
let us tell them the whole story 
in detail and in full, just as if we 
were going to sell them the tyre 
by mail order. 

If we have a deeper and thicker 
tread, let us say so in specific 
terms, showing the weight of 
rubber compared with “another 
very famous make.” 

If we have “a wider tread 
with more road contact’ why 
not measure it up and say how 
much wider, and how many 
square inches more road contact? 

Let us talk about the number 
«cf yards of cord, and show in 
dramatic pictures how _ the 
“diagonal traction bars” give 
better braking. 

If this reasoning is right, then 
Avon are all wrong. The witch 
and the disclaimer about the 
myth do not select the readers 
we want, and by making a joke 
of it Avon surely make the trite 
statement about “higher mileage” 
seem even less belicvable and 
sincere than ever 


. : 
P The verdict of the thoaands of motorists who have siteady fitted 
Pitti AVON 1M. tyres i unanunews—they have proved and acciaumed 
Oanarta t 
nes Avon in 
a * 
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; 7 
@ 


higher mileage to be an absolute Lact which saves pounds every year 
You, ton, should enyry this saving Lower the cust of vour motarme 
Fit AVON HM. all round and enjoy the real economy of the 
remarkable highe: muleage tyre Write for the fascinstung iilustrated 
fokter “The Story Behind the Greaies’ Development in Car I eee 
Construction”, sent free an request w The Avon Inds Rubber \ 


Turning to the copy, let us 
examine the first sentence: 

“The verdict of the thousands 
of motorists who have already 
fitted Avon H.M. tyres is 
unanimous—-they have proved 
and acclaimed higher mileage 
to be an absolute fact which 
saves pounds every year.” 

This sounds more like a White 
Paper than an urgent message to 
motorists, who may well ask: 

How can Avon possibly 
know that ai// their thousands 
of users are ‘unanimous’? 

And how many pounds per 

year have they unanimously 

proved that an Avon tyre 
saves? 

It has always seemed to me 
that enthusiasm for his product 
may excuse a manufacturer's 
exaggerated claims of beauty. 
value, excellence or durability. 
even if he calls his goods the 
best in the world. For these are 
matters of opinion. Equally one 
would excuse the generality that 


‘everybody loves Blank’s Bis- 
cuits’— but this sentence of 
Avon's is a cold statement of 


fact, and it damages the 
credibility of the advertisement. 

At the end of the copy there 
in an offer of a free illustrated 
folder briefly entitled: “The 
Story Behind the Greatest 
Development in Car Tyre Con- 
struction.” It doesn’t sound 
very exciting, but if it was worth 
offering at all it would have been 
worth offering well with at least 
a sub-heading and the word 
FREE, or, better still, with a 
coupon. 

* * 

THE worst thing about the 
Revion lipstick advertisement ts 
the product’s name. With such 
bold, bloody and resolute head- 
lines there is a crying need for 
glamour—for a positive appeal 
to counter-balance the purely 


(Continued on page 528) 
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We have taken this space 


with the idea of persuading you to use 
Gee & Watson services. And how should we 
attempt to persuade you? Were we to say 
that we never fall short of perfection and 
never fail to deliver dead on time, it wouldn’t 
be honest because it wouldn’t be true, any 
more than such a statement would be true 
of any process house. 

What we can say in all sincerity is that we 
consistently do our very utmost to produce 
plates of a high standard and to keep faith 
with clients’ required completion times. The 
very best of craftsmen -——as our operatives 
are — will on the odd occasion fall short of 
top standards and will now and then make 
mistakes. When those things do happen, we 
do everything we can to put things right. 
Customers themselves sometimes make mis- 
takes; and, when they do, they find us the 
sort of people who move everything to help 
them out and recover the lost time. You will 
agree that this all adds up to a fair “do”; 
and you can add to it an enthusiastic, helpful 
outside and inside sales team. 


Service in the spirit of helpfulness 


Gelso WATSON 


ill SHOE LANE LONDON EC4, CENtral 6555 18 lines 
Northern Office at 4 Chapel Walks Manchester 2, Blackfriars 4660 


PROCESS ENGRAVERS, ELECTROTYPERS & STEREOTYPERS 
ADVERTISEMENT TYPESETTERS, ARTISTS & PHOTOGRAPHERS 


Morny’s knight-.t-orms strikes 


a shrewd blow tor on shop counters and shelves. 


This lacquer-red er, printed in white and gold 


with Morny’s name sod emblem, is one of Sanderson's 


most telling Signature Papers. 


Designed round you me, trademark or initials, these 


personal box pape: ucken sales surprisingly. Perhaps 


it is the confidence | how in their own name: perhaps 


it is the Sanderson | lor lively colours? At all events, 


they sell... 


The cost? Quite The possibilities? Unlimited. 


hout it. 


SA* DERSON 
S tq ture Papero 


52 BER? 


‘Talk to the boxma! 


‘REET, LONDON, W.1. 
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Typography in Advertising 


Never mix dead typefaces with 


OVELTY is, of course, the 

spice of advertising. It 1s 
necessary in typographical lay- 
outs to strike unusual notes, 
but there are ways and means 
of doing this without offending 
canons of taste. If you are 
the sort of person who sees 
nothing incongruous in putting 
a Louis Seize desk in a room 
full of contemporary furniture, 
or who perhaps wears brown 
boots with his evening dress 
then read no further. 

If, however, you believe there 
should be some symmetry, some 
balance and some conformity of 
style in advertising announce- 
ments, in your home or in the 
make-up of a book, then read 
on 


You often see in advertisements 
extremely good typography 


NOW 
YOUKNOW 


we Motor Show proved that from the 

lovely new Zephyr Zodiac to the Popular 

lowest priced car in the world — Ford of 
Dagenham offers a range of cars which mont 
satisfyingly meets all motoring needs 
More and more people are realising that 
Ford provides not only the best cars in their 
class but the best value too — backed always 
by the famous Ford Service. Why not talk 
to your Pord Dealer today about one of the 
following models? 


* * * * * 


POPULAR e876 CONSUL 2470 


erpre ert ciere? 


atw ama £560 ZEPHYR-6 £552 


new ouarens ates ZEPHYR ams anes 
+PT be a 


Spoiling the 


written name-plate “Ford” 


The present Mac Fisheries series is magnificently clever. 
alive 


those still alive 


and kicking 


spoiled by the client’s name- 
plate. How true this is can be seen 
from the advertisement for Ford 
cars shown here. Bearing in mind 
our arguments about style, do 
you not agree that above the 
row of stars all is well? The 
heading in Elongated Roman 
tics in well with another Roman 
face for the main text-—Times 
New Roman. But quite spoiling 
the whole effect is that written 
nameplate “Ford” and the use 
of Grotesque for the prices. 
You will say at once, “Surely 
you can’t ask Ford's to change a 
nameplate known all over the 
world-—just for one advertise- 
ment?” True, but when you 
have an announcement based on 
Roman faces surely the name 
Ford could follow the style? I 
would suggest that this effect 
would have looked much better 
if “Ford” had also been in 


MAC FISHERIES ANNOUNCE 


2 taal fers 


Avathable enti Satu dey Octaber leh from 
ft mranches (hs ougheut Grester lender 


NEW SEASON'S YARMOUTH 


° HERRINGS 
8°... 


handed yerte: dey — 
on your plore todey 


OAK SMOKED YARMOUTH 


KIPPERS 
I/- Pen io 


Buy IT FROM x MAC FISHERIES 


GRANCHES THROUGHOUT GREATER LONDON 


whole effect in the advertisement to the left is the 
and the use of Grotesque for the prices 


They are 


and a lesson in typography. 


By ROGER 
DARCY 


» 
. 
~ 


TOOTAL 


STOCKINGS 


Like Tootal Socks — they earry this guarantee 


While the Tootal 
name plate is per- 
haps not perfect it 
is in the Roman 
style and balances 
with the Bodoni 
family. 


Non-felting . : 
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VAN 


I Practical ly 
l RRoy-Proo/! 


— should dissatisfaction arise through any defect in 
the article Tootal will replace it or refund the price 


. strongly reinforced 


Grey only: sizes 64-10, about 7/11-9/11 @ pair 


Elongated Roman and the prices 
in Times, too. 

As a contrast, see the Tootal 
specimen. I am not saying that 
the Tootal nameplate is a thing 
ol beauty and a joy for ever, but 
at least it is in the Roman style 
and does balance well with the 
Bodoni family in which the ad- 
vertisement is set. 

Do you see what I am getting 
at? If you choose Roman type 
for an announcement then ring 
the changes on the many varia- 
tions and make the advertisement 
# perfect whole. 

Take another example where 
the more free script style types 
are used. The same argument 
applies. The present Mac Fisheries 
series is, I think, magnificently 
clever. Not only are the adver- 
tisements alive, and, from the 
public point of view, real selling 


with the free drawn hand of the 
heading—in this example “2 
special offers” and the cunning 

‘Mac Fish—fresh fish” with the 
little tailpiece—there is used the 
Bauer typeface “Cartoon” which 
matches so well. The tiny bit 
of setting which has to be done 
is in italic so that the liveliness 
of the whole is kept up. 

Then take the small Jacqmar 
advertisement. Here again hand 
lettering (not so good, I admit, 
as that of the Mac Fisheries 
piece) is used in conjunction 
with the Amsterdam Type 
foundry face “Studio” with ex- 
cellent effect. The nameplate 
matches in well. But then, sadly, 
look at the Shell advertisement. 
Again Cartoon face is used, 
which with the amusing draw- 
ing creates a lively impression. 
But the whole advertisement is 


announcements, but are a lesson deadened by the dreary run-ot- 

in typography. Thus, together (Continued on page 528) 
Surprise... 

Hand lettering is ] 

used (right) in con- Surprise, - 


junction with the 

Amsterdam Type- 

foundry face 

“Studio” with ex- 

cellent effect. The 

name-plate matches 
well 


Ties for men by Jacqmar 


News for women with gifts for men on their 
mind! Silk ties by Jacqmar. An exclusive range 
of over GO designs . - 


Jacqmoar Retail shop 


1 GROSVEWOR STREET Ws Te). Moyfair 61!) 


.from 30/- to £2.2.0 
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Winners 


at the recent Silk Screen Exhibition, Par) Lane 


used 


CERRIC 


SILK SCREEN PROCESS COLOURS 


The magnificent results achieved by the winners is «o.vincing proof 
of the outstanding qualities of CERRIC cel|iiose 
Screen Process colours. 


FULL DETAILS AVAILABLE FROM 


CELLON LTD., KINGSTON ON THAMES 


Telephone: Kingston 1234 (7 lines) Telegrams: AJ AWB, Phone Kingston 


ve - a 
| 


| 
' 


DON’T THROW | 
AWAY THE | ith 
BENEFIT OF YOUR | er W 

PAST ADVERTISING— 


If you are one of many who spent heavily 
to maintain a good name during the 
difficult short supply days, now is the time 
to look for a return from your enterprise- 


If you have the goods 
the people want in 
Bolton and surrounding 
districts 


Continue Advertising 


in the | 
BOLTON EVENING NEWS 
AND | 
a1 Lancashire Journal Series 
PER COLUMN INCH NET SALE (A.B.C.) | 
FOR EITHER AND BOLTON EVENING NEWS 83,575 S10 +400 po nnett iy 
WELL WORTH IT LANCS. JOURNAL SERIES 85,715 2 


TILLOTSONS NEWSPAPERS LTD. 


TIBBENHAM 
MEALHOUSE LANE 6, ARLINGTON ST PUBLICITY LTD 
BOLTON - LANCS. LONDON - §.W.1 Registered Practitioners in A 
Telephone Bolton 1993 Telephone: GRO. $220 244 HIGH HOLBORN 
Advert. Manager: Wm. Sheppard London Manager: ©. A. Miles LONDON, W.C.1 


Phone: HOLborn 8074 ( 
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IF YOU 


have a friend 

(or come to that 

an enemy) in 

public relations or 
advertising, give him 
or her, for. Christmas, 


a copy of 


LESSER 
FLEAS 


a novel about 
advertising and 
public relations 

that ts 

mordacious, ebullient, 
uncomfortably 
pertinent, sadistic, 
coruscating and 
(strange to say) 
eminently readable... 
Lesser Fleas by 

G. R. H. Ellis 
published at 10s. 6d. 


by Hutchinson 
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Roses all the 
way! 


“Operation Rose’, we call it in this 
office. We're changing our name, 
as you've heard, from CHILD- 
HOOD (formerly Parents) to 
PARENTS (formerly Childhood) 


We started our life as CHILD- 
HOOD, acquired PARENTS 
later. For seven years we've fought 
our battles as CHILDHOOD; 
now we stand, like Cortez, looking 
at the vastness of possibilities ahead 


We dislike dropping the dear old 
title. Our older readers dislike it, 
too. But The Trade insists that 
PARENTS says what it means and 
CHILDHOOD is liable to be 
interpreted wrongly. PARENTS, 
says The Trade, is the better selling 
name. 


So we bow ourselves out, apolo- 
gise to our faithful followers, dnd 
do what the Big Chiefs tell us is 
right. We shall keep the extra bit, 
“formerly Childhood’, until a 
reasonable time for mourning has 
elapsed, and then it will disappear 


“Operation Rose” is a nasty little | 


job. It neither starts nor finishes 
anywhere. ‘‘Have you told the 
Annuals?” ‘The telephone people?” 
“The directories?” ‘The news- 
agents?” ‘‘The readers?” ‘The 
Trade?” Have | changed my blocks, 
my stationery, my rate cards, my 
door plates? 
man? What about the imprint, the 
Contents Page? What about the 
bank? And the rubber stamps? 


At any rate we have told you—this 
is the fifth time—that from January 
Ist, 


PARENTS 


Have | told the post- | 


1954, we shall be known as | 


LEWIS PUBLICATIONS LTD. | 
_ 149 Fleet Street, London, E.C.4 | 
Central 9951/2 


Colour 
aa... 


. . come from Morath's 
colour laboratory — the 
most modern in the 
country. Enlargements 
up to Sft. — the largest 
direct colour prints made 


in England. 
Photographer 

M | of Industry, 

ord People and 
Studio & cenery 
Studio 
Private of London 
Residence: 


14, Cornwall Gardens, S. Kensington, 
London, S.W.7. Tel: WEStern 2652 


® REVIEW 
OF 
ADVERTISING 


—continued 


With such bold, - " om 
bloody and reso- vat on 
lute headlines there wns 
is a crying need for on’) Ins 
a glamorous and 
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AMAZING NEW LIPSTICK 
WON'T SMEAR OFF 


ON CUPS, CIGARETTES ...0R HIM 
sts on 
STAYS ON 


positive appeal to sterining Senrrgnom oi 


counterbalance the 
story told in the 
copy 6 


negative story of the copy 
no use telling a girl that 


It’s 
she 
won't mark her man unless you 
promise her a man to mark 


Apart from that it is an ex 
cellent advertisement with really 
good news headlines. In writing 
such copy it is easy to lose touch 
with the reader to be so im 
personal that she does not feel 
that she is really involved. But 
see how this copywriter gives her 
a quick, vivid glimpse of herself 
in happy surroundings: 


“Kiss the bride. your best 


friends baby —and your own 
special man . and not once 
be worried or embarrassed be 
cause your lipstick ts on them 
instead of on you.” 


The photograph is excellently 
taken, with strong lighting and 
plenty of contrast, but I swear 
ii was originally intended for a 
nail varnish advertisement 


Look at all those fingers so 
carefully displayed! They are 
so prominent that you scarcely 
notice the lips 


@ TYPOGRAPHY IN ADVERTISING continued 


the-mill setting below, which ts 
in Verona Roman, cut as long 


BY JAGUAR! 


THAT'S SHELL~THAT WAS! 


duct ar XKIX t pt 
‘l2mph he A Relg 
“a y) SAR atiy 
trea (sneu 
iy K ¥ 
YOU CAN BE SURE OF SHELL (me) 
A lively impression is here 


deadened by dreary setting below 
in’ Verona’ Roman. 


ago as 1923. Not only is it a 
very dull Roman face, but it 
simply does not tie in) with 


Cartoon 

I think I know what happened 
(and Shell will correct me if I 
am wrong) This was one of 
those last-minute “topical” ads 
The heading and block were 
supplied by the agents and the 
newspaper was left to set the 
main part of the advertisement 
]1 am sure no advertising agency 
would have consciously chosen 


that oldish and = inappropriate 
face Actually Grotesque o1 
another sans face would have 


matched quite well 
the approach now” 

Now a word or two about 
those fascinating typographical 
minutia —borders. Some of the 
most delightful are found in 
publishers’ announcements in the 
Sunday newspapers They are 
used rightly to catch the eve in 
a welter of similarly sized an 
nouncements. Some _ interesting 
ones I have noticed lately are for 
Wingate, Heinemann, Robert 
Hale and Jonathan Cape. They 
all have a twentieth century 
Elizabethan air about them, 
don’t you think? Some existing 
book announcements are little 
of advertising in 


Do you see 


masterpieces 
their way 
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* ADVANCE ct | 
ata ling 


Vorld 
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THE 1954 British Furniture 
EXHIBITION NUMBERS 


Furnishing World 


will be published on 
February 12th and 19th next 


These two special Exhibition Issues will 
contain a complete Guide to the Exhibition—a 
traditional feature—and will give full editorial 
| support to exhibitors at Earls Court. They will 


also offer an excellent opportunity for Furniture 
and Furnishings manufacturers to give advance 
details of their new ranges to the actual buyers. 

FURNISHING WORLD is the only 
Journal which gives complete coverage of the 
Furnishing Trades and bookings of Advertisement 
space in these two Exhibition Numbers have already 
exceeded those of previous years—ample proof 
of the popularity and pulling power of this influential 
medium. 

Furniture and Furnishings manufacturers 
and their agents are advised therefore to make 
their space reservations in these two important 
issues without delay. Copy date is three weeks 
in advance of publication in each case. 


RING CHANCERY 8844 
for rate card and further details 


Furnishing World 


FOR COMPLETE COVERAGE OF HE 
FURNITURE AND FURNISHING TR’ ES 
PUBLISHED BY—TRADE CHRONICLES LTD., 180 FLEET ST JON, ECA 
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Announcing \umber One of 


Home beautiful 


Produced by The National Magazine Co, Ltd., publishers of 
GOOD HOUSEKEEPING, HARPER’S BAZAAR, VANITY FAIR and The CONNOISSEUR 


TVDE ’ ( i —. - 
Here’s an entirely DIFFERENT kind of ri [ AREA IM, x 6 3/g 


home magazine. The Home Beautiful will 
stimulate a livelier and more active interest 


in home making and home elegance than [ 
ever before. It will be practical. At the same oD ) 
time it will whet the appetite of the home - - oma ° 


BLACK & WHITE COLOUR 


maker for all that is new and beautiful in Mittin hissed setts eth Pil 
design, in colour. The reader will be taken 
into famous homes for ideas and inspira- 
tion. The Home Beautiful will be profusely BLACK & WHITE 
illustrated. The use of colour will be lavish. ‘ =~ 
And remember this, The Home Beautiful 29th Jan. 1954 
will do more than get right into the hands 

of women with a love of beautiful things. COLOUR 

These women will have, too, all the respon- 


. od 
sibilities of running a home and a family. 2? nd Jan. 1954 


A dummy and details of special positions 


Final Press Dates 
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oe acecetetetes 
SH 


Copy Dates: COLOUR JAN. 8 
BLACK & WHITE JAN. 15 


FIRST PRINT ORDER 


"1 TO0.00 ha (OPIEY 


OoLivs Binh, THI WwomMd REAUTAESCUL. Tee NATIOQO? MAGAZINI co. &To 
28/30 GROSVENOR GARDENS, LYOUNDON, s.W.l 1 


s. 


available on request. 


hone StLOane $591 
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Britain's 
Supreme 
DISPLAY and 


SILK SCREEN STUDIOS 


ASSOCIATED 
ARTCRAFTS LTD. 


a 


36 NORTH ROAD, YORK WAY, 
LONDON, N.7. Tel: NORTH 3327-8 


OF A LONDON O 
32 SHAFTESBURY AVENUE, LONDON, W.1 


Telephones: GERRARD 6121 & 1330 


Enquiries from Advertising 
Agents will receive ee 
immediate personal atten 
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Photography in Advertising 


Colour by the yard 


T° many it may be some- 
what startling news that 
direct colour prints, by the 
Negalive-positive process, are 
being successfully produced 
in this country in sizes as 
large as six feet by five feet! 
Advertisers who used to draw 
sharp inward breaths at the 
cost of genuine colour work 
in small sizes may still wince 
at the thought of footing a bill 
for such acreage. Let them be 
reassured; it is nol as expensive 
as all that. 


Adolf Morath will not, I hope, 
mind my telling you that some 
months ago he invited me to 
see an exhibition of largely ex- 
—— big-scale colour prints, 

ut that I then considered they 
were not in the top flight of 
colour work. It is, then, pleasant 
to be able to report that great 
technical advances have been 
made by this distinguished 
worker. (See above.) 


This advance has not been 
achieved without cost and great 
labour. His entirely new pro- 
cessing plant, laid out with meti- 
culous regard to the most 
advanced Continental colour 


of the London Manager 


By JOHN HERON 


practice, must be one of the best 
in the country. In addition, 
Morath has obtained the services 
of a specially trained German 
colour processer, whose work is 
of highest standard. This expert, 
it is interesting to note, invariably 
accompanies Morath on_ his 
colour photography assignments 
so that she may check at first 
hand every subtle shade of colour 
in the original subject, and there- 
after balance her colourprint 
hues. 

In this way, an admirable 
fidelity of colour can reasonably 
be expected. Using 9 x 12 cm. 
Agfa negative material (or, on 
more difficult locations, 6 x 6 
cm. in a Rolleiflex) Morath has 
already made satisfying colour 
experiments in several fields. 

The resulting colour material 
has a four-fold use to ad- 
vertisers. From the negatives, 
admirable four-colour half-tone 
blocks can be produced direct— 
a convenient processing short cut. 
Positive transparencies, easily 
gory from the negative, can 

e used for display purposes by 
back illumination in viewing 
boxes . . . as recently demon- 
strated so effectively in Kodak's 
windows in Kingsway, London 

. and for reference purposes 
in colour block-making. rom 
the negatives, direct colour prints 
can be rendered, as well as per- 
fectly satisfactory black and 
white prints for record purposes. 


How does a man whose eye 
is so brilliantly trained for mono- 
tone work, “untrain” it to “see” 
in terms of colour? Morath has 
learnt that a _ very different 
approach to the subject is neces- 
sary. Most embarrassing, per- 
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An effective stunt which gives the 


haps, is the client who, well satis- 
fied with a dramatic rendering of 
a subject in monotone, demands 
the same, of the same subject, 
in colour. And that can be hard 

So Morath’s problem, common 
to all photographers in colour, is 
deeper than - self-training: he 
must train his clients, too, in the 
subtle differences between mono- 
tone and colour—teach them, as 
he has had to teach himself, the 
limitations, as well as the 
strengths, of the newer medium 


* * 


pe MPLES of multiple photo- 
graphy continue to appear 
from time to time; once, it was 
mostly stage stuff—-most readers 
will be familiar with multiple- 
flash exposures of leaping 
dancers, or tumbling acrobats 
but recently several advertisers 
have found effective uses for this 
technique. Watney have a new 
poster in which one simple action 
drinking—is depicted by a 
single figure with four different 
arm positions. It is an interest- 
ing and effective stunt which 
conveys, as well as static print 
can, the impression of action. 
Now Geoffrey Loughlin of 
Gece & Watson has managed 
for British Schering Ltd.—to 
produce an entire drama in four 
episodes; all on one print! A 
haggard insomnic clutches his 
troubled brow; ah! bright idea 
a capsule of “Oblivion” sleep 
inducer will do the trick (advt.); 
ves, yes——sleep is near... yawn, 


See 
above.) 

Geoffrey Loughlin will not 
mind the leg-pull; for he has 
produced a very convincing pic- 
ture series. His sales manager 
writes—"“The treatment em- 
ployed in the production of this 
photograph offered every diffi- 
culty in operating and allowed 
no latitude at all; positioning, 
lighting and exposure had to be 
exactly balanced, and _ lighting 
regulated so that the overlap 
received only 25 per cent of that 
on the heads in each exposure, 


impression of action. 


at the same time ensuring that 
no light fell where other heads 
had been or were to come—or 
ghosts would have resulted.” 


* * 


ROM Geollrey Gilbert, 

another old friend of these 
pages, comes a variation on his 
old trick of sending out, from his 
Fitzroy Road, London, N.W.1, 
studios a little folder containing 
a miniature print of a press ad- 
vertisement incorporating one of 
his own photographs—this time, 
he sends me a small folder [8 in. 
x 5 in., folding to 4 in. x § in.] 
containing a [33 in. 
bromide of a Quaker 
Munchies advertisement, using 
four Geoffrey Gilbert shots 
Opposite appears a slightly larger 
version [34 in. x 2} in.] of one 
of these shots, from, of course, 
Gilbert's original negative. 


Wheat 


A photograph from a_ recent 
Geoffrey Gilbert folder. 


GOLD BLOCKING 


on PLASTIC, LEATHER, Etc. 
(PENS, PENCILS, DIARIES, WALLETS) 
PROMPT SERVICE 
TO THE TRADE 


AD-STAMPING LTD. 
148 SHOOTERS HILL RD., LONDON, S.E.3 
GREENWICH 3688 


deep] | 
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OLYE R LEPHONE. HOLBORN 6245/6 


Makers of the f 
and market pad 


PADS MADE 
IN 
AUITHES 
vy ALL 

& ENCIES 


s C810 Lineboard also manufacture 
{ boards of very high quality 


MANY OTHER 
TYPES OF 
LINE ,MATT& 
WASHBOARD 
AVAILABLE 


ay 


OUTH EY Manufacturers and Marketers of Boards and Papers 
'OOKS COURT ~ CURSITOR STREET - E°C 4 


MERCURY 
DISPLAYS 


LIMITET 


& ADMIN RA 


XHIBITIONS 


2ILK SLREEN 
PRINTING 


AND 


FABRICATION 


forraniacolor 
FILMS 


Fi RRANIACOLOR is the latest and most thril- 

aa RY ling colour process for professional and amateur 
photographers, yielding beautiful transparencies in 

: natural colours. Ferraniacolor can be easily proces- 


RESULTS ed by the user and results can be seen a couple of 
hours after making the exposures—no longer is i 


necessary to 


SAME 


wait several days, or weeks, whilst films 


ure being processed by a centralised laboratory 


Ferraniacolor films are available in 35 mm. 20 ex 
in cassettes @ 


114d. plus 3/IId, ®.T. (refills 8 10d. plus 


, 
ian 3. PT.) or F20 roll films @ 9/14. plus 3/24. P.T. 
5 a for free booklet: “How to Use terramacolor Film" send a 
postcard to Neville Brown & Co. Ltd. 77 Newmon St., W./ 


PHOTOPRINT 


COMPANY 


SMALL or LARGE 
quantities of 


COPY NEGATIVE 
PHOTOGRAPHIC PRINTS 


All sizes up to 15" « ' 


PHOTOGRAPHIC SHOW (A2DS 
and 
REPRESENTATIVES 4 8 /MS 


13 CHEPSTOW ©°AD 
CROYDON <: Sui REY 
Tel. CROYDON «- 


SILK SCREEN ARTS LP 


97 SHIRLEY ROAD CROYOON 
AODOISCOmMBE Bt4t-8 


HIGHEST GRADE SPEEDY SERVICE 
CLEAN © SHARP ) EXPRESS 
CRAFTSMANSHIP DELIVERY 


“DAY-OLO” prutees 


AUTOTYPE® 2¢(ot course 


/ 
/ 


Photographic Enlargements 


in all sizes up to 80 sq. ft. in one prece 


The Autotype Co. Ltd 
London, W.13 


Brownlow Rad 
EALing 269! 
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Always tell YOUR 
poster printer 


that you 


GREATEST RANGE OF COLOURS 
MATT OR GLOSSY 

GREATEST COVERAGE 

LONGEST LIFE 


+ + + + 


These are claims that no other fluorescent ink manufacturer 
can make. To ensure the best results always specify Fluorink 
to your screen printer. 


Remember you can let your clients see the Finished Art- 
work for all screen processes in amazing new FLUORART 
WHICH MATCHES FLUORINK EXACTLY. 


Write for further details of these and other new processes to 


PHOTOCOLOUR LABORATORIES LTD. 


DEPARTMENT ADW 
Walham House, Walham Green, London, S.W.6. Tel: Fulham 9725 


534 


want him to use | Fluorink 


, 


In a 


+ + « then’you need 


GORDONS : 
AUTOTYPE“I53 


OF MANCHESTER 


CREEN PRINTED fF WATER soLUBLE 
POSTERS emer 


and versatility of Autotype 752 but 
dries much more quickly to a tough, 
flexible film without the use of heat or 
fans, resisting all screen paints and sol- 


AND SHOWCARDS 


SAMPLE (2 oz.) 2/ 
1 PINT (0.57 lit.) 17/6 


* AULOLYPE 


Road, West Ealing, London, W.13 
EALing 2691. 


*¢‘ PERSPEX ” 


FABRICATING “eBLIT” 
MOULDING luminated 
LETTERING, ETC. Signs to order 


TRADE INQUIRIES INVITED 
G. FENTON LTD., 


233/58 Westbourne Grove, 
London, W.1! BAYswater 1610 


Commeraal Art & Photography 
Terminus 8770, 0073 


It has all the economy, convenience 


vents other than those containing water. | 


The Photo Stencil Specialists — 
Autotype Company Ltd., Brownlow | 
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High standards of display were achieved at the recent exhibition 


Advances in silk sereen 


Ts standard of exhibit at the recent Screen Printing and 
Display Production Exhibition (see ADVERTISER'S WEEKLY, 
_ November 19, page 444) exceeded the most optimistic hopes and 
clearly indicated that the in- 
dustry has received a_ big 
stimulus in recent years. 

As articles dealing with the 
screen printing process which are 
being published regularly in 
ADVERTISER'S WEEKLY are mak- 
ing clear, new techniques, 
especially the adaptation of 
photographic processes, have 
vastly increased its versatility 
and scope. 

To the left is the Kia-Ora 
soup cutout produced by Display 


Craft Ltd. which received a 
diploma in the’ mechanised 
screen printing section of the 


competitions organised by the 
Display Producers and Screen 
Printers’ Association. 

The display set featuring 
Clark’s “Country Club” shoes 
(see below) was screen printed 
in 14 cellulose colours by Display 


| The tone effects of this cutout 


Craft Ltd, and gained the 
were reproduced by transparent Treleaven Cup in the competi- 
overprintings. tions. 
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Commercial Artists’ Portfolio 


N starting his advertising 

career as a poster designer 
Ray Bethers considers himself 
fortunate because it has en- 
abled him to solve all kinds of 
pictorial problems in the 
simplest possible way. 

He has never wanted to 
specialise in any particular kind 
of art work but has preferred to 
change style as each problem 
might indicate. 

An American, he is practising 
in this country and has no plans 
for returning to the States. 

At one time a poster designer 
for the General Outdoor Adver- 
tising Company in New York, 
he became head art director at 
Foote, Cone & Belding, San 


An illustration from “La Porte 
de Malé Troit’ published in 
France. Three colours and gold. 


Francisco. He was also asso- 
ciate editor of This Week 

During the First World War 
he served as a Lt.-Commander 
in the U.S. Navy and planned 


This label increased 
bacon sales by 
almost 400 — per 
cent Label was 
hlack, white and 
vellow on a bright 
red background. 


Bethers 


training material for ship and 
aircraft recognition. The know- 
ledge gained then concerning the 
“how” and “why” of visibility, 


SIEEUS/S 


— 


One of a series of cover designs 
(full colour) for the American 
magazine “Steelways.” 


Bethers believes to have been in- 
valuable in the fields of packag- 
ing and trade marks. 

He has had success in packag- 
ing. One label he designed for a 
bacon unit sent up sales by 400 
per cent without supporting ad- 
vertising and convinced the 
client that it would pay him to 
build another bacon packing 
factory. He does not attempt to 
explain how this success came 
about; the label was in black, 
white and yellow, on a_ bright 
red background and printed on 
transparent wrapping. 

The biggest job he has ever 
undertaken was the co-ordinating 
of about 500 packages into one 
“family” for the First National 
Stores—a large grocery chain in 
New England. 

In this country his work has 
included several labels for Char- 


rington & Co., Ltd., and paintings | 


for Picture Post. 


| 
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unequalled in Kent 


9 Newspapers 
| Order 


3 Stereos 
| Account 


=} 18,121 Weekly Net Sales 
‘sociated Kent Newspapers 


‘counts Office 
10 High Serest, Chatham oe 2213) 
' W. Player, Led., 30 Fleet ivan, Ec4 
(Central 2786) 


A.B.C. 


A NEW MEDIUM OF ADVERTISING! 


Aircraft also available 


have pleasure in an 
nouncing that they have 
a fleet of aircraft fully 
equipped to accept con 
tracts for advertising by 


ILLUMINATED SIGNS AT NIGHT 


for poster 


and banner towing by day. 


For further particulars 


SKY SIGNS (1950) 


SOUTHEND AIRPORT - 


ipply to:— 


-Consistent High 
A SPEEDY RELIABLE SERVICE 


« Multilith’’ and Rotaprint Users 

r customers are 
NED WITH RELIA- 
rvice that Strand 
ving since 1936. At 
s planned to handle 

efficiency, from 
be sure of quick, 
—! personal attention to every detail... 


Ps only kind of speed thor 
interested in is SPEED COM! 
BILITY—which is the kind of s 
Litho has been consistently ; 
Strand Litho every departme:' 
your platemaking with smoot! 
idea to finished plate. So | 


phone Strand Litho. 


157 


R. P. GOSSOP 
@ Artists’ Ageni 

36 CARTER LANI 
CENTRAL 695 


Quality with- 


EX 
TERMINUS 


2691/4 


THE STRAND LITHOGRAPHIC co. LTD. 


FARRINGDONM®ROAD 


LONDON 


BLACKPOOL TOWER 
DIAMOND JUBILEE & 
ILLUSTRATED SOUVENIR 
Now in production for 1954 
This Souvenir success- 
fully sends your 
announcement to 
many homes all over 
< Great Britain 
and Ireland 


London Representative 


RUSSELL CARY, 3, THAMES HOUSE, 
QUEEN STREET PLACE, LONDON, EC 4 


Telephone: Central 7689 
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4 ‘anada’s Si x Markets 


eer 


The largest: province 


By bh. Leslie Curtin, Assistant Manager, General 


Advertising Dept... The Montreal Gazette 


HE province of Quebec ts 

great in size. From west 
to east the distance is approxi 
mately 1,000 miles and from 
north to south, 1,200 miles; 
according to the 1951 census 
figures the population was 
4,055,681 34 per cent of the 
14,009,429 total for Canada 

The population is largely con- 
centrated in the southern areas 
of the province, in the basin of 
the St. Lawrence River, but new 
Areas are opening up further 
north and to-day the northern 
“frontier” is receding rapidly 

Ihe cultural wealth of the 
province 1s keeping pace with 
other aspects and there are 
five universities; 10 university 
schools; 21 other higher educa- 
tion schools; 70 classical colleges 
and similar establishments; 90 
normal schools; two fine arts 
schools; seven technical schools, 
‘8 arts and crafts schools and 
542 other special schools; some 
10,000 primary and high schools 
and 320 hospitalisation institu 
tions. 

The agricultural domain of the 

province of Quebec is approxi 
mately 36 million acres, of which 
nine million are cultivated. There 
are outstanding forest resources 
and incalculable mineral wealth. 
Hydro-electric resources amount 
to more than 18,800,000 horse 
ower, of which 7,230,400 are 
Seine utilised with length of 
transmission lines over 26,800 
miles 


Sound labour relations 


Ihe provincial highway system 
amounts to $2,400 miles and the 
railway systems to over 4,780 
miles Montreal, America’s 
second greatest port and the 
largest city in Canada, ts located 
in the south-west 

In these troubled times, one 
thing stands out more than any 
other in this great province and 
that is the peace-loving nature of 
its peoples. English and French 
Canadians go along side by side, 
each giving and accepting help 
and guidance from the other 
the corner-stone of the Quebec 
Provincial Government labour 
policy is the tri-partite formula 
of a close and fruitful relation 
ship) between capital, labour 
and the State, for such imtimate 


Advertising and 
selling problems 
in Switzerland ? 


alliance proves essential to the 
establishment, maintenance and 
development of industrial peace. 
The province is indeed for- 
tunate in an abundance of 
developed and potential water 
power. Installed capacity in the 
province is over half of all 
Canada and amounted to 
7,230,400 horsepower at the end 
of 1952 The potential un- 
developed water power in the 
province runs into millions of 
horsepower which means that in 
the year ahead, industry and 
business can continue to expand 
and the province will be able to 
Support an ever-increasing popu- 
lation, many times greater than 
the present four million odd 


Enormous mineral wealth 


The province is well endowed 
with mineral wealth. One glance 
at a geological map of the pro- 
vince shows predominance of 
precambrian rock areas, from 
which is presently being extracted 
a wide range of base and fine 
metals, so essential to industry 
and business. Up to a few years 
igo, western and southern Quebec 
produced the bulk of these trea- 
sures but now attention has been 
turned to the less known north- 
ern and eastern areas and this 
hinterland is now revealing the 
magnitude of its mineral wealth. 
This vast new area i3 being pro- 
spected and opened up by private 
enterprise and millions of dollars 
have already been spent on a 
number of gigantic undertakings 
which will add = millions of 
dollars of income to the people 
of the province in the years 
ahead. Iron ore deposits in 
Quebec are among the largest 
in the world and new develop 
ments in eastern Quebec are fast 
shaping up as the largest in the 
world 

The forests of Quebec play a 
leading part in the pulp and 
paper industry of Canada. 
During 1952 this great industry 
maintained its leading position as 
the largest breadwinner in the ex- 
panding economy of Canada, and 
the province accounted for more 
than 50 per cent of the dollar 
volume. The industry in Quebec 
is wide spread, giving constant 
employment to thousands and in 
some instances supporting whole 


5% 


communities, Ihe principal 
product of this great industry is 
newsprint paper 

Agriculture is Canada’s most 
important primary industry and 
Quebec ranks highest in owner- 
operated farms with 94 per cent 
In 1951 Quebec farms had cash 
income Of over %$433,360,000 
derived from domestic and ex- 
port trade. 

The fur industry in Quebec is 
very important, providing em- 
ployment and income to a sizable 
portion of the population. Fur- 
farming has developed rapidly 
during the present century, 
although wild fur-bearers still 
provide well over half the in- 
come from raw furs 

Manufactures in Quebec Pro- 
vince amounted to approximately 
one-third of the total gross value 
of manufactures in Canada in 
1952 and Montreal accounted 
for over 50 per cent of the pro- 
vincial total. Quebec Province 
is no longer on the fringes of 
industrialisation but is now 
developing the essentials of an 
integrated and well-balanced 


economy. 
The tourist business in the 
province is big business. In 


1952, 4,401,650 tourists spent 
$ 143,053,625 Some 3,081,160 
came in 933,685 automobiles. 
Competition for the tourist dollar 
is very keen with European, 
South American and every state 
in the United States besides 
other parts of Canada, all doing 
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their utmost to draw attention 
on their tourists’ possibilities and 
attract visitors to their midst 
[his means that the services 
given to friendly visitors to the 
province of Quebec must be ot 
the highest quality. 

Metropolitan Montreal, with a 
population of 1,395,000 (1951 
census) is the centre of the tourist 
traffic and is one of the leading 
convention cities on the North 
American continent. It is a 
major seaport, open eight months 
of the year: headquarters for 
Canada’s two great railroads and 
growing steadily as an_ inter- 
national air cross-roads. 

One-third of the population of 
the province is concentrated in 
Montreal and the city accounts 
for over half of the total retail 
sales volume in the province for 
1952. Provincial total (1952) 
$2,691,474,000; Montreal total 
‘1952)--$1,503,743,000. 

Marketwise, the province 0. 
Quebec and particularly Mon- 
treal offer wonderful opportun- 
ities now and in the years ahead 
lo break into this rich and 
desirable market requires careful 
planning and patience. Patience 

because the people of the pro- 
vince are slow to respond to new 
products and ideas, but once they 
accept them, they are not easily 
influenced to change. Careful 
planning is also necessary be 
cause of the great distances in 
the province and also because of 
the varying climate. 
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Publicitas is the leading and largest adver- 
tising organisation with 50 branch offices. 
General information and 

exact estimates are supplied free and 
without obligation to you. 

Write to our fully equipped 

Foreign Department, 
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No. 7. Some talk of Alexander. . . . 


The salesman, in casting about for additional arguments to 
round off his sales story, makes a mental note of the great 
names amongst the customers of his Company, for these are the 
buyers who influence the choice of others. Fortunate is the 
salesman who can tell of export orders from overseas govern- 
ments. Fortunate, too, is the Company which can add the seal 
of official approval of its products to a noteworthy entry in the 
sales ledver. 


In recognition of the far-reaching importance of this type of 
order, we have always given free publicity to the invitations 
to tender issued by government departments and municipal 
authorities and, during the last few years, have notified our 
advertisers of suitable opportunities, prior to publication in 
our “* News Summary ’”’. Quite often, our advices are ahead of 
those from local representatives, and it will be appreciated 
that the speed of this free service gives much more time for 
the preparation of competitive quotations. 


Today, well over 150 public authorities throughout the world 
send their tender documents direct to MACHINERY LLOYD. 


Of course, not all government purchases are made through the 
system of public tender. In our daily incoming post from 
abroad, we are finding more and more direct enquiries from 
official sources as a result of our offers of free service and the 
good relations which we have fostered in the past. Perhaps 
the most happy development, however, is the sharpened 
interest in the journal itself, for this means that the products 
of our advertisers are commanding attention at government 
level—with subsequent benetit to British industry. 


rhis viewpoint has just been confirmed by the Export Manager 


SELL CANADA’S 


LARGEST MARKET 
Wv 


Metropolitan 
Montreal 


1952 retail sales: $1,503,743,000 


Follow the lead of Montreal department stores . .. make The 
Gazette your number-one selection in Canada’s number-one 
market. 


Check these records: Montreal's five major department stores 
advertised as follows during first six months of 1953 : 


THE GAZETTE (Morning) 
2nd English paper (Evening) 
3rd English paper (Evening) 


2,557,210 lines 
2,464,894 lines 
42,221 lines 


(main store linagefrom Media Records) 


Montreal, Que. Canada 
Canada’s Best Newspaper 


Established 1778 


Branch Office: 34-40 Ludgate Hill, London E.C.4. 
FRED A. SMYTH Representative 
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CLEAR THINKING ABOUT EXPORT A! VERTISING 


of Manchester, who writes: 
pleted an order for 53,000 ft. of 


he Brisbane City Council, and we 


be used for decorating the strects 
thcoming Royal Tour... . the 


to us as a result of our advertise- 


LLOYD.” 


r was written, we received another 
ard of the Government 


of the 


he other side of the picture, as 


vreciative of your kind assistance 
,a great deal in our Foreign Pro 
rough your co-operation we have 
with... .’" (six British manufac 


this quality are 
the wise manufacturer places 


beyond price, 


the head of his export advertising 


y then) looks for the journal with 
r trade or territory. 


more about the pulling-power of 


London W.1 - 


AND FEWER 


“WHERE FEW HAVE TOO MUCH 


This is how the [nish 
poet Grundtvig described con- 
ditions in his own try | 
over 75 years ago. Since that 
time large sums have been 


expended in market roceirch 
and have reached exa:' the 
same conclusions; the words 
are, in fact, truer to than 
when they were writ For 
Denmark is a mic ass 
market, well off by ter- 
national standards, wire the 
advertiser can safely his 
net wide—though 20 


wide. 


HE 
° wm 
3 


Denmark's 
JOSHUA B. POW 


write or phone for a free copy of our 
' the journal. 


Lan 4204 


TOO LITTLE” 


By advertising in Hjemmet, 
Denmark's leading magazine, 
you will reach not a small snob 
audience but a high proportion 
of the solid middle-class public 
which has the means to buy 
imported products—over a 
quarter of a million families 
representing a quarter of the 
country’s entire population. 
And remember, in Denmark 
the average expenditure on 
British goods last year was 
over £70 per family. 


MMET 
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14 Cockspur Street, London, $§ W.! 
ce WHitcehall 3366 


—— anes 
—. 
: fs 
| -eq 
| es | Se: ee | 
| ee 
Sn ee 
e SE 
spe oe SS | 
ee 
: rc rt k;§$LlU 
a _ 
The Gazette PM ee 7 
—— | = om | CD 


ADVERTISER'S WEEKLY 


Technical articles of real interest to engineers 
and executives appear regularly in the new 
monthly Mechanical World. If your products 
appeal to the Engineering Industry, send for 


free specimen copy and rate card 


Mechanieal World 


ENCINEERING RECORD 


Published monthly in London and Manchester 
Emmott & Co.Ltd, 50 Temple Chambers, Temple Avenue £.C.4 
Manchester Office: 31 King Street West, Manchester 3 


ian 


at 


May we quote for you ? 


and show that there is 
no need to pay excessive 
prices for top quality 
letterpress prinung 


2a CORSHAM ST., LONDON,N.1 
Telephone : CLErkenwell 9743 


“Oft expectation fails, and most ot there 
Where most it promises... . . 
All's Well That Ends Well, Aci 2, Sc. /. 
W. Shakespeare, that able copywriter of the first E lizabethan age, would 
probably have made a shrewd space buyer had he lived in these days of 
more highly organised advertising. He would, however, have been duly 


impressed by the fact that 
100,000 OVERSEAS VISITORS 


are even now planning to see Britain's top tourist town next year, and 
that many of them will undoubtedly examine with keen interest 


THE STRATFORD-UPON-AVON VISITOR'S HANBBOOK, 1954 


the only official publication of the Corporation of Stratford-upon-Avon 
which carries commercial advertising. The page rate is only £15, and 
agency discount 18°... Send for rate card and details to 


JOHN WHEATLEY, = Information Officer, Stratford-upon- Avon. 


Berlingske 
Tidende 

Dammork's 

for oll aduertising 

purposes 


“FARMERS? JOURNAL” 


(Official Organ of Ulster Farmers’ 
Union) 


For efficient coverage 
of farmers through- 
out the Six Counties 
of Ulster. 


A.B.C. figures 


24,440 


Belfast Office 
18 Donegall Square, East. Tel. Belfast 24397 


MEMBER OF THE 
avoir BUREAU 
OF CIACULATIONS 


Exclusively represented by 


JOSHUA B. POWERS LTD. 


tondon Office: 
69 Fleet Street, E.C.4. Tel. Central 5453 


14 Cockspur Street, London, 5.W.1 


WALTER BIRD 
ADVERTISING HEADS 
Monochrome or Colour 

‘Phone FRO 1018, 1019 


Photographic Illustration Ltd 
85 Cromwell Road, $.W.7 


HENDON 
BILLPOSTING 
COMPANY 


Cae bing Ton One)? 


37 SPRING STREET W.2. 


NEWS 
FLASHES 


FROM WORLD 


DECEMBER 


New International 


Industries Fair 


to be held in Sweden 


WO trade fairs in Gothenburg 

will next year be combined as 
a single event. They are the 
“Svenska Massan a national 
fair which has been held in 
Gothenburg every spring since 
1918, and the International Fair 
which was held for the first time 
in the autumn of this year. 

The success of the international 
venture has encouraged — the 
organisers to make it an annual 
show and, to avoid clashing with 
the St. Eriks Fair, Stockholm, 
which is held in the autumn, they 
have decided to hold it in the 
spring in conjunction with the 
“Svenska Massan.” This new 
“International Swedish Industries 
Fair” will be held from May 22 
to 30. 

At this year’s International 
Autumn Fair the total number 
of exhibitors was 765 of whom 
237 were foreign. Nearly a half 
of the foreign exhibitors were 
from Western Germany. The 
United Kingdom contributed SO 
to the total and the United States 
was third with 20. Exhibitors 
also included firms from nearly 
20 other European countries. The 
fair was attended by 127,300 
visitors of whom 21,433 were 
registered trade buyers. One 
thousand four hundred of these 
trade buyers came from neigh- 
bouring Scandinavian countries 
and from Europe genera!ly. 

Exhibits at the Gothenburg 
Fair are not displayed in national 
pavilions but are grouped in 
commodity sections so that pro- 
ducts may be easily compared 
with those of other countries. 

The Board of Trade points out 
that Sweden is one of the best 
markets in Europe for Britain. 


British West Indies 


The representation for Jamaica 
of United Kingdom manufac- 
turers of brown kraft: wrapping 
paper and waxed paper, printed 
and unprinted, for the wrapping 
of bread and similar products 1s 
sought by Mutual Brokers Ltd., 


Detail from the 
travelling — exhibi- 
tion made by John 
kEdgineton & Co 
Lid., to publicise 
the products of the 
West Indian area 
(see ADVERTISER'S 
WEEKLY, October 
29, page 261) 


64 Laws Street, Kingston. The 
firm would also like the repre 
sentation of a firm producing 
brown kraft bags. 

According to the U.K. Trade 
Commissioner at Kingston 
Jamaica, Mutual Brokers Lid 
are a subsidiary of the firm oj 
Bryden & Evelyn Ltd. who are 
a firm of commission merchants. 
manufacturers’ representativesand 
distributors in Jamaica The 
inquirers are considered to be a 
suitable connection for British 
firms. 

Manufacturers interested in 
this inquiry should communicate 
by air mail direct with Mutua! 
Brokers Ltd. quoting ¢.1.f. prices 
and delivery dates. The latter 
have indicated that they do not 
wish to deal through U.K. export 
or merchant houses. 

* * a 

Proposals for setting up a 
comprehensive shipping service 
in the British West Indies have 
been drawn up according to a 
recent report. A service of this 
nature would be of immense 
significance to the economic and 
commercial development of the 
area and an essential factor in 
the proposed federation of the 
islands. 

The suggestion is that the 
shipping service should start on 
January | for an initial period of 
three years. Unconfirmed reports 
also indicate that the Colonial 
Development Corporation may 
be interested in the project and 
prepared to invest a large capital 
sum. 


Switzerland 


A meeting of the Association 
des Editeurs de Journaux and the 
Association Suisse de Publicite 
will examine a _ possible stan- 
dardisation of column widths, 
which at present vary from news- 
paper to newspaper and measure 
anything from 26 to 120 mm. 

It is acknowledged that it 
would not be possible to produce 
complete standardisation at once. 
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The Gestetner 
stand at this year's 
First International 
Swedish Industries 


Fair Next vear 
this fair is to be 
combined in 
Gothenburg with 
“Svenska Masson,” 
a national event. 
This double event 
vi! he held May 


22-30 and will thus 
not clash with the 
St. Eriks Fair due 
to take place in the 
autumn 


but 
provide for a limited number of 


the commission will try to 


widths. 
would 


of column 
simplification 
greatly help the advertisers in 
the preparation of campaigns, 
and reduce production costs con- 
siderably. 


South Africa 


According to a recent survey 
the following breakdown analyses 
the basic distribution of South 
African Business (as of Septem- 
ber 1): 


categories 
Such a 


55.50 


Transvaal 
Cape Province 27.00 
Orange Free State 1.50 
Natal 8.25 
South West Africa 1.50 
Southern Rhodesia 5.50 
Overseas 75 
100.00 


According to the publishers a 
reasonably fair estimate woula 
give the following result of direct 
subscription readership: 


Proprietors and managing 


directors 60.0 
Other directors 10.0 
Executives at  depart- 

mental levels 25.0 
Other personnel 5 
Miscellaneous 1.5 

100.0 
Sweden 


Coca-Cola has been introduced 


into Sweden and AB Svenska 
lelegrambyran, Sweden, has 
acquired the handling of the 


Various advertising and public 
relation measures 


Venezuela 


Contact with United Kingdom 


manufacturers of tape measures 
made of plastic or similar 
material is sought by Zaidman 


Hermanos C.A., Torre a Veroes 
4. Caracas, according to. the 
Commercial Secretariat of the 
British Embassy 

A large quantity of _ these 
measures are needed by Zaid 
man for advertisement purposes 
They must have inches on one 


side and centimetres on the other 
and the total length should be 


1 metre SO centimetres. The 
measures are required to have 
an outer casing on which the 


firm's name can be printed 


This firm deals in dry goods 


and ready made clothing and are 
considered to be a suitable con- 
nection for U.K. manufacturers. 

Firms interested in this in- 
quiry should communicate direct 
with the Venezuelan firm at the 
address given above, by air mail, 
sending full particulars including 
c.f. prices in dollars, delivery 
dates and trade literature. 


Italy 


A breakdown of the sales of 
their August issue of Selezione 
Dal Reader's Digest has just been 
issued. 

This gives actual sales figures 
by regions (broadly correspond- 
ing to British counties) and 
shows a total circulation of 
404,285 copies. 

Readership studics show an 
average of 4.7 readers per copy 
thus giving a total readership of 


1,852,671. Of these, 1,144,150 are 
located in the more prosperous 
Northern Division of Italy. 


Cyprus 


A new English-language daily 
newspaper has recently made its 


appearance. Titled the Cyprus 
Daily News, a feature for ad- 
vertisers will be the exhibition 


service offered 

Spacious premises in a new 
building in the centre of Nicosia 
have been taken and the ground 
floor will be used as showrooms 
to display the goods advertised. 


Special exhibitions will be 
staged ? 
Finland 
The newspaper Helsingin 


Sanomat has for about 20 years 
occupied a leading place among 
Finnish newspapers. Officially 
controlled net circulation is 
214,505 on weekdays and 233,052 
on Sundays 

With a high and upper middle 


Class 


readership it carries a 
greater amount of foreign adver- 
using than any other Finnish 
paper 


ADVERTISER'S WEEKLY 
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An unnecessary 
advertisement... 


. .. and an almost impossible task, 
you might well imagine, for the super 
salesman who could effectively cover 
this vast market isn’t yet born. 

But this in effect is what 
ADVERTISER'S WEEKLY does, 


does thoroughly, for, each 
seven out of every ten ies of 
ADVERTISER'S WEEKLYs4g0 to the 


National and Regiona vertisers and 
Advertising Agen ho will during 
1954 spend upwards of £200,000,000 
on advert issig services. 

uv Whatever you have to 
o advertising sells better in 


WEEKLY because it 


A.B.C. certified |‘ sales per issue 8,999 copies 


180 FLEET STREET, L‘ N, £.C.4 
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"PHONE: CHANCERY 8844 
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Scoop the 
news in 
the ads 


HAT is better than a 

topical tie-up between an 
advertisement and the news? 
The answer is simple...A 
news “scoop”—in the adver- 
tisement columns. 

From Ireland comes a good 
example The — independent 
tobacco firm, P. J. Carroll & Co., 
of Dundalk, broke new ground 
by using 4 news picture as centre- 
piece of their advertisements in 
the national morning papers 

The picture showed a rider of 
the Irish Army Jumping Team 
clearing the last hurdle to win 
the Perpetual Challenge Trophy 


event at the New York Horse 
Show —a few hours before. 
Ihe Army team, which in 


other years has won sweeping 
successes against Cireat Power 
representatives in foreign com- 
petitions, had had a disappointing 
record during their U.S.A. and 
Canadian visits this season. lo 
win the big international team 
event, on the last day of the 
biggest show, was _ therefore 
especially welcome news for the 
Irish public, which follows the 
riders’ fortunes closely. The 
newspapers’ own reports were 
front-paged. 

Smart liaison work, by day 
and by night, between the Irish 
News Agency and McConnell's 
Advertising Service Ltd., public 
relations and copy departments, 
added to coded reparations 
(including winning the approval 
of Army Headquarters) iw 
the pictures into the same issue 
Iwo photographs selected in New 
York were radioed to London, 
wired to Dublin, blocks made, 
and copy written, and the resul- 
tant 11 in. triple advertisements 
won interest and good opinions 
throughout the country next 
morning. 


The scoop picture idea ties up 
with the Carroll slogan for their 


Sweet Afton cigarettes: “First 
for Quality.” The advertisement 
was headed — Famous Irish 
Winners No. 1. 
ok aK * 
THe SECOND in the series of 


reports on industry in Liverpool 
and Merseyside, issued by the 
Liverpool and Daily Post and 
Echo Ltd., offers some outstand- 
ing examples of development 
during recent months. Topical 
and factual, the new booklet 
indicates the wide diversity of 
manufactures now in being or 
projected. 

The great Liverpool Corpora- 
tion estates at Speke, Kirby 
and Aintree offer notable ex- 
amples of well-planned, modern, 
self-contained industrial com- 
munities. The vigorous activity 
concentrated in these new work- 


WILTON 


shops and factories has inevitably 
brought _ prosperity to the 


EVAN 


people of the North-West. 

The booklet is packed with 
ample evidence of this fact to 
justify the claim that the area is 
one of the greatest retail markets 
in the world. The output of 


saccharin tablets per minute, 
and the fact that Merseyside 
manufacturers are represented 


permanently in over 30 countries 
(two items selected at random) 
give some indication of the com- 
prehensive coverage. 

This is a market report rather 
than a survey, and it has news 
quality quite distinct from self- 
promotion. 

* * Ba 


HEARING THE first cuckoo is 
one of the pleasant little con- 
troversies peculiar to these isles. 

Now I launch a new ‘“‘competi- 
tion.” Which newspaper is first, 
annually, with a Christmas gift 
supplement? 

A strong claim is registered by 
the South London Advertiser, 
whose 20-page issue of Novem- 
ber 26 carried a_ four-page 
supplement, all the advertisers 
being loca] traders. 

But the Dunfermline Press 
issued their four-page (full size) 
supplement on November 21. 

as anyone earlier? 
ok ok * 


MANY CONGRATULATIONS have 
been received by the /rish Times, 
which has recently issued its 
40,000th number. 

The paper came on the streets 
in the spring of 1859 as “a new 
Conservative daily paper.” The 
second oldest newspaper in Ire- 


land, it will celebrate its cen- 
tenary in less than six years’ 
time, 


“No doubt,” commented a 
leading article, “many of the 
policies which the journal has 
espoused in later years would 
raise the hair of its original pro- 
prictors, writers and readers: but 
the world that we know is not 
the world that they knew, and it 
is fitting that the newspaper— 
even a newspaper with a bias to- 
wards conservatism should take 
its place in the vanguard of 
change.” 

* * Bo 

FOUR FULL-PAGE advertisements 
for a local firm, Motherwell 
Relay Service Ltd., were carried 
by the Motherwell Times in a 
recent issue. 

This is the largest space ever 
taken by a single advertiser in 
this newspaper. 

The pages were planned by 
Jack Garfield, managing director 
of Motherwell Relay Service 
Ltd., in conjunction with the 


advertisement department of the 
Motherwell Times. 
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New despatch system will 


need careful advertising 


ye provide maximum effec- 
tiveness in advertising 
several unusual technical quali- 
ties will have to be stressed 
by those who will handle the 
account of Dialled Despatches 
Ltd. 

As already noted in the inside 
front cover of ADVERTISER'S 
WEEKLY, September 24, this firm 
achi¢ved considerable public 
attention when exhibiting at the 
First International Swedish In- 
dustries Fair. All the produc- 
tion problems having been 
solved, advertising in the rele- 
vant technical press will soon 
begin. 

Dialled Despatches have devel- 
oped an entirely new method 
of message transmission which 
departs from the orthodox and 
traditional layout by an ad- 
vanced application of electronic 
and acoustic principles Mes- 
sages, letters, and copy destined 
for printers, etc., are placed in 
containers fitted with acoustic- 
radar devices, and travel through 
pneumatic tubes at about 30 feet 
per second. 

With this system it is feasible 
to run a Single transmission tube 


This new electronic 
method of sending 
despatches around 
office and works 
departments was 
demonstrated to an 
interested public at 
the First  Inter- 
national Swedish 
Industries Fair. 


through a corridor and so serve 
the various offices and depart- 
ments with station links. The 
pre-set carrier automatically 
stops at the desired point. 
Outstanding features of this 
system which will have to be 
highlighted in the advertising 
are: — 
@ Lower power plant costs. 
® No central transfer desk 
carriers find their own way 
to their destinations. 
@® Big reduction in 
lengths of tubing. 
@ Speedier communication be- 
tween stations. 
@ Should a fault occur at one 
station the rest of the sys- 
tem is unaffected. 


At the Swedish Industries Fair 
these features were clearly 
demonstrated by a working unit 
of the system and also by charts 
ranged along the walls of the 
stand. 

In this country a full demon- 
stration can be organised at the 
company’s works in South-East 
London and observers are in- 


total 


vited to try to make the system 
perform inaccurately. 


Ad man’s bookshelf 


New look for ‘London Year Book’ 


London Year Book 
News, Is. 6d 

The first edition of this book- 
let was published a year ago and 
sold out completely. The new 
version contains 192 pages and 
includes articles, photographs, 
maps and statistics to keep 
readers accurately informed of 
developments in London over the 
past 12 months. 

The work of the L.C.C., popu- 
lation figures, births, marriages, 
deaths, district’ rates, housing 
records, London M.P.s, the pub- 


1954, The Evening 


lic services, Port of London, the 
Zoo, London’s’ markets, the 
police, education, religion, hos- 
pitals—are all dealt with. 

Contributors include Sir Alan 
Herbert, W. F. Grimes, A. G. 
Thompson, George Cansdale and 
Peter Jackson. 

There are two picture sections 
“London—Then and Now” and 
“News Pictures of the Year.” A 
special feature is a 26-page 
survey of the Thames, and its 
associations, complete with maps, 
facts and figures. 
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Bensons have 


big creative jobs 
to fill 


W. do not expect many replies to this 
advertiseraent. The men who can measure up 
to the jobs it offers are too few and far between. 

Of these two jobs, ONE calls for an 
outstanding visualiser. ONE calls for a top- 
class copywriter. 

Both call for creative men who have learned 
by experience that the production of successful 
advertising requires more than an artistically 
satisfying combination of words and pictures. 

Men who can contribute effectively in 
shaping the policy which decides the content 
of advertising as well as in creating its final 
form. 

Men who, backed by a good team, can be 


relied upon to develop ig national campaigns 


without day-to-day 


These are tall © 
who can satisfy 


jobs. All we can 
positions at Benson 
not occur often an 


tunities they offer v 
capacity of the men | 


If you are interes 
the qualifications 
confidence, giving 
Carcer to: 

The Creative Dir 
Kingsway Hall, 1 


pervision. 

s, we know. Those 
| already hold good 
io them is that these 
- of the kind which do 
at the ultimate oppor- 


' be limited only by the 


ily chosen to fill them. 
ind know that you have 
ured, please write, in 
icf summary of your 


S. H. Benson Lid., 
W.C.2. 
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ONCE SOLD ADS 
ON THEATRE 
BACKCLOTHS 


Tiere 
‘RE is) a sreal) rough-and 
tumble pioneering quality about the 
career of Alex Baird, who, alter 30 
years with George Murray (Adver- 
tising) Ltd., leaves his job as account 
executive to become advertisement 
manager of the Weekly Sporting 
Review 

In his time Mr. Baird has sold 
backcloth advertising for panto 
mimes and organised stage stunts at 
Drury Lane in which the girls, led 
round the audience by = Stanley 
Lupino and Wh.msical Walker, the 
clown, gave away sample goods 
He clams to have been the first 
man to have run beauty contests at 
cinemas for Max Factor, Snowltire, 
and others, on the A.B.C. circuit. 
barly m the 1920s Mr. Baird 
organised the first sky-writing ad- 
vertising--on behalf of the Dail) 
Mail In 1927 he left) Murray's 
to run a hotel at Bourne End, but 
came back after three years, During 
the war he gave, on behalf of a 
chent, a series of lectures with a 
mobile cinema on vegetable grow 
ing, a subject of which, he says, he 
began by knowing nothing at all; 
and he also started a short-lived 
weekly, The Racegoer, which was 
killed by paper shortage. In 1935 


he organised unlicensed greyhound 
tracks into a syndicate And all 
this, and much more, alongside his 
normal work as account executive 

Mr. Baird tells me it is hoped to 
raise the net sales of Weekly Sport- 
ing Review from its present 65,000 
to 150,000 and make it a national 
a I can think of nobody with 
a better background for the adver- 
Uusement part of this job 


* * _ 
"THE CAREER of Norman Moore 


has been a remarkable one. The 
man who, as the new president ot 
the Advertising Association, is 
literally at the head of his profes- 
sion did not enter advertising until 
he was 40 

A Cambridge M.A. (honours 
mathematics), he had been Assistant 
District Commissioner in Uganda. 
Then he worked under the late 
Lords Knutsford and Luke for the 
British Charities Association before 
going to S. H. Benson Ltd. as 
assistant to the late Philip Benson. 
As already announced, he relin- 
quishes his chairmanship of Ben- 
son's at the end of the year, but 
will remain on the board. 

A keen Freemason, Mr. Moore is 
Deputy Provincial Grand Master of 
Middlesex. His hobbies are golf and 
sailing. he latter he took up at 
the age of 48. In 1950 he won the 
National Swallow Class Champion- 
ship. 


THE MAN WHO 
FLEW SHAWCROSS 
TO NUREMBERG 


"THE MOVING spirit in Sky 
Neon Aviation Co. Ltd... which 
begins operations this week over the 
West Riding and Nottinghamshire, 
is a Battle of Britain D.F.C., H. HL 
Law. Hailing from Bolton, Mr 
Law was a Manchester University 
engineering student belore taking 
a commission in the R.A.F. in 193% 
After the Battle of Britain he was 
an instructor in America and com- 
pleted his service in Transport Com- 
mand, acting as Sir Hartley Shaw- 
cross’s. personal pilot during the 
Nuremberg Trials 

P. Bruce Lowe, who handles the 
public relations and commercial 
side of the new venture. was on the 
editorial staff of the Huddersfield 
Examiner for eight years. During 
the war he was a company com- 
mander at St. Valery in 1940 and, 
transferring to Field Press Censor- 
ship two years later, he became 
Chief Field Press Censor, C.M.f 
He received the M.B.E. in Decem- 
ber, 1945, while working as Press 
Briefing Officer to the Allied Com- 
mission in Vienna. 

He tells me that Sky Neon are 
using Auster and Rapide aircraft 
rather more fully equipped than the 
Auster which Pepsi-Cola sent to 
Malaya a year ago. They claim they 
can take any firm's sign to the buy- 
ing public outside the Iron and 
Bamboo Curtains, in letters up to 
three feet high. 


Pen and gun 
Faciuiry in both art and 


engineering is comparatively rare. An 
exception is provided by A. W. 
Cc b 


The 


THE OBSERV 


average 
sale of THE OBSERVER 
for NOVEMBER was 


513, 


and the advertisement 


rate is still only 


E£UL an inch 


The Observer is a member of the Audit Bureau of Circulations and its certified 


net sale figures are published regularly 


weekly net 


105 


newly appointed — art 
director of The D. Brook-Hart 
Company. He combines wide ex- 
perience of most forms of art work 
with a four years’ study of mechani- 
cal engineering 

During the war, Mr. Coombs 
worked on the design of tank and 
anti-tank weapons and was co- 
designer of the very successful 
Coombs-Schoon gun mechanism 
which embodied new principles of 
operation and simplified manufac- 
ture. He was also the inventor of 
the AWC Proportioner. 


British journalists visited the 
monastry of La Grande Chartreuse 
last week for the first time, and 
saw how the liqueur is made at the 
distillery at Voiron. The visit was 
organised by Francis Denman, of 
the PR department of S.C. Peacock 
Lid. Pictured above (eft to right) 
are: S. Blaise (French director of 
advertising for Chartreuse), C. 4. 
Williams (account executive, S. 

Peacock Lid), B. Solivert’ (chair- 
man, La Grande Chartreuse), M. N. 
Gilbey (U.K. agent) and B. Giraud 


(director). 


His jubilee, too 


John Coope, deputy chairman 
(seated), made a presentation on be- 
half of the Daily Mirror company 
to George Graham King, who has 
retired after SO years’ service. Mr. 
King joined the paper on its first 
day of publication, November 2. 
1903. 


Concentration 


(' OMMENT in Saturday's Even- 
ing Standard about Graham Roe, 
who, as many folk doubtless saw. 
was one of their panel discussing 
how they keep fit: “He is prepared 
to do without the sports and relaxa- 
tions he used to enjoy, to concen- 
trate all his efforts on his career.” 
The picture showed Mr. Roe 
smiling into a glass of wine while 
seated next to pretty Patricia Cutts, 
another member of the panel. 

Nice work, Graham! 1 think 
I'll start doing without sports and 
relaxations, and concentrate on my 
career! 


On IAMA council 
BR ECENTLY  clected to the 


national council of the Incorporated 
Advertising Managers’ Association. 
H. K. Squires has been 15 years 
with Hoover Ltd., of which he ts 
home advertising manager. During 
the war he was a captain in the 
Royal Corps of Signals and was 
mentioned in despatches for work 
during the airborne landings at 
Nimegen and Arnhem. 


* * * 


AUTHOR of Time Slip. the 
fantasy-thriller seen on television, ts 
Charles Eric Maine, otherwise 
known as David Mcllwain, editor 
ol British Radio and Television. His 
novel, Spaceways, was recently 
broadcast and filmed; a_ further 
play, The Karnfeld Hypothesis, 1s 
scheduled for sound radio in the 
near future. 


Contact 


WEEK'S WISECRACK 


~ 


“She was only a typograph- 
ers daughter, old man, 
but her family were upper 
case.” 
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Younger 


film advertising rates 


Over 1,000 CINEMAS TO CHOOSE FROM 


(One third of all the independent cinemas in the country) 


5,000,000 ACTUAL VIEWERS WEEKLY 
Average filmlet schedule costs only 


2/3d PER 1,000 ACTUAL VIEWERS 


CONSECUTIVE OR ALTERNATE WEEKS 


Full colour e Black and white « Black and white with colour 


Full details from: DANIEL F. WARNOCK + DIRECTOR OF NATIONAL SALES 


Films « Filmlets 


28 ALBEMARLE | LONDON WI. HYD 6593 


Younger 


YOUNGER PUBLICITY SERVICE LIMITED 
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ABT: pone 


*SURST APPEARANCE OF MR, SAMUEL WELLER ”’, says 

Fi. title of this illustration in Pickwick Papers. 
And such is the artistry of ‘Phiz’ that we know Sam 
would be the kind of man Mr. Pickwick found him to 
be—cheerful, checky, a willing servant and a true 
friend. 

‘Phiz’, born Hablét Knight Browne, illustra- 
ted ten novels by Dickens between 1836 and 
185g. He modelled his pseudonym on ‘ Boz’, 
the nom-de-plume under which Dickens published 


ae eel 


his first major work at the age of twenty-five. 

It can be said of all the classic figures in literature, 
whose names are as familiar as our own, that without 
paper they could never have lived. Nor, indeed, 
would these famous characters have given delight to 
so many people all over the world had not the paper- 
maker made it possible to produce inexpensive 
editions in vast quantities. 

Wherever words are read, they are read by the 
hundred million on paper made by Bowaters. 


Bowaters 


GRAVURE PAPERS 


NEWSPRINT MAGAZINE PAPERS 


CORRUGATED FIBREBOARD CONTAINERS FIBRE ORUMS 


PAPER BAGS 


PACKAGING PAPERS & BOARDS 


BANKS & BONDS PURE PRINTING PAPERS 


MULTIWALL SACKS PROTECTIVE WRAPPING PAPERS 


INSULATING BOARDS HARDBOARDS 


THE BOWATER PAPER CORPORATION LIMITED 


Great Britain United States of America Canada 


Australia + South Africa 


Republic of Ireland Norway 
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DECEMBER 3, 


We Hear 


Pharmaceutical Society's 
Council have decided that the words 
“National Health Dispensary” on 
dispensing labels contravenes their 
advertising regulations. 

* * * 

While sales of publications were 
down by £3,271. and general print- 
ing by over £5,000, Co-operative 
Press Ltd. advertisement receipts 
during the half-year ended Septem- 
ber 26—were £10,630 up on the 
corresponding period of the pre- 
vious year. 

* a * 

Prestige displays of well designed 
British goods are to be shown at 
the 62nd Royal Netherlands Indus- 
tries (Spring) Fair in Utrecht, and 
at the 28th International Fair at 
Brussels. The Council of Industrial 
Design will join with the Board of 
Trade in staging these displays. 

* * * 

W. S. Crawford Ltd. dart team 
beat Foote, Cone & Belding Ltd., 
oO 


1953 


Space for news 


New York newspapers, 
because of a strike of photo- 
engravers, bought space in the 
Herald-Tribune, the only paper not 
affected, and published their news 
in the advertisement columns. 

co ca a 

Arthur H. Wheeler & Co. have 
been appointed advertisement 
managers for Critics’ Choice, the 
journal of the British Film Institute. 

ok * ok 

Posters advertising a show called 
“You must not touch” were refused 
for Mills & Rockleys sites in 
Bristol. 


closed 


Bd * * 

“The making of letters for print- 
ing” is the subject of a talk to be 
given this (Thursday) evening by 
Harry Carter, of H.M. Stationery 
Office, to the Typographers Group 
of the Society of Industrial Artists. 

K Bs ok 

Askey is to appear “be- 

very eyes” in a new 
publicity film for Rufflette curtain 
tape, hooks, rings and runway. A 
Technicolor picture, it will also be 
suitable for 3-D and wide screen 
showing. 


Arthur 


fore your 


Home cooking 


Green's of Brighton are offering 
prizes to women’s organisations for 
cookery competitions using Green's 
sponge mixture and blanc-mange 
powders. 

ok * * 

An exhibition by three students 
of the Royal’College of Art is on 
view until December 18 at the office 
of Newman Neame Ltd This is 
the first of a series of such 
exhibitions. 

e k * 

More than 12,000 saw the Dunlop 
films ‘‘Awheel in Britain” and 
“Kickstart” during the Cycle and 
Motor Cycle Show and 93 clubs 
have asked for copies of the first 
film and 120 for the second to show 
to their members. 

* & *x 

A_ yellow sticker on a 
decked envelope containing the 
December number of Modern 
Woman carries a facsimile written 
message from Dorothy Freeborn 
reminding recipients that “over 
200,000 women are waiting to hear 
from you in 1954 


holly- 


Publications News and Not 


Launching quarterly for the hom, 


The National Magazine Co., Ltd., 
is launching a new quarterly maga- 
zine, The Home Beautiful. It will 
seek to stimulate a livelier interest 
in home making and home 
elegance, and its many illustrations 
will include pictures of famous 
homes, for ideas and inspiration. 
First issue, for which the print 
order is 100,000, will appear on 
March 18 and will carry 64 4-colour 
zravure pages. Price, Is, 6d.; type 
area, 9} in. x 7} in.; rates, black 
and white, £125 per page and pro 
rata; colour, £1 per page and 
pro rata 


* * * 


The centenary number of The 
Wigan Examiner was published last 
Friday The front page recounted 
the paper's history during the past 
100) years and reproduced =the 
original first page consisting entirely 
of advertisements. The advertising 
rate then was: three lines and under 
Is. \ four-page paper set in 
“minion” type the Examiner was at 
first a Liberal journal, but was sub- 
sequently sold to the Conservative 
interest in the town. During the 
past 70 years it has had only three 
editors; the present one, W. 
Williams, has been with the paper 
since 1925 


* * * 


“Never neglect the men in 1954" 
is commended as a New Year's 
resolution by Stuart Mander in a 
promotion shot accompanied by 
the 168-page Christmas number of 
Men Only. 


Taking ads again 


Toc H Journal is to accept ad- 
vertisements for the first time since 
before the war. A monthly, it has 
a circulation of 18,000. The type 
area is 6 in. by 3% in. and the full 
page rate is £35. Arthur H. 
Wheeler & Co. have been appointed 
to handle the advertisements. 

* * bd 

The Manchester Guardian last 
week published a 5-page survey of 
the pharmaceutical industry. 

a * Bs 

With its January issue, The Ser 
vices and Territorial Magazine, pub 
lished by Practical Press Ltd., will 
be taken over by B. O'Connell 
Clerke, the original P.R.O. of the 
magazine, and will change its name 
to The Territorial and Home Guard 
Magazine. Type area will be in- 
creased from the present 4] in. x 
74 in. to 5} in. x 8 in., but the 
advertisement rate will remain un- 
changed at £32 per page. 

* * * 


The Christmas Number of Radio 
Times, on sale December 18, will 
contain full sound and _ television 
programmes up to and including 

xing Day. The Archbishop of 
Canterbury is a contributor. 

ce a * 


\ four-inch d.c. display adver- 
tusement for Newsweek in last 
Friday's Evening Standard carried 
a coupon enabling the reader to ask 
the newsagent to deliver the 
December 21 issue of the magazine. 
Idea of the scheme is to stimulate 
reader demand. 

“ * * 


The December issue of Farm 
specially 


Show preview 


Mechanization will be a 
enlarged 
number 


Smithfield 


The Daily Mail's 64-pay 
venir, the Golden Jubilee of 
traces the development of f{)y , 
picture and story, from the t 
brothers’ first & mph. try ‘ 
“balloonless airship’ to su; 
flight 

* * * 
The third business pro 


booklet, published as a sup; t 
to the December issue of bectric al 
& Radio Trading, is designed | ve 
practical aid to electrical trad mn 
planning their window display It 


contains 38 suggested displays 
signed by Beverley Pick, W. | 
Brassington and A. J. Ketley 


Books for Christmas 


The Birmingham Post on [ucs 
day included a detachable 16-pax 
supplement on Christmas book 

* * BS 

Last Friday's issue of The QOut- 
fitter included a 32-page supplement 
reviewing boys’ and youths’ wea: 

* of * 

From the New Year, size of 
Man’s World pages will be reduced 
to 10 in. x 7 in., the number in 
creased from 48 to 72. Advertise 
ment rates remain unchanged, priv 
of the journal drops from Is. 6d. to 
Is. There will be two-colour print 
ing on editorial pages right through 
Backing the January issue (published 
December 12) will be a direct marl 
announcement to 50,000 physical fit 
ness “fans” of both sexes 

+ * * 

The Municipal Journal for 

December 4 will carry a special 


26-page illustrated feature on Bir- 
mingham. 
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BEAUTY AND THE 
HAIRDRESSER 


Hairdressers sell £10 million 
worth of beauty aids a year, 
apart from hairdressing charges. 

To help readers with this cx- 
andin trade “Hairdressers 

ournal” is starting a regular 
ee feature dealing with 
new cosmetics, toilet requisites 
and all aspects of beauty treat- 
ment. Of the £38,600,000 a year 

nt in Britain's 32,777 hair- 
ressing and beaut salons, 
beauty aids account for over a 
quarter of the hairdressers’ turn- 
over. 


The Recorder stated 


this week 


that there had been a “fair te 
sponse” to the offer to insert onc 
free classified advertisement for 


people over 40 who were unable to 
find work. The announcements are 
limited to 30 words 


* * * 


Travel News, published by the 
Diplomatic Press & Publishing Co 
as a supplement to the Diplomatic 
Bulletin will, trom January next, be 
enlarged and issued as a separate 
publication, price Is. 


* * * 


llitfe’s Amateur Photographer is 
pe a special Christmas num 
er on December 8. 


* * * 


Iwo of the journals in the Photo 
graphic Bulletin Ltd. group reached 
new records with the publication of 
their December issues Amateur 
Cine World ran to 175 pages and 
the advertisement section carried 
many pages in colour. Miniature 
Camera World printed 4-colour 
half-tones both in the editonal and 
advertisement sections 


Those who know 
best about 
advertising 


WASS, PR'TCHARD « co. trp 


! LONDON EC3 Tel: ROYALT7I41 


* Specialists 


Print by Photo-Litho-Offset 
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Neon campaign in the sky for 
State Express 333 cigarettes 


Sutton po service 


\= 
our (onwane YO HIME 1 


GARDNERS fooo Sorwice 


ron am 


1 tmeee 


This  quarter-page — advertisement 
will be used as part of the local 
press campaign to publicise the 
opening of the Gardner self-service 
viore at Sutton on Thursday, 
December 10 by the Lyon family. 
The campaign will build up to half- 
pages. Digby Wills Ltd. are the 
agents. Free dinners and tickets to 
the BBA show “Life with the 
Lyons” will be given during the 
first four days. 


Five showeards in 
Hoover scheme 


Following on their National 
Hoover Week press campaign 
Hoover Ltd. are now launching 
their Christmas advertising scheme 
Large space advertisements featur- 
ing all domestic products are being 
placed in national and provincial 
papers and women’s magazines 

Point of sale maternal for dealers 
consists of five full-coloured show 
cards, window streamers and multi 
fold gift leaflets Ihe agents 
handling this scheme are Erwin 
Wasey & Co., Ltd. 


Seeing through an 
(American slogan 


Twentieth Century-Fox, promoters 
of CinemaScope, slipped up over 
ther advertising for their film “The 
Robe" im America It announced 

No Glasses Needed,” with the 
result’ that) patrons who usually 
wore glasses arrived at the cinema 
without them The slogan has 
since been changed to “No Special 
Glasses Needed.”’ 

In Britain Twentieth Century-Fox 
foresaw the possibility of mis 
understanding from the beginniny 
and used the second = slogan 
Allardyce Palmer Ltd. are = the 
ayents 

Although A. N. Spicer (Advertis 
ing) Ltd. (Glasgow) have been 
appointed agents for the textile 
machinery advertising of Douglas 
Fraser & Sons Ltd. Lovell & 
Rupert Curtis Ltd. are stall handling 
the advertising for the company's 
Baffeez shoes 


An aeroplane carrying a neon 
sign on the underpart of its wings 
with the lettering “Smoke “Three 
Ibrees’"’ will soon be flying at 
night over cities and towns in the 
West Riding, South Lancashire and 
the Nottingham areas. 

The Ardath Tobacco Co., Ltd., 
are the first clients of a new com- 
pany, the Sky Neon Aviation Co., 
Ltd Auster and Rapide aircraft 
wili be used 

Io support their “campaign in 
the sky” Ardath are incorporating 
special panels in their press adver 
using in the towns which the plane 
is due to pass over They will 
State: “Look for the sign in the sky 
to-night.”’ 

In addition hundreds of leaflets 
will be distributed warning people 
to watch for the plane. Townend- 
Smith & Hardy Ltd. are the agents 


Eueryl ad plans 


Market research is being con- 
ducted, and plans for next year's 
advertising campaign are being pre- 
pared by Arthur Knight Co., Ltd., 
who this week took over the 
account of Eucryl dentifrice and 
other products 


New Vapex product 


Intam Ltd. have been appointed 
to handle the advertising in this 
country for a new product’ by 
Thomas Kerfoot and Co., Ltd. 
Vapex medicated rub 

A national campaign will be 
launched iemnediatel after Christ- 
mas. Papers on the schedule in- 
clude the Sunday Pictorial, Daily 
Mirror, Reveille, Woman's Own, 
Woman's Weekly, Picture Post, and 
local papers in Scotland = and 
Northern ireland. 

Double-page spreads are being 
taken in the trade press 


The smog theme 


[he Peps tablets campaign = in 
London evening newspapers ts being 
adapted to the smog theme. ‘The 
new copy reads: “When smog gets 
at your throat take direct action 
Peps.” The illustration shows a 
ghost-like character grasping a 
man’s throat Stecle’s Advertising 
Service Ltd. are the agents. Potter 
and Clarke Ltd. are also tying up 
with the smog theme in their 
advertising for Potter's catarrh 
pastilles The slogan is, “Defend 
yourself! Smog is about!" The 
ad. features a figure made up from 
Potter's pastilles. London evening 
newspapers are being used by the 
agents, Dudley Turner and Vincent 
itd. 


Pyrex seasonal 
gift sets 


Pyrex are marketing a series of 
gift sets for Christmas They are 
packed in scarlet and yellow outers 

Advertising is now breaking in 
national newspapers and magazines 
Free blocks are being offered to 
retailers for local press advertising 
and space is also being taken in 
the trade press. The agents are 
Stuart Advertising Ltd. 


areas where the Sky Neon plane 


DeceMBER 3, 1953 


New agents for 
Haworth’s fabrics 
Haworth’s Fabrics Ltd. have 


Ltd. as their agents 


of preparation Colour pages 


are to figure prominently in 


in Separate campaizns 


EVENING SKY! 


Although, as reported last weeh 


White & Carter Ltd. have been ap 
Ardath Tobacco Co., Ltd., will dis- pointed agents for Platt Metals 
tribute hundreds of these leaflets in Lid., the printing metal division of 
this account is still being handled 
by Conroy Wykes Advertising Ltd 


is due to pass over 


e AT A GLANCE e 


ACCOUNTS MOVING: 


W. Creamer & Co., furriers, to S. C. Peacock Ltd. (Liver 
pool), King & Co., egg to Howards Press Advertising 
Ltd. (Hull) from January 1; Taylor Law & Co., and associate 
companies of The Gainsborough Enamelled Ware Co.. 
J. Haws Ltd., Ash Bros. and Heaton and J. & R. Oldfield Ltd., 
to Severn Publicity Ltd., as from January Louis London & 
Sons, clothing manufacturers, ladies’ wear account to Robert 
Sharp & Partners 


Thos. White & Sons Ltd., manufacturers of woodworking 
machinery, to Doig Advertising Ltd. (Newcastle-upon-Tyne) 
from January 1, Eucryl to Arthur Knight Co., Ltd.; Provident 
Mutual Life Assurance Association (national press) to John 
Haddon & Co., Ltd.; Haworth’s Fabrics Ltd. (colour pages in 
home-interest and class magazines) and Troughton & Young 
(Lighting) Ltd. to Napper, Stinton, Woolley Ltd.; The Elswick- 
Hopper Cycle & Motor Co., Ltd., and associated companies 
of Elswick Cycles Lid. and F. Hopper & Co., Ltd. (popular 
magazines, trade press and export journals) to Auger & Turner 
Ltd.; Tetley’s tea bags, marketed by Joseph Tetley & Co.. Ltd., 
to the J. Walter Thompson Co., Ltd 


NEW ACCOUNTS: 


Audi-Vis (Lancs) Ltd., hearing aid manufacturers, for Com- 
mercial Advertising Service Ltd. (Manchester) (provincial 
evening and weekly newspapers); P. & C. Manufacturing Co. 
(1928), Litd., button manufacturers. and E, Stockman & Segal 
(Sportswear) Ltd. to Froud & Partners Ltd.; Stanley Holland 
Ltd. for John Willis Advertising Lid; Clark & Co., tailors 
(local and country press), Waverley Upholstery Co. (Scottish 
press) and Cruden Ltd. (farming press, Scottish daily press, 
overseas and home building trade magazines) for Robertson & 
Scott (Advertising) Ltd. (Edinburgh); Peter Katz Ltd., sole 
distributors of Exactus calculating and addressing machines, 
and Petex Watch Co. (national newspapers) for City and 
General Advertising Ltd.; Humphreys Ltd., civil engineering 
contractors (trade and technical press), for Winter Thomas 
Co... Lid 


Vapcx medicated rub (national newspapers, magazines and 
trade press) for Intam Lid.: Lowton Metals Ltd. (mail order) 
for Donald Macdonald (Advertising) Ltd. (Manchester) 


NEW CAMPAIGNS: 


Hoover (Erwin Wasey & Co., Ltd.) Christmas campaign in 
national and provincial newspapers and women’s magazines: 
T. J. & J. Smith Ltd. (MacLaren Advertising Co., Ltd.) cam- 
paign for the London diary in class magazines and trade press; 
Apollo rainwear (Gordon Advertising Ltd.) national campaign 
breaking February with national and local press and trade 
papers 


Carbon Dioxide Co., Ltd. (Taylor Advertising Ltd.) engineer- 
ing journals; Pyrex gift sets (Stuart Advertising Ltd.) national 
and trade press 


pointed Napper, Stinton, Woolley 
Extensive 
advertising, linking with special pro- 
motional schemes, is in the course 


home-interest and class magazines 
campaigns, which will promote 


Haworth’s furnishing fabrics, house- 
hold linens and, later, dress fabrics 
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Tue first issue of BOY'S OWN PAPER appeared in 
1879, at the same time as the penny-farthing bicycle. 
To-day B.O.P. is a national institution, recognised 
as the finest magazine in the world for boys. In 
March B.O.P. celebrates its 75th birthday with a 
superb number containing many extra features and 
stories with an irresistible appeal for the modern boy. Advance 


bookings suggest that our friends who have not already made their 
reservations should do so NOW. It really is urgent! 


Advertisemen: ‘ager: George H. Phipps 
LUTTERWOF'!: PERIODICALS LTD., 
4BouverieSt. 1, E.C.4. Phone: Central 1732-3 


sold than ever before. “» more available ! 
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ADVERTISER'S WEERKLY 


FOUR WAYS 
TO SELL 
A DOCTOR 


The four most effective ways 
of reaching the general medical 
practitioner with advertising were 
stated by Dr. Stephen Taylor, 
ex-M.P., who was formerly ol 
The Lancet, on Tuesday night, 
to be: travellers; blotting pads, 
diaries; and folders. 

Dr. Taylor was addressing the 
Advertising Creative Circle on the 
subject “A Psychiatrist Looks at 
Advertising.” 

lo be really effective, he said, 
the blotting pads should be of 
first-class quality and with a 
shiny finish on the non-blotting 
side. Doctors received so many 
such pads that only those of 
superior quality were retained 

Diaries should contain useful 
day-to-day information helpful to 
a general practitioner 

Dr. Taylor expressed the view 
that advertisements in medical 
journals would only command 
serious attention if the manu- 
facturing company was well 
known and respected. 


PAMA luncheon 


Christmas luncheon of the 
Press Advertisement Managers’ 
Association will be held at the 
Connaught Rooms on Decem 
ber 14 


Treasure 
Trove 


There is plenty of “Treasure” 
to be found in the vast influential 
and rich areas in Beds, Herts 


and Bucks covered by the 


HOME COUNTIES 
NEWSPAPERS GROUP 
130.595 Net Sales 45)- s.c.i 


Represented in London by 


WILL KITCHEN, Jr. LTD. 


131 Fleet Street, EC 4 Central 1960 


Head Office LUTON Phone 5050 
Advertisement Manager Claude W. Gilder | 


@ Continued from page 512 


PR Institute to approach 
organised advertising 


Newspaper Society, the Period: 
cal Proprietors’ Association and 
the Newspaper Conference. 

Agents should be told that 
public relations was not competi- 
tive to advertising but comple- 
mentary, he urged. 

Mr. Liebman’s suggestion was 
adopted following a comment 
by R. Paget-Cooke that, what- 
ever the members of the Adver- 
tising Association and the 
L1.P.A, might be like, the 
organisations themselves were 
very conscious of the value of 
public relations 

It was announced that, follow- 
ing on the success of the series 
of lectures on the arts and the 
public sponsored by the Institute 
last Spring, a further series on 
“British institutions and the 
public” may be held in_ the 
Royal Festival Hall. 

Sir Stephen Tallents — said, 
“Ideas, like other forms of 
power, can be used either for 
the enslavement of men’s minds 
or for their liberation. I ques- 
tion whether any task in our 
generation is so important as to 
secure, first, that the right ideas 
shall prevail and serve the 
interests of freedom and not of 
slavery; and secondly, that for 
this purpose every possible 
medium for the effective trans- 


F Making-up by 
TV technique 


Use of TV technique to control 
the final pages of newspaper 
make-up has been demonstrated 
in the Glasgow Evening Times 
office where Pye Telecommunica- 
tions Ltd. have installed equip- 
ment linking the caseroom and 
the editorial office. 

A TV camera working on a 
closed circuit with a normal tele- 
vision receiver is used to allow 
the editor to watch the final 
stages of make-up and to check 
the layout even as the type is 
placed into position. 


How printers can 
help export 


“We printers are members of 
a service industry and everything 
we can do to reduce cost and 
maintain quality is going to help 
the export trade to fight world 
competition,” said K. B. Reid, 
president of the British Federa- 
tion of Master Printers, when he 
opened the Patra exhibition and 
conference at Sunderland 

Industrial research, he said, 
helped to keep the cost of pro 
duction down, and Patra’ was 
helping the fight for trade by its 
research into improved ink and 
aper and other materials used 
o the printer 


mission of ideas should be ex- 
plored and mastered.” 

The proposals already reported 
(ADVERTISER'S WEEKLY, Novem- 
ber 26) for i new class of 
associate membership were, after 
lengthy and vigorous discussion, 
approved in principle, it being 
left to the council to decide on 
terminology. 

A proposal was also approved 
for co-operate membership for 
firms, corporate bodies and 
associations who would, how 
ever, not enjoy voting rights. 

The new council comprises 
R. L. B. Wimbush, M. J. Buck- 
master, T. Fife Clark, Alan Hess, 
R. A. Paget-Cooke, Samuel 
Black, Alan Ashbourne, William 
Simpson, Leslie Hardern, Alan 
Campbell-Johnson, Alan Eden- 
Green, Ian Harvey, M.P., and 
I. F. Usher 

Greetings and goodwill tele- 
grams were read from Australia 
and America 


Window display 


contest result 


Ihe two first prizes of £190 
in the L. & R. Morley national 
window display competition were 
won by Owen Owen Ltd, of 
Liverpool, in the group for de 
partmental stores and large shops. 
and by E. R. Hughes of “The 
Bon,” Town Hill, Wrexham, in 
the section for smaller shops 

Judges of the contest were Eric 
Lucking, chairman of the British 
Display Association, and Liberty’s 
display and publicity manager, 
Arthur Symes, vice-president of 
the B.wO.A., and editor of 
Display, and commentator Leslie 
Mitchell. 


‘Spend more on 
boosting pubs’ 


Save for the Brewers Society's 
campaign, very little of the 
“hundreds and thousands of 
pounds” which brewers spend 
yearly on advertising was used 
to boost the inn, said Allan 


Janes, solicitor to Marlow 
Licensed Victuallers’ Associa- 
tion 

Speaking at the = annual 


banquet of the Association, Mr 
Janes said that if brewers spent 
only a half of their advertising 
appropriations in emphasising the 
recreational and social facilities 
offered by the public-house, it 
would be of immeasurable bene- 
fit to the trade 


Football 


Results of recent matches played 
in the London Advertising Football 
League: Newnes §, Tex Press 0; 
Tex Press 4, Warland 3; L.P.E. 9 
Allardyce Palmer 0; and Royds 1, 
Newnes 7 


To advertise the opening of Iv) 
Benson and her girls band at the 


Marble Arch Corner House this 
week, J. Lyons dressed’ up six girls 
in white plastic raincoats, green 
hats, scarves and boots, equipped 
them with sandwich boards and sent 
them touring the streets of London's 
West End riding Vespa motor 
cycles. The girls were obtained 
through a classified advertisement 
in “The Times. 


Poster theme in 
window display 


Continuing the theme of a re- 
cent poster campaign at stations 
in the London area, British Rail- 
ways have installed a new 
window display in the ticket and 
inquiry office at Victoria 

[he centrepiece is a_ white 
clock face with a black minute 
hand revolving freely. At each 
of the 12 five-minute indications 
is the name of a station in the 
provinces with the length of time 
which can be spent there after 
travelling from London and re- 
turning the same day. 

Cut-outs in hardboard of two 
express trains are mounted below 
the clock. Suspended from the 
ceiling is the slogan “Time for 
business—-there and back in one 
day.” 

The display was designed by 
Berta Studios Ltd. in collabora- 
tion with the public relations and 
publicity officer, eastern region 


‘Farmers need 
better PR’ 


“It was just as necessary that 
those engaged in food production 
should seek to improve the public 
relations aspect of their industry 
as it Was to increase their farm- 
ing efficiency,” said Ernest E. 
Milner, north regional P.R.O. to 
the National Farmers’ Union, 
addressing agricultural students 
at’ Newton Rigg (Cumberland) 
Farm Institute 


Collotype printing 
developments 


C. Butfield, manager of the Col 
lotype department of the Chiswick 
Press, discussed the development 
and possibilities of the process in 
a talk to the Society of Typographic 
Designers 

He said that Collotype printing 
1s, in fact, a highly skilled craft and 
iS associated with work of a super- 
fine quality. It was not generally 
appreciated, however, that it could 
be competitive for suitable work 
and short runs. 
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Design Research Unit prepared this stand for D 
at the Building Exhibition at Olympia. 
consultant, 
for mural decoration and typography. 
shows examples of seven types of built-up roofing systems, 
models of 
manufactured by the 


Misha Black, the 


designer, 


the brick wall on the left are 


Anderson & Son, Ltd., 

John Diamond, B.Arch., was the 
and Jock Kinnoir was responsible 
The low display table on the right 
while behind 
three metal decking systems 
company 


terror eo ooo, 


Ad record 
goes west 


A new record for an ordin- 
ary issue of the paper was set 
up on November 20 by the 4 
“Bath and Wilts nd 
and Herald.” 

In a 20-page issue, 
column 


1,2774 
inches of national, 


ments were carried. 


Cc. R. Cawood, advertise- { 


ment manager, said that 20 
page papers had been issued 
on 10 days during wanes, 
and November. 

A full page of adverticomsents | 
was issued on November 26 
to announce the re-opening j 
of a newly-built hotel wing, 
destroyed during the blitz. 


| 
2 and classified advertise- | 


‘The Listener’ 
plans 80p. issue 


The Listener will celebrate its 
25th anniversary on January 14 
with a special 80-page issue and 
a cover in full colour designed 
by John Farleigh. The issue will 
be priced at threepence as usual 

It will be a souvenir number 
and containing a selection of out- 
standing talks given by world- 
famous people during the past 
quarter of a century. These in- 
clude Sir Winston Churchill 

(“Every Man to His Post’) 


3-D TIE TIE-UP 


Favourite Ties Ltd. have taken 
a page in the eight-page 3-D 
supplement in the December 
issue of Lilliput to launch a 3-D 
tie. Through a special combina- 
tion of colour and design the 
motifs of the tie appear to be 
lifted out of the material. 

Favourite Ties Ltd 


place 
their advertising direct. 


Carroll Levis has 


‘snowball’ idea 


len of the biggest national 
advertisers should be asked to 
sponsor a world-wide search for 
entertainment stars to tie up with 
the British Empire Games in 
Vancouver next summer. This 
suggestion was made by Carroll 
Levis at Manchester Rotary Club 
last Thursday. 

He said that if this idea were 
properly exploited—and cinema 
and theatre circuits were experts 
at such exploitation—the adver- 
tisers would get ample publicity 
in return and the whole scheme 
would “snowball into one of the 
biggest advertising campaigns in 
history.” 

Mr. Levis added: “There is 
one big snag however, the staid 
old businessman will say, ‘Good 
_.. but completely unortho- 
agox 


PROSPECTS IN GUIANA 

British Guiana is a colony of real 
possibilities, Roland Robinson, 
M.P., told the London Association 
of British Empire Newspapers 
Overseas. He has spent much time 
in the colony where he has business 
interests. 


LEGAL ANE 
GAZETTE 
£500 for NAB> 


ALEXANDER GbO«GE Spence. of 12 
Terrace, Southend-on-Sea, a direc 
Technical and General Advertisin 
left £45,875 4s. 6d. gross, £44 ( 
net His bequests included: 1100 
Herbert G. Keen and Edward \ 

i respectively in the service of 
lechnical and General Advertising “ 
Tid., at the time of his death, and 

death of his wile an annuity of + 

Mr. Keen and an annuity of { 
Mr. t A. Lioyd, £500 to the N 

Advertising Benevolent Society u" 
the death of the last of the anr 

mentioned in his will a further £2 0 
the Pension Fund and £2,000 simita 
the Institute of Incorporated Practin 
in Advertising for a scholarship 


OTHER WILLS 


Wuson CHrRIsTopHeR BKagerrr 
Cliffords Inn, E.C.4. managing dir 
of Scientific Publicity lid 
£16,311 Dis. 7d. gross, £13,617 
net. He left all his shares 
(Women's Wear) Lid., to his wit 
all his shares in Scientific Publicity | 
as to one-half to his wife for life and 
then to his son Robin, and one-half 
equally between his son and daughters 
Patncia, Jacqueline and Barbara 

Testm Renoert, of San Clu Hote! 
Ramsgate, Kent, editor and joint manay 
ing director of the Thanet Advertiser 
left £8,650 9s, 7d. gross, £8,589 10s. Id 
net 

Witttiam SAMUEL MINTON, of 46 I yons 
Crescent, Tonbridge, formerly a director 
of The Whitefriars Press) Ltd left 
2,675 Ss. Sd. gross, £2.575 2s. Rd net 

Mas. Jesste Gerreupe Mites, of 461 
Aldborough Road, Uford, Pssex, director 
of Samuel Miles Lid., London poster ad 
vertising contractors, left £6,102 4s. 2d 
uross, £5,997 143s. Lid. net 

Georce Freperick Tomes, of Pirianfa 
West Kinmel Street, Rhyl, director 
the North Wales Press Co. Lid 
{8.018 Ss. 9d, gross, £7,944 14s. 6d 

Guy Buernerr Magsitatt of 
Cottage, The Drive, Banstead, Surrey 
chairman of the Marshall Press [itd 
left £5,630 168. Bd. gross, £4,571 14s. jd 
net 

GORDON = RANULF 
Prrenrorp, of 2 


Joun  Warkins 
Traps Lane, New 
Malden, Surrey, chief of  Pichford’s 
Advertising, left £2,542 13s, &d 
£2,469 14s. 6d. net. 


NEW COMPANIES 

F. H. Radford Ltd., 31-4 Cun 
Suet, E.C.4. Publicity consultants and 
specialists Nominal capital £1,400 
Director: FP. H. Radford 

Roderick Laing A Associates itd, (1 
Blandford Street, W.1 Practithon in 
design, artists, illustrators Nominal 
capital: £500, Subscribers: A. Po Wilkin 
and B, Keane 

Yates Display Models Litd., | 
Road, Chiswick, W.4,.) Nominal « 
£50. Subscribers: 1. R. Yates and W 
Yates 

(the above-mentioned particulars of 
new companies recently registered are 
taken from the Daily Register compiled 
by Jordan and Sons Ltd... Company 
Registration Agents, 116 Chancery | ane, 
london, W.C.2.) 


RTOSS 


TWENTY FIVE YEARS AGO 


December, 1928 


The Federation of Trawler Owners 
launched a scheme to raise £50,000 
a year fora co-operative advertising 
campaign for fish. 

Ba ck * 

Mrs. Ethel) M. Wood was elected 
chairman of the newly-formed Ad- 
vertisement Investigation Committee 
of the Advertising Association. 

* * * 

R. D. Blumenfeld, editor of the 
Daily Express, forecast that 40 and 
(0 page newspapers were not far off 

* x 1K 

Provincial Newspapers Ltd. were 
registered as a public company with 
a nominal capital of £1,000 


Several advertisers linked up wi! 
the opening of the new Pi adilly 
Underground station. 

* * * 

A Christmas hamper ap; 


miners’ families by the Du 
raised £50,000 in seven day 
* x * 
The Financial News pr 
the use by the B.B.C. ol 
capital and position for th: 
of running profit-making 
tions In opposition to « 
commercial undertakings 
ok ca 
It was computed thi 
business inquiries = wer 
yearly by the service dep 
trade and technical pap: 
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CLASSIFIED. ADVERTISEMENTS 


(Continued from page iii cover) 


BUSINESS OPPORTUNITIES 


hi you ARE running =a senaliist 
Provincial Agency which you feel 
could be developed more rapidly with 
the backing of London facthties, we 
would like to hear from you Writ 
Managing Director 
Box 6200 Ad. Weekly 180 Fleet St ba4 
DISPLAY COMPANY = requires cata 
capital to expand orders in hand, good 
opportunity for Working Director abl 
to imvest up to £1000 Reply 
Box 6202 Ad. Weekly 180 Fleet St BC 4 


TENDERS 


CITY OF BATH 
OFFICIAL GUIDE BOOK 


Tenders are invited for the 
printing and publication of a new 
edition of the Official Guide Book 

Further particulars may be 
obtained from the Spa Director 
Pump Room, Bath 

Closing date for receipt of 
tenders is Tuesday, 15th December 
1953 

JARED E DIXON, 


Town Clerk 
Guildhall, 


BATH 


25th November, 1953 


SPECIAL ANNOUNCEMENTS 


HM. EMMETT & OO. 
Ww. H. iMueti 
LIMITED. W. H. EMMETE (Scor- 
LAND) LIMITED (in Voluntary 
1 iquidation) NOTICE IS HERERY 
GIVEN that the Creditors of the 
named Companies are required on 
or hefore Saturday, 30th = January 
19584, tw send in their names and 
addresses, with particulars of their 
debts or claims and the names and 
addresses of their Solicitors (if any) 
to the undersigned Harold Edwin 
Hassell and Lawrence Blackic, the 
Jomt Liquidators of the said) Com 
panies, at 30 Bouverie Street, London 
£.C.4, and if so required by notice 
in writing of the said Liquidators are 
by their Solicitors of personally, to 
come in and prove their said debts of 
claims at such time and place as shall 
be specified in such notice, of in 
default thereof they will be excluded 
from the benefit of any distribution 
made before such debits are proved 
Dated this 26th day of November, 19%}, 
H t HASSELL, 1 BLACKIE, 


Liquidators 


PIMITED. 
(OVERSEAS) 


uburve 


| COURSES 


AA and IIPA’ 


EXAMINATIONS 


INTERNATIONAL CORRESPON- 
DENCE SCHOOLS offer comprehen- 
sive and uptodate liome Study 
Courses and Tuition in preparation 
for the above examinations These 
Courses have been prepared by e1- 
perienced and successful advertising 

men 
Year after year 1.C.S. Students figure 
prominently in the lists of passes and 
with our help many advertising men 
women have become Associates 
11.P.A. of A.A. diploma 


All our candidates are coached until 
successful without extra charge 

We also give specialised training in 
COMMERCTAI AKT, POSTER 
DESIGN, LETTERING and SIGN 
WRITING. 

Write to-day for free book containing 
full information about our excellent 
instruction service 


Dept. 2B, INTERNATIONAL 


CORRESPONDENCE SCHOOLS, 
International Buildings, Kingsway ,W.C.2 
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ADVERTISER'S WEEKLY 


RATES: APPOINTMENTS VACANT, 3s. 


ARTHUR KNIGHT Co. Ltd. 


require 


ACCOUNT EXECUTIVE 


charge, one line plus 


9d. covering 


6d. per line, 40s. per 
APPOINTMENTS WANTED, 3s. per line, 35s. 


classifications, 4s. per line, 45s. per display panel inch. Minimum, 


postage, etc. 
advertisements under seven insertions MUST BE PREPAID. 
Weekly,” 180 Fleet Street, London, E.CA. 


APPOINTMENTS YACANT | 


550 


display panel inch. 
per display pene! inch. 


Series rates on application: 
Address “Advertiser's 
CHAncery 8844 (Ex. 25). 


Situations Vacant: “The e¢ 
be made 


experienced in handling the 
administration details on a 
number of Accounts. 


unless he of she, 


answering these advertisements must 


t of pe 
through a Local Office of ‘the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 
or the —e is excepted the 
Notification of Vacancies 


from of the 
Order 1952.” 


Write to Staff Director, sending full 
particulars of career, age, salary, etc 


1 Wardour St., Piccy. Circus, W.1 | 


ADVERTISING COPYWRITER required 
with sound selling ideas and = the 
ability to write crisp, convincing copy 
on a wide variety of technical and 
consumer products. Layout visualisa- 
tion an advantage but not essential. 
This job is creative, not administrative, 
and demands versatility, sustained effort 


and close co-operation with Agency 
Executives. Write, stating age, experi 
ence and salary required, Gough 


Advertising, 13 Colmore Row, Birming 
ham, 3. 

YOUNG LADY (20-25), good education 
and appearance, required by Advertising 


CAN YOU START A PROVINCIAL AGENCY ? 


We have ample finances to found a Branch in the West, 
the Midlands, or the North, We are prepared to back a 
first-class man who, working in the first instance from 
his home address, can get new business without offending 
against the ethics of advertising 
be behind him and within a matter of, say, two years, 
we hope he will be in charge of a self-contained branch. 
If you feel that you are that man, then please write to 


The Managing Director, 
Box 6185 
Advertiser's Weekly 180 Fleet 


A first-class team will 


St London EC4 


Avency to assist Space Buyer, must be 

4“ competent shorthand typist. Write, GENERAL ARTIST required for busy 
giving full details of age, experience | Studio of Advertising Agency. Able to 
and salary required to | produce layouts expressing an original 


Bo x 6198 Ad. _Weekly 180 Fleet St sia 4 


— — 


Part-time ADVERTISING MANAGER 


to handle small appropriation (press, print, 
direct mail) with Agents and own Printing 
Dept wanted urgently by old-established firm 


note and good artwork in line and line 

and wash, Lettering experience an 

advantage. No _ beginners, please. 

Write, giving full particulars and salary 

required, to 

Hox 6095 Ad. Weekly 180 Fleet St BC4 
COPYWRITER with Agency experience 


required by manufacturers at Slough, 
of monulecturing chemists Bucks. National Service completed. 
Write, Managing Director, Age 20-30 years. Good prospects in 
or | expanding business with world-wide 
Harker Stagg Ltd., Emmott Street, London, €.1 } markets 


__} | Box 6177 Ad. Weekly 180 Fleet St BC4 


OUTDOOR 
ADVERTISING 


Excellent opportunity with good prospects for the right man. 


Requirements : 


To take charge of Department dealing with — 


1. Inspection frequency recording. 


2. Discrepancy reports. 


3. Records and statistical data. 


Previous experience in the industry an advantage. Apply 


in writing stating age, details of past experience, to — 


A. W. Newton Ltd., (RKJ) 


20 Berkeley Street, W.1 


A Technical Writer 
is required 
to complete catalogue leaflets and 
service manuals for aircraft electrical 
equipment. Applicants must have 
concise style and be capable of 
working from engineering drawings 
Electrical knowledge essential. Write 
stating age, experience and salary 
required to :— 


PERSONNEL DEPARTMENT 


ROTAX LIMITED 


Chandos Road, Willesden Junction, N.W.i0 


ESSEX CALCULATING SERVICE 
LTD. requires temporary Comptometer 
operators to work in all areas. The 
position would offer fairly regular 
work in and around your own district 
and would be particularly suitable for 
married women who are unable to 
take a permanent position through 
domestic ties. An excellent salary is 
offered to fully experienced applicants. 
Seven Kings 9933. Paddington 4070. 


COSMETICS 
Woman 25-35 
with executive experience in perfumery, 
cosmetics, journalism or advertising, required 
to train for important position in targe 
international business. Full details of ability, 
experience, age and present salary, to: 


Box 6096 
Advertiser's Weekly 180 Fleet St EC4 


TECHNICAL REPORTS, BROCHURES, 


PUBLICITY. Experienced man re- 
quired w organise publicity section for 
London plastics factory. Must be very 
experienced in technical reports, Know- 
ledge of engincering an advantage. 
Write full particulars in first instance to 
Box 6090 Ad. Weekly 180 Fleet St EC4 


First rate LETTERING ARTIST 
required 
Stat of free-lance. Thorough knowledge of 
contemporary styles and perfect finish essen- 
tial. Write or telephone in first instance. 
GEORGE GODMAN LTD.. 9 Motcomb Sweet, 5 W.! 
SLOane 9924 


OPERATOR required for still life object 


work in Central London commercial 
photographic and art studio. Must 
have experience of general commercial 
photography. Write full particulars 

Box 6127 Ad. Weekly 180 Fleet St EC4 


‘Phone your Classifieds to CHA 8844 (Ex 25) 


DecemBer 3, 1953 


COEUR CLASSIFIED ADVERTISEMENTS 


FIRST-CLASS GENERAL ARTIST 


required 
to produce good slick roughs and 
finished artwork, including figure 


also 
LETTERING AND STILL LIFE ARTISTS 
Write or aan, 
to MR. GIBBS 


MAXWELL CLARKE Ltd. 


34/35 High Holborn, W.C.1. CHAncery 4565 


ADVERTISING ACCOUNT EXECU- 


TIVE required. Age 25-30, with at 


least two years’ Advertising Agency 
experience. University Degree and 
knowledge European languages desir- 
able. Must be prepared tw travel 
Apply, Shell Petroleum Co., Lid., St 
Helen's Court, Great St. Helen's, 
London, E.C.3. 


Advertisement 
Representative 


required 


based on London Office. Only out- 
standing men with a proved space- 
selling record and preferably some 
knowledge of the Textile Trade will 
be considered. Please write (in 
confidence) stating age, education, 
previous experience, to ;— 


The General Manager, 


NATIONAL TRADE PRESS LTD. 
Drury House, Russell St., London, W.C.2 


Salary offered will be in the region 
of £1,500 p.a. and position offers 
excellent prospects to the right man 


RETOUCHERS specialising in high-class 


acrograph work and general still life 
required for newly opened art studio 
offering excellent working conditions in 
the cenue of London Long-term 
service agreements offered to suitable 
applicants Write stating experience 
and salary required to Technical Artists, 
104-112 Marylebone Lane, 


CREATIVE ARTIST 


For growing Birmingham Technical 
Advertising Agency. Must initiate 
own ideas and produce layouts in 
the modern style for catalogues and 
advertisements. A wide range of 
interesting Accounts. Good con- 
ditions and prospects for man of 
experience. Write in first place 
with full details 


Retoucher also Required 
Sandbrook, Metcalf & Co., Ltd. 


119 Dole End, Birmingham, 4 
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CLASSIFIED ADVERTISEMEN |S 


| ss BRITISH OVERSEAS APPOINTMENTS VACANT ‘4 


AIRWAYS CORPORATION ——— — > AN 
has o vacancy in its 
Advertising Branch 


mee CONTINUED 1. Copy/Ideas Man OPPORTUNITY 
PRODUCTION ASSISTANT || = EXPANSION —_—*™e mere thor 8 ovation wah stow bog tora young lady to spread her wings 


ideas for headlines. He will be able (a) to discu Possibly a Junior Artist at the 
causes us marketing plans with his colleagues and moment with an — i ar 
to finishe 
Experience of tabular work is desir to create two occasion) with chents, (b) to express his ideas + ea hse a shyt em 
‘ ; : art work and is full of ideas if only 
peer ng pe rea — been ais the form of very rough visuals for working up b she could use them. She could write 
used fo working with extreme acc- | the studio; (c) to write his own copy in tot: a dhede alisha 
uracy and careful attention to detail top-appointments good copy to go a. : giv . 
The commencing salary for the post which will the opportunity~which we wi 
will be not less than £7. 11s. 6d. per 2 Contact Executive | give her. She would work under 
week rising to £9. Is 6d. per week each carry a . the direct supervision of the Publicity 
Candidates (who should be about four-figure We don't need to say much about the qualificatioy Manager of a large manufacturing 
the age of 23) should submit appli- for this job. We just stipulate *'a first-class contact concern with offices in Piccadilly 
cations giving brief details of their salary from the 


oe ‘ Write fully, stating salary required 
" executive’ and if you're that man, you'll know 
qualifications and experience to word "‘gol’’ and why this is the job for you. to 


with a good knowledge of pro- 
duction and printing methods 


Personnel Officer, Airways Terminal palit i 


Buckingham Palace Road, S.W.! Box 6191 


t later than 14th D ,1953 Write fully to the Advertiser's Weekly 180 Fleet St EC4 
sachet — yi Glovers Advertising Ltd. , 


LARGE LONDON STUDIO (iolborn) MANAGING DIRECTOR 30 Bouverie Street, London, E.C 4 VACANCY FOR circulation: man tor 
require representative with existing | National journal circulating im rural 
accounts, particularly engineering and areas Age under 45 Laperience in 
furniture ——— = handling outside representatives essen 
Box 6128 Ad. Weekly 180 Fleer St EC4 CREATIVE MAN, Young creative man WANTED. Experienced all-round tal Managership in a few years 

OPENING for girl about 20, preferably required for copy and ideas to joim to joi the Studio of a Replics in confidence with = salary 
with experience of office work in an existing agency C1.P.A.) production unit Advertising Service, keen ; required 
advertising department and or in office Must have had agency experience in of producing quick and Box 6216 Ad. Weekly 180 Fleet St bod 
attached to Commercial Art Studios producing advertising for high-grade with finished Art Work eee ae 
Should be good at simple figures. care- jucts and services. Congental work of publicity matter--excellent por 
ful, able to do filing cad a little typing # conditions. Write, stating exper tunity for man with good ideas and YOUNG LAYOUT ARTIST 
Write or call, Studio Manager, Saward, CC, ane = — required ae Box 6174 Ad. Weekly 180 F required by 
Baker & Co., I 27 Chance P | cw samples of original work which mx 6 eckly 180 Fleet Sc b04 
woe Gtulloeen $991.) hancery Lan asia Goaukinmialie tthe STEPHENS ADVERTISING SERVICE LTO. 

iaaiiieians ae inaving Director, C. Vernon & Sons PRODUCTION, Young man rey tt New Court, Lincoin’s ton, W.C.2 

Lid., 74 Rodney Street, for London Agency, capable 


PRODUCTION ASSISTANT =| |! sro! lin a number sf accounts. first-class | | 22,700" Agency expeuance eental ang 


————— knowledge of Typefaces and Prox ability to produce good sich layouts and 
work Previous Agency eurcrien some tinuhed work 
required F 


essential, Write fully Apply to STUDIO MANAGER 
for West End Agency. Experienced Box 6145 Ad. Weekly 180 Fleet ‘ ‘ _ 


in handling all stages of Mechanical SENIOR ee = ee | wae 
Production on National Accounts 


TYPOGRAPHICAL LAYOUT 
West End Agency requires young REPRESENTATIVE G ie b FE N WO @) D S 
seeamtesienidnmantiven aes 1) required 


ups Production knowiedge 


essential by department of old established | want another 


Write or ‘phone for appointment giving company producing giant photo- 
details of age, experience and salary 
to prints of all descriptions for Ex- 


PERSONNEL MANAGER, hibition, 
CLIFFORD MARTIN LTD. 
33 Regent Street, $.W.1 


| . 
| ReGen 3051 | good creative men 
} } Particulars of age, experience 


Display and General 
Advertising 


N. so les «ede etc., in strict confidence to 
NAstacy seuuites © grocution saan wih | VISUALISER who can produce a cascade of quick, 
gency requires 4 oductio i 1 
sound Knowledge of both advertisement Box 6186 slick scamps- from ’ briefing or strictly from cold He 
detail and control of printing Must | 
he capable of handling large volume of Advertiser's Weekly 180 Fieet St EC4 will function on a wide variety of national and technical 
work with speed and accuracy. Agency accounts. No begi' please; this man will have been 
experience essential Apply by letter | 


wiving fullest details of past experience 


Of around and knov dern Agency drill inside out 
ave and salary required to i 
Box 6218 Ad. Weekly 180 Fleet St EC4 ASSISTANT required in Advertisement 


Department of leading national weekly | COPY / IDEAS MAN who can produce smart, 


cows “er and month! magazine 
Applicants should be able to type an original ideas and inves! works with sparkle and con 
have 4 1 knowledge of make-up ; 


} 

| 
GREETING CARD Se ee ee viction. If he can » a plan and knows something 
ARTISTS & DESIGNERS "" oy about marketing, h the better 


Box 6221 Ad. Weekly 180 Fleet St BC4 


Greeting card manufacturers wish 


We'll pay good money for the right men for 


to contact Artists able to design VISUALISER these jobs. O / them may shortly head up 


attractive cards—Christmas, Birthday for a Creative Gr Vritein first instance, please, 
and Special Occasion—suitable for 


. . to: 
general market. Novelty of design Print Production Dept. 
andior fold of card particularly | | | Conversant with type and production details CREA’ GROUP MANAGER, 
interesting Roughs or artwork able to produce slick pencil layouts for letter | 

press leaflets, booklets, etc. Applicants must } ‘ 
should be sent for consideration to | i "Gissee aeeaincie samaiiaes daca cae wal JAMES M. 
| hould be between 25-35. Write giving 


a. mason & co. umo.||| Sosa Sint GREENWO0D ADVERTISING Ltd. 
207 St. James's Road 


Grovden ; Suey ya wie ‘Suoen WES Greenwood Ho —_—_ Salisbury Court, Fleet St., E.C.4 


‘Phone your Classifieds to CHA 88 / | (Ex 25) 
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S CLASSIFIED ADVERTISEMENTS 
4 STILL LIFE ARTISTS iaiiiiiaiin 


Situations Vacant: “The engagement of persons answering these advertisements must 


required by top London Studio in be made through a Local Office of the Ministry of Labour or a Scheduled Employment AND EXPERIENCED 
ay the following mediums Axency if the applicant is a man aged 18-64 inclusive or a woman oged 18-59 inclusive 
: unless he or she, or the employment, is excepted from the provisions of the TYPOGRAPHER 
BLACK AND WHITE <a _ eas of Vacancies Order 1952. ; 
initiate aansies ——____—_ 
HALFTONE 


used to agency work, required 


\ COLOUR now for medium-size, progressive 
| inte || SALES EXECUTIVE | 2c 


of accounts, consumer and 


~~ Free lance or salary technical 
Apply required by 
teh Box 6203 rege 


4 Advertiser's Weekly 180 Fleet St EC4 a well-known firm of Exhibition, Display and 


y EXPERIFNOED ARTIST (cane 1 Silk Screen Printers. Must have experience, 
i quired by motor manufacturers in 


Advertiser's Weekly 180 Fleet St EC4 


PACKAGING DESIGNER required 


: Hirminghe are: a < | head up section dealing with packaging 
3 ——"" _ a wr) —_ tact and energy Generous terms offered to problems of a wide range of domestic 
2 folders, display stands, showroom ex . and small electrical appliances Wide 
teriors, ete, Write in the first instance the right man. Please write for an appointment experience of design and prototype 
work in modern packaging methods and 
without Specimens stating ape capern- 

sa ence, and salary required to knowledge of home = — ye nee 
my Hox 6184 Ad. Weekly 180 Fleet St BO4 requirements essentia alary abou 
: “ moaned ATTENTION MANAGING DIRECTOR £800 per annum. Write, giving details 
oe wy AND vot CHER CLERK of age, education and experience to The 
ier quired for publishers’ office lyping Box 6207 Employment Officer, Hoover Ltd., 

a essential. Write, stating experience, if Perivale, Middlesex 
~: og Rn ny ae Advertiser's Weekly 180 Fleet St London EC4 PRODUCIION ASSISTANT required by 
i roe: eae reas Soe y 180 Fleet St | St EC 4 Croydon Publishers Plenty of scope 
; — for keen capable person with all-round 
WELL KNOWN fOY MANUFACTURER has work for “a experience, flair for layout and print 
constructional artist, boxes, cartons, etc. design ‘_— — Details 
Picase apply with full details Bell Cloys experience, Salary require : : 
FREE LANCE | & Gemen, Primus Hous, Willow WE REQUIRE Box 6222 Ad. Weekly 180 Fleet St ECS 

EC? 


REPRESENTATIVE | on cnow aan xeoumen || A STUDIO MAN se Siac ities 


needed to handle the letting of space in the Publicity Department of an im- 


an Annual Publication with net sale of portent and progressive London Pub- canable of producing Advertising Agency has a 
1,500,000 copies Commission on old and lishing House Active experience cancy for 

new business. Great opportunity tor one necessary in) production of press ads, Really clean finished roughs ; working = y 

well known to ali leading Agencies and printed matter, blocks, ete. Work layouts; good knowledge of typography 


National Advertisers. Apply | interesting and varied, good salary with and finished art work an advantage. The AN EXECUTIVE 
Box 6209 promotional prospects Write, giving successful applicant must 


be capable of 


Advertiser's Weekly 180 Fleet St a4 | feauired, etc ton HY || titing in with «small, triendly but very who will be responsible for the 

Hox 6215 Ad. Weekly 180 Fleet St EC4 industrious team development of a merchandising 

ed (ciao tata al aan aa Phone .—Art Director PADdington 0073 or } section. He will work in close coll- 

ip write aboration with the present research 

e DAVID MACAULAY ADVERTISING LID | and marketing unit and must be able 

ie to originate and carry out complete 
2.49 40 Bryanston Street, W.1 


merchandising schemes, particularly 

in the pharmaceutical and toiletry 

fF | RR . T = Cc L A s s ey good 2 ae. soe d fields. For preference he should not 
in st wo o well-known vertising 

2 Agency Some suidio experience be older than 35, have had some 

x D ‘ Ss p LAY A Nw Phone Studio Manager MAYfair 757! vears’ experience in a first-class 

q M for appointment agency of clients’ merchandising 

f problems and sales training. Salary 

; wanted by by arrangement. Non-contributory 

5, pension scheme. Apply with full 


CLIFFORD BLOXHAM |) eee en 
it AND PARTNERS LTD. 


AYOUT ASSISTANT (male) required 
for Advertising Department in London 


bt Executive required Must be able to produce finished lay- 
tf out for printed literature and press 
¥ to control consumer advertisements. Production and some 
' tigre P copywriting experience an advantage 
Ingenious and practical in all forms surveys at all stages. Alaa Shonda. canen. want 
of cut-outs, display material and yey scheme boven’ with ay 
he ‘ ° . of age, experience and salary required, 
fr point-of-sale aids, the successful Write stating age, to “Layout,” R. & A. Main Ltd. 
j 48 Grosvenor Gardens, London, S.W.1 
applicant will be able to devise and qualifications and serait traces atm 
work out his ideas to a degree of experience to the | 
s : 
| finish sufficient for client presenta- Research Manager, | WANTED 
7 
; tion, Only top-flight men need apply | 
ns | WORKS MANAGER 
J. Write, in first instance, giving a Ww. S$ CRAWFORD LTD 
summary of experience and salary apt: for printing works near London 
om required, to The Art Director, 233 High Holborn Only fully qualified people who 
; Clifford Bloxham & Partners Limited, W.C.1 are prepared for hard work and 
Lion House, Red Lion St., long hours need apply. Salary 
Londoa, W.C.1 AN EXPERIENCED SECRETARY, pri according to ability, not under 
ferably with advertising agency or large £750 per annum 
advertising department experience, re 
quired for advertising manager of ex- 
port group with offices in West End, Box 6210 
* Be London. Salary dependent on experi- ry 
| ence and qualifications. Send full Advertiser's Weekly 180 Fleet St EC4 
particulars to 
: ——— = Box 6190 Ad. Weckly 180 Fleet St EC4 
= a = 
‘Phone your Classifieds to CHA 8844 (Ex 25) 
. y 
> 
Eg 


———— age 
— 
ee | | ee 
— a 
particulars to: 
Box 6211 
Advertiser's Weekly 180 Fleet St EC4 
1 | 9 = 
. | 
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LAYOUT ARTIST 


required 


This is @ genuine opportunity for an up-and- 
coming chap, worth around £450 p.a., at 
his present stage of development, who is 
interested in all forms of visual publicity— 
Press and Print. In a small but growing agency 
where ‘he won't be lost amongst the crowd’, 
he will work with a happy, experienced team 
and be allowed all the scope he can justify. 
The ‘‘airy-fairy’’ approach would be a seriow 
drawback, he should be essentially an ad- 
vertising man who enjoys his job, sets himself 
a high standard of design and presentation 
and, of course, has a working knowledge of 
typography and good colour sense 
are good and there is a superannuation 
scheme. AFTER he has fixed an appointment, 
we would be mainly interested in seeing a 
few pencil and colour roughs 


Hours 


visuals 


Box 6178 
Advertiser's Weekly 180 Fleet St EC4 


EASTERN GAS BOARD (Watford 
Division) require an assistant for their 
Display Section at Rickmansworth. He 
should be a good display lettering 
artist able to use fingerstick and will 
be required t assist in the gencral 
construction, painting, etc., of window 
and showroom displays and exhibition 
stands; pension scheme; salary £325- 
£465 according to experience and ability. 
Write, with full details, tw Divisional 
Commercial Manager, Eastern Gas 
Board, Watford Division, Radiant 
House, Clarendon Road, Watford 


PRODUCTION 
ASSISTANT 


wanted for Birmingham 


Expanding agency needs a young 
production assistant with some 
experience, preferably in the early 
twenties Five-day week Full 
details, please, including present 
salary and experience, to 


NICHOLLS DORRITY ADVERTISING LTD 
88 Vittoria Street, Birmingham, 1 


STORE ADVERTISING. Vacancy cxrsts 
for a young lady with several years’ 
expericnce of store advertising for 
interesting and responsible position 
Knowledge of sketching and photo 
vraphic procedure and flair for descrip 
tions Applications, stating auc and 
experience to 
Box 6182 Ad. Weekly 180 Fleet St EC4 

LADY ASSISTANT TO PRODUCTION 
MANAGER. Abie to deal with clients’ 
copy and proofs on own initiative after 
some training Shorthand and typing 
essential Good salary offered to suit- 
able applicant Phone Miss Adams, 
CENtral 2892 for appoimtment 


London Publishers require 


ADVERTISING 
MANAGER 


with space selling 
Knowledge of 


trade is an advantage 


experience 
the photographic 
Write full 
particulars, and salary expected to: 


Box 6208 
Advertiser's Weekly 180 Fleet St EC4 


| 
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ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS [22 


For an appointment with the Art Director, write in the first instance to: 
The Personnel Director 
JOHN HADDON & CO., LTD. 
tf Salisbury Square, E.C.4 


HADDONS 


WANT A GOOD 


LAYOUT ARTIST 


with agency experience, capable of taking 
visuals to the stage of finished layouts for 
submission to clients 


VISUALISER 
West End Agency needs a first-class man, from 
eatly January, with slick ideas, able to produce 
finished layouts for submission to clients. An 
ability to produce some finished artwork is 
desirable. A large variety of accounts, both 
consumer and industrial. Full details 


Box 6205 
| re Weekly 180 Fleet St EC4 


Big income awaits ambitious | 
Director level 
CONTACT MAN 
for group of companies engaged in Displey, 
Sign and Exhibition Production. Industral 
Design. Technical and Consumer Advertiing 
Please write to Sales Director, 


Box 6175 
Advertiser's Weekly 180 Fleet St well 


SMART INTELLIGENT MAN WANTED 
to assist Manager of large Poster 
Adverusing Company Must possess 
knowledge of designing, construction 
of hoardings and sale boards, also site 
xetuing. Progressive post. Young man 
preferred, State age, experience, salary 
required and references two 
Box 6223 Ad. Weekly 180 Fleet St bC4 

SCHEDULE TYPIST with knowledge of 
shorthand required by West End Ad- 
vertising Agency, 9.30-5.30. No Sats 
Canteen on premises Apply, stating 
age, experience and salary required to 
Box 6183 Ad. Weekly 180 Fleet St bC4 

EXCELLENT PROSPECTS for space 
salesman for menu holders and hotel 
literature. Kight man will be given 
financial = interest Age limit 55, 
References to 
Box 6180 Ad. Weekly 180 Fleet St EC4 

ADVERTISEMENT SALESMAN for ex- 
port publications Up-to-date space 
selling experience essential, not neces- 
sarily export. Good salary plus com- 
mission. Full details to 
Box 6189 Ad. Weekly 180 Fleet St EC4 


ASSISTANT PRODUCTION MANAGER 
West End Agency needs a jun.or production man 
from january 1! who has the ability, within 3 
months, to fill the post of Assistant Production 
Manager The successtul applicant will be expected 
to hendle . ee of accounts without supervision 


block mak 


able to ay up own pencl layouts for press 
Box 6204 

| Advertiser's Weekly 180 Fleet St EC4 

. anne nmeneh 


PRODUCTION ASSISTANT required by 
a leading agency tn West End, Can- 
teen. Neat handwriting and knowledge 
of block terms desirable. Write stating 
axe, experience and salary required w 
Box 6220 Ad. Weekly 180 Fleet St EC4 

EAPERIENCED SITE NEGOTIATOR 
for Greater London area wanted by 
old established london company 
Apply, with full details of experience, 
lo 
Box 6116 Ad. Weekly 180 Fleet St EC4 


COMMERCIAL ARTIST 
An excellent opportunity arises from Jenuary 
in a West End Agency, for a capable Com- 
mercial Artist. Finished artwork must be of 
high standard. it will certainly be an ad- 
vantage if you can produce ideas and finished 

layouts. Full details 


Box 6206 
Advertiser's Weekly 180 Fleet St EC4 


GREETING CARD PUMISHERS s- re 
quire experienced § Artists for best 
quality Greeting Card Work Apply 
Box 6226 Ad. Weekly 180 Fleet Sc bc 4 

SECRETARY /SHORTHAND ~- TYPIST 
required for small West End Agency 
All-round Knowledge of advertising and 
ability to work on own initiative. Full 
details and salary required to 
Box 6219 Ad. Weekly 180 Pleet Sc BOC4 

DO YOU want w start a Happy 
Year with a Happy New Job? You 
must be cither a very good letterer 
(with a flair for scripts), or a first rate 
retoucher of technical subjects. Our 
Present studio stall, aware of this ad 
vertisement, look forward to meeting 
you at a later date. Details to 
Box 6217 Ad. Weekly 180 Fleet Sc C4 

VISUALISER LAYOUT MAN with good 
typographical sense, and ayency cs 
perience required for varied and in 
teresting work on a number of active 
accounts Phone Art Director, CEN 
tral 8347 

ARTIST for first class lettering and 
layout required by West End Agency 
Good salary for right man Phone 
A.T.A.. GRO 6744, 

REALLY FIRST-CLASS EXPERIENCED 
SECRETARY -Shorthand Typist = re- 
quired. For New Year. Highest 
and prospects offered for hard work 
longish hours and loyalty. Interesting 
work with yrowing concern Know 
ledge of advertising helpful Write 
Box 6225 Ad. Weekly 180 Fleet S: 104 

ADVERTISING CANVASSERS,. (inc or 
two experienced men for Golf and Hunt 
book business References « 
Apply 
Box 6227 Ad. Weekly 180 Flee: Si 04 


APPOINTMENTS WANTED 


| PHOTOGRAPHER (Age 29) | 
| with wide knowledge of general commer a! 
| architectural, and pictorial work seeks pouton m | 
| advertising of commercial studio where «restr 


New 


wntial 


ADVERTISING MANAGER | required 
by the Polytechnic Touring Assn. Ltd., 
73-77 Oxford Street, W.1. Essential 
qualifications executive experience in 
advertising department or agency 
Knowledge of travel or resort pub- 
licity and Continental countries an 
advantage. Salary about £750. Write, 
Personnel Officer, for application form. 


| ability is encouraged and @ high technical sien iord 
| expected. An opportunity to gain expenen« of | 
fashion work would be appreciated | 


Box 6212 
Advertiser's Weekly 180 Fleet St £(4 


Private ‘“Sec- 
if you are in 
a Embassy 
Excel Whitcombe 
Sweet, W.C.2 cwitieenan S974) We 
specialise in efficient personne! 
ACCOUNTANT, 33, with «« 
Agency experience in the N 
post in the South or Midlar« 
| write in the first instanoe t 
Box 6163 Ad. Weekly 180 Fie 
| ACCOUNT EXECUTIVE, 37. 
gressive position with Lond 
Has useful creative flair. 


| Box 6195 Ad. Weekly 180 1 1 ECA 


For pity’s sake 
won’t someone 
(preferably attached to large live agency) 


GET ME 
OUT OF 
HERE ! 


One of the liveliest minds in advertising bs 
being suffocated, strangled, stifled, in the 
grip of an unrealishe policy 
Write to D.1.D. (Damsel in Distress) 
it prepared to appreciate and use copy 
that really rings true, ideas that are first 
Four figure salary please 

Box 6194 
Advertiser's Weekly 180 Fleet St EC4 


hand every time 


FASHION ARTIST (lady) First class 
and highly experienced, secks appoint 


ment 
Rox 6179 Ad. Weekly 180 Fleet St bod 
ADVERTISING 
teresting postition 
control, chent 
copy and space 
Rox 6176 Ad. Weekly 180 Fleet St bO4 
YOUNG MAN having 
National Service secks position in 
Photographic Studio preferably in ad- 
vertising sphere, Two years art school 
and some previous photographic 
experience 
Box 6197 Ad, Weekly 180 Fleet St BO4 
LETTERER SEEKS FRESH ©ON- 
TACTS. Write, 

Box 6213 Ad. Weekly 180 Fleet Sc has 
27 YEAR OLD EXECUTIVE experncnced 
store, technical and consumer adver 
tising, wants any job anywhere. Present 

employer has stomach ulcer 
Box 6214 Ad. Weekly 180 Fleet St BO4 
WoO FIRST - CLASS TECHNICAL 
ARTISTS scck = conunissions ide 
engineering capericnce, prompt service 
and prices within reason 
Box 6187 Ad. Weekly 180 Fleet Sc 144 
YOUNG OUTDOOR Advertising Exec- 
utive desires change, preferably to an 
avency or contracting organisation that 
will previde scope for initiative and 
hard work based on a sound knowledge 
of the industry 
Rox 6196 Ad. Weekly 180 Fleet St BOS 
ACCOUNTANT, 43, with six years 
Agency experience in the North, secks 
post in the South or Midlancs. Please 
write in the first instance to 
Box 6163 Ad. Weekly 180 Fleet St C4 
ACCOUNT EXECUTIVE Q9) AIPA 
with good all round experience offers 
services to Agency of National Adver- 
tier) in return for 4 = progressive 
Position 
Box 6181 Ad. Weekly 180 Fleet St BO 


- - PRINTERS 


LETTERPRESS PRINTERS, works 
london and country, equipped modern 
plamt, with capacity for high-class 
Catalogues, Brochures, Folders, Leafiew, 
| abels H/tone and colour spectalisu, 
own studios for rough and finished 
Artwork, Lino and Mono setting, Up- 
to-the-minute service with Principals 
who are practical printers backed by 
an efficiem staff to wait upon your re- 
quirements. Inquiries to 
Box 6089 Ad. Weckly 180 Fleet St BC4 

PRINTING. Well cquipped firm (0 
miles N. London) solicits enquiries for 
high class colour, brochure or journal 
production Absolute faith assured 
Box 6202 Ad. Weekly 180 Fleet St B04 


SALES AND WANTS 


FLECTRIC “STHALOGRAPH"” ANIM- 
ATED SIGN CABINET, Hluminated 
In perfect condition. Showing 11 pic- 
tures (12 in. x 9 in.) in rotation, Wall 
model with oak stand for floor use 
£45 Apply Douglas Stuart Let, 
Stuart House, 6 Brook Street, Hanover 
Square, W.1 

WANTED. Second-hand airbrush, 
pump and compressor Phone 


4773 
(Continued on page 549) 


all-rounder secks in 
Experience: Traffic 
contact, production, 


completed 


foot 
BAT 


‘Phone your Classifieds to CHA 8841 (Ex 25) 
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To SEL 1 


Staff Canteen 
Equipment... 


You must appeal to the right market 
—the directors, personnel and staff 
managers, works superintendents—the 
executives whose daily responsibility 
it is to increase industrial productivity 
through the improvement of staff 


welfare and amenities. 


Reach them through PERSONNEL 
MANAGEMENT, WELFARE AND 
INDUSTRIAL EQUIPMENT 
—the monthly Journal which is devo- 
ted entirely to increasing staff efficiency 


through 
methods—and which is 


read by the executives who - 


: will contain a special = 
- preview of the Hotel = 


are a interested in, 
can buy Staff Can- 
teen Equipment . . 


WELFARE c Se 


e€ modernisation of control 


CUCUCUDODEDPEDEDD ODE EEEOD ODOR REDE DOOEEES 


THE JANUARY ISSUE 


satteiiitiie 


and Catering Trades = 
= Exhibition to be held = - 
= in the same month at = 

Olympia. 


i CUCEOEECECEOOEOTODOCDREDETOODOREROGEE 


"180 FLEET ST. 


— STOP 


THURSDAY, DecemMBER 3, 


PRESS — 


1953 


LEVERS BRING BACK 
HOLLY FRUITS 


Levers reintroducing pre-war line 
Holly brand fruits. Christmas cam- 
paign being launched in national 


press. 

Holly stoned raisins, = glacé 
cherries, mixed peel, mixed fruits, 
preserved ginger will be features. 

Lintas Ltd. are the agents. 


NEW ACCOUNTS 


T. W. Humphrey Lloyd of Rupert 
Street, Piccadilly, have taken over 
— advertising of Morris Chark- 

am Ltd., furniture manufacturers 
and patentees of the “Slipper Box” 
divan; Geo. Watson (Electrical) 
Lid.; Horstman and Raven; and 
the mail order advertising of Strand 
Jewellers. 

This follows their recent launch- 
ing in the trade and technical press 
the campaign on behalf of Scott 
Bader & Co., of Wollaston, North- 
ants, one of the largest manufac- 
turers of synthetic resins in the 
country. For first time, Scott Bader 
are taking full-page colour advertise- 
ments. 

Recent new accounts for Ripley 
Preston's Leicester branch include: 
F. Longdon & Co., Ltd.. Derby 
(surgical stockings); T. B. Jones 
Ltd. (“Echo” socks and stockings); 
Jester Co., Ltd., Leicester (rug 
wools); Forster Equipment Co., 
Leicester (police lamps); F. Ball & 
Co., Ltd., Leek (adhesives); M. 
Walker, Derby (preserves). 

Ripley Preston & Co., Ltd., have 
moved their Leicester offices to 
148 London Road, Leicester. 


It is likely that the Doris 
Zinkeisen poster of the Nativity (see 
page 515) will be shown in Moscow 
this Christmas. A South London 
branch of the Roman Catholic 
organisation, Knights of St. 
Columba, have arranged for it to 
be sent there and they hope it will 
be displayed outside a Catholic 


church under the words “Happy 
Christmas” in English. 


GLASGOW POSTER 
SITES ACQUIRED 


The General Billposting Co., Ltd., 
has ~ py the private sites of 
Macduff & Co., Ltd., of Glasgow 
and district, from January 1, also 
their solus sites, thus adding con- 
siderably to their sheetage in that 
city. 


Christmas lunch of the Aldwych 
Club will be held at the club on 
Tuesday, December 22. 


April-September A.B.C. figure of 

“The Mid-Sussex Times’ was 
12,659, an increase of 102 over pre- 
vious six months. 


Anthony Beddon has _ been 

pointed advertisement manager of 
ep eght Craft” (Link Publications). 
He was former! advertising mana- 
ger of United inions Trust. 


Published by he ——— BUSINESS PUBLICATIONS, Ltd., at their office at 180 Ficet Street, London, b.C4 
December 195 
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Printed in England by Keliher, Hudson & Kearns [td., 


CPV APPOINTED 
FOR SUNKAP 


©. R. Groves Lid. have appointed 
Colman Prentice & Varley Ltd. to 
handle advertising for Sunkap new 
fresh orange drink which is being 
distributed through dairies. 


GAVE ADVICE ON 
TV ADS PLAN 


Asked by Lan Harvey, M.P., what 
representative advertisin bodies 
had tendered him the advice with 
regard to the separation of adver- 
tisements from programmes in com- 
petitive TV, ¢ Assistant Post- 
master-General in a written reply 
named the Advertising Association, 
the LS.B.A. and LILP.A. 


OLIVE JONES JOINS 
C. D. NOTLEYS 


Olive Jones has joined Cecil D. 
Notley Advertising Ltd. as public 
relations officer. A former editor 
ol “Housewife” she has latterly 
been freelancing. 


FASHION CONTEST 


Over 5,000 entries were received 
in the first week of a Birmingham 
“Evening Despatch” fashion contest. 
The competition was announced in 
press ads. and supported with a 
window display tie-up in the city 
centre. 


Saward Baker & Co. Litd., 
appointed to handle advertising of 
Brock firework company. 


Cc. R. E. Bowles, who has been 
advertisement manager of Industrial 
Equipment News (British edition) 
since its inception in December, 
1951, states that he has resigned his 
appointment. 


(Phone: \ maaan 8844) 


15-17 Hartficids, London, S.E. 
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